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 With over 30% of India’s 
population under 15 years, the 
demand for kidswear remains 
healthy. Several kidswear brands 
have emerged in India in the 
past two years, with the likes of 
Includ, Cuddles for Cubs, Little 
Pockets Store and Greendigo; 
re  ecting the growing demand 
for stylish, sustainable, and 
functional children’s apparel. 
Valued at over `1.45 lakh crore 
(2023 estimates), the kidswear 
segment is projected to grow at a 
CAGR of 8-10%, outpacing other 
apparel categories…
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