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NEW COLLECTION

Take a stylish leap into the season with
a fresh wave of innovation and flair
from the fashion world featuring Kazo’s
edgy Denim Collection, Vegan Luxury
Collection by House of Serein, Rangita’s
Spring-Summer Collection and The
Indian Garage Co.

NEW STORES

Madame, The Bear House, Snitch, Sweet
Dreams continue to grow their presence
with fresh store launches, while NewMe
celebrates the opening of its 14th store at
Mantri Square.

NEWSBREAKERS

From companies raising funds and
opening skill training centers to the
appointments of the new leaders, we
bring you the fashion newsbreakers
this month.

CONTENTS

Research & Trends

22 CASUALWEAR & ATHLEISURE MARKET IN
INDIA 2025
This deep dive by Technopak reveals that the
Indian athleisure sector, valued at $13.15 billion
in 2024, is projected to hit $21.25 billion by
2033, growing at 5.5% CAGR.
Madhulika Tiwari, Partner, Retail & Consumer
Goods; Parmesh Chopra, Head Content Writer,
Technopak Advisors

28 ‘CLOSE-TO- SEASON' FASHION TRENDS
An insight into casualwear trends by
NIFT VisioNXT

32 BEYOND THE GYM: THE FUTURE OF ATHLEISURE
AND CASUALWEAR FOR S/S 26 GLOBALLY
With an increasing demand for durability,
modularity, and emotional connection in
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transitions, where elevated basics, expressive
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the lines between sport, leisure, and daily wear.
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36. HOW TECHNOSPORT IS MERGING
COMFORT, PERFORMANCE & STYLE
TO REDEFINE FASHION
With a strong digital presence
and expanding retail footprint,
the brand focuses on inclusivity,
customer satisfaction, and
continuous evolution to stay
ahead in the competitive
athleisure market.

38 GROVERSONS PARIS BEAUTY
TO ENHANCE D2C PLATFORM,
PERSONALISATION, AND
SEAMLESS SHOPPING EXPERIENCE
With its emphasis on a ‘feel-
good fit, Groversons Paris
Beauty infuses the stylish
loungewear category with a
fresh, youthful spirit.
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As fitness consciousness continues to
grow, the athleisure market in India
is undergoing a transformation.
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