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edgy Denim Collection, Vegan Luxury 
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Spring-Summer Collection and The 
Indian Garage Co.
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 Madame, The Bear House, Snitch, Sweet 

Dreams continue to grow their presence 
with fresh store launches, while NewMe 
celebrates the opening of its 14th store at 
Mantri Square. 
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 From companies raising funds and 

opening skill training centers to the 
appointments of the new leaders, we 
bring you the fashion newsbreakers 
this month.
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22  CASUALWEAR & ATHLEISURE MARKET IN 
INDIA 2025 

 This deep dive by Technopak reveals that the 
Indian athleisure sector, valued at $13.15 billion 
in 2024, is projected to hit $21.25 billion by 
2033, growing at 5.5% CAGR. 
Madhulika Tiwari, Partner, Retail & Consumer 
Goods; Parmesh Chopra, Head Content Writer, 
Technopak Advisors 

28  ‘CLOSE-TO- SEASON’ FASHION TRENDS 
An insight into casualwear trends by
NIFT VisioNXT

32  BEYOND THE GYM: THE FUTURE OF ATHLEISURE 
AND CASUALWEAR FOR S/S 26 GLOBALLY

 With an increasing demand for durability, 
modularity, and emotional connection in 
fashion, the S/S 26 narrative is one of seamless 
transitions, where elevated basics, expressive 
playfulness, and performance-driven design blur 
the lines between sport, leisure, and daily wear.

 Puneet Dudeja, Director - Business Development, 
South Asia, WGSN
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36. HOW TECHNOSPORT IS MERGING 
COMFORT, PERFORMANCE & STYLE 
TO REDEFINE FASHION

 With a strong digital presence 
and expanding retail footprint, 
the brand focuses on inclusivity, 
customer satisfaction, and 
continuous evolution to stay 
ahead in the competitive 
athleisure market.

38 GROVERSONS PARIS BEAUTY 
TO ENHANCE D2C PLATFORM, 
PERSONALISATION, AND 
SEAMLESS SHOPPING EXPERIENCE

 With its emphasis on a ‘feel-
good  t,’ Groversons Paris 
Beauty infuses the stylish 
loungewear category with a 
fresh, youthful spirit. 
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42 ATHLEISURE: FASHION’S FITTEST, 
MOST CASUAL TREND
As  tness consciousness continues to 
grow, the athleisure market in India 
is undergoing a transformation. 

 Sandeep Kumar
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52 LOLA CASADEMUNT EYES INDIA: A BOLD 
NEW CHAPTER IN FASHION RETAIL

 In India, LOLA CASADEMUNT 
is looking to enter through a local 
partner.

 Surabhi Khosla
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62  GAME CHANGERS OF FASHION: HOW NEW-AGE BRANDS 
ARE REWRITING THE RETAIL PLAYBOOK

66  SCALING FASHION & LIFESTYLE BUSINESS PROFITABLY

68  STRATEGIC COST MANAGEMENT: BALANCING CAPEX & 
OPEX FOR FASHION’S FUTURE

56 ZIVAME’S ‘MUSEUM OF BOOBS’ CELEBRATES EVERY SHAPE, 
CHANGING HOW WE SEE BRAS FOREVER

 While most brands still focus on size alone, Zivame 
has been studying and designing bras to cater to the full 
spectrum of breast shapes.

58 RETAILGPT POWERS THE PHYGITAL REVOLUTION IN INDIAN 
FASHION, BOOSTING CUSTOMER ENGAGEMENT
By adopting AI-powered phygital strategies, Indian 
fashion brands can drive sales, and set new benchmarks 
for customer satisfaction.

60 NUVORA: ASTORMUELLER’S BOLD BET ON INDIAN FASHION
nuvora aims to reach the top 20 cities across India, 
with a multi-channel e  ort, through both online & 
o   ine channels. 

51 CROCODILE INDIA: A LEGACY OF 
GROWTH,SUSTAINABILITY, AND 
INNOVATION

 With over 50 EBOs and a growing 
digital footprint, Crocodile is well-
positioned for accelerated growth in 
the upcoming  scal year. 
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