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 Consumers are increasingly investing 
in products that o  er superior comfort, 
craftsmanship, exclusivity and emotional 
resonance. This shift is creating 
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beyond traditional luxury and tap into a 
broader aspiration economy.
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 Ninad Umargekar spent decades building 
brands for others. Then he found a niche so 
personal, so precise, that building it for himself 
felt inevitable. And so, HEllO EDC was born.
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 Driven by changing consumer aspirations, 
the rise of remiumisation, casualisation, 
omnichannel retail, and digital innovation, 
Bata is rede  ning its market position while 
staying true to the values that have shaped its 
legacy over nine decades. 
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understated elegance, and everyday 
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contemporary design and conscious 
innovation, Neeman’s has carved a distinct 
niche in India’s accessible premium 
footwear market. Now, the brand is gearing 
up for its next phase of retail-led growth.
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 India’s footwear industry is moving 
beyond scale-driven growth to create 
value through premiumisation, 
innovation and stronger consumer 
connect. As brands embrace design, 
technology, sustainability and 
omnichannel retail, the sector is 
stepping con  dently into its next 
phase of evolution.
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 Ajinkya Rahane joining Chupps 
Footwear isnt more than a celebrity 
association, as the partnership re  ects 
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category-focused approach and its 
ambitions to build India’s next major 
comfort-footwear label.

Awards

112. RETAIL EXCELLENCE 
TAKES CENTRE STAGE AT 
IMAGES RETAIL AWARDS 2026

Contents BoF.indd   10 6/26/2026   9:36:38 AM


