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Research & Trends

14. THE GREAT INDIAN WARDROBE REFORMATION: 
NAVIGATING THE CORPORATISATION OF 
ETHNICWEAR

 India’s ethnicwear market, valued at $19.5 
billion in the recently concluded  scal year 
2025, is projected to expand at a CAGR of 9% 
to reach an estimated $28 billion by 2028. 

 Madhulika Tiwar, Partner & 
Parmesh Chopra, Head Content Writer, 
The Knowledge Company

22. THE NEW MAINSTREAM: WHY REGIONAL 
STORIES ARE THE FUTURE OF BRAND 
CONNECTIONS IN INDIA? 

  This cultural blending means brands need  
to focus on diverse consumer groups, 
requiring a deep understanding of regional 
and cultural nuances, backed by solid data. 

 Puneet Dudeja, Director, Business Development- 
South Asia, WGSN

26. ETHNICWEAR: THE ORGANISED BOOM IN 
A TRADITIONALLY FRAGMENTED SPACE
The convergence of artisanal 
authenticity with data-led agility, 
and of physical touchpoints with 
immersive digital experiences, will 
de  ne the next decade. For organised 
players, success will hinge on more 
than just gaining market share; it 
will require setting higher consumer 
expectations across all price tiers. 

 Sandeep Kumar
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44. VIPUL MATHUR: STEERING  RAYMOND 
LIFESTYLE’S NEW GROWTH CHAPTER 
WITH ETHNIX AT THE FOREFRONT

 At Raymond Lifestyle, Vipul has 
rede  ned Ethnix by Raymond, 
making it relevant to modern 
consumers while retaining cultural 
authenticity, and driven innovation 
in Raymond Home, expanding its 
product lines and retail formats.

46. REDEFINING ETHNICWEAR: 
INNOVATION, PERSONALISATION & 
STYLE-LED RETAIL AT SOCH

 Soch o  ers a diverse ethnicwear 
range, blending tradition with 
modernity to connect emotionally 
with women through festive 
storytelling.

 Kajal Ahuja 

Spotlight

Trends & Titans

54. ASHISH TOMAR: DELIVERING 
COLLECTIONS WITH A COMPETITIVE 
ADVANTAGE

 A deep dive into the complex 
role of Head of Sourcing at 
BESTSELLER India, Ashish Tomar 
and how his decisions impact 
margins, sustainability goals, and 
brand perception.

 Surabhi Khosla

58. KAUN BANEGA CEO: TRACKING THE 
GREAT INDIAN FASHION RETAIL 
C-SUITE REJIG 
With Gen Z and digital-  rst 
shoppers gaining in  uence, brands 
are rethinking their strategies and 
looking to leaders who understand 
D2C, omnichannel retail and 
technology in a bid to adapt to 
changing consumer habits and 
business needs.

Fashion Fisheye

50. SUVASA
52. ZOOP MEN

Awards

62.  RETAIL REAL ESTATE ACHIEVERS SHINE AT IMAGES 
SHOPPING CENTRE AWARDS 2025

 Phoenix, Nexus Select Trust, and Lulu malls 
bagged the highest number of awards across 
key categories.

60. RETAILGPT: THE OPPORTUNITY FASHION 
BRANDS CAN’T AFFORD TO MISS
RetailGPT isn’t just another tech platform. It’s 
fast becoming the secret weapon for fashion 
brands—both homegrown and global—looking 
to enter India’s booming `5.8 lakh crore 
apparel market without the traditional risks of 
physical expansion.
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