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INNERWEAR BRAND’S BIG 
INCLUSIVITY, INNOVATION PUSH

 The inner and comfortwear 
market is projected to be 
valued at Rs 91,306 crore in 
2025, growing at a CAGR of 
12.1% between 2023-25, with 
innerwear accounting for over 
80% of this market. One of the 
key drivers of this substantial 
growth is innovation as 
brands continuously push the 
boundaries of design, comfort, 
and technology. From moisture-
wicking fabrics and seamless 
designs to eco-friendly materials 
and inclusive sizing, the 
innerwear industry is embracing 
innovation to enhance the 
wearer’s experience…

 Kajal Ahuja

Cover Story

56 NYKD BY NYKAA: DISRUPTING THE INNERWEAR 
SECTOR WITH INNOVATION & INCLUSIVITY

 Nykd by Nykaa was launched to address the 
alarming 80% statistic of women wearing the 
wrong bra size…

 Sanya Arora

60 VAN HEUSEN INNERWEAR: PULLING THE 
CATEGORY OUT OF THE CLOSET

 VH Innerwear’s goal is to continue delivering 
innovative products while maintaining high 
standards of quality and style…

 Surabhi Khosla

63 TRIUMPH TO LAUNCH EBOS THIS YEAR FOR A MORE 
GLOBAL EXPERIENCE, SAYS ANKUR DAMANI

 Triumph goes above and beyond fashion, 
consciously working on the science of wearing 
correct bras and their impact on women’s health…

 Surabhi Khosla

66 ZIVAME’S O2O MODEL IS AT THE HEART OF ITS 
SUCCESS: CEO, LAVANYA PACHISIA
Zivame’s O2O model has become incredibly 
popular, with other brands and retailers 
emulating it in a bid to harness the advantages of 
both digital and physical retail spaces...
Surabhi Khosla

Fashion Fisheye Spotlight

69 TRANSFORMING MEN’S INNERWEAR: XYXX 
APPARELS’ RS 300 CRORE ROADMAP
Kajal Ahuja

72 MAHINA: REVOLUTIONISING MENSTRUAL 
CARE & TACKLING INDIA’S SANITARY WASTE 
CRISIS
Kajal Ahuja

76 ENAMOR SET TO SHAPE FUTURE OF 
INNERWEAR WITH CLEAR FOCUS ON 
INCLUSIVITY & DIGITAL GROWTH

  Sanya Arora

Brand Profile

80  NYKD BY NYKAA
81  AMANTE
82  AMUL
83  BODYCARE
84  GLOOT
85  GROVERSONS

86  KICA
88  MACHO
89  N9WTPL
90  SPORTO
91  TWIN BIRDS
92  ZOIRO

44

8-10_Contents BoF.indd   10 9/17/2024   7:24:02 PM


