
CONTENTS
 BOARD 

Editor-in-Chief: Amitabh Taneja
Editorial Advisor: R S Roy

Publisher: S P Taneja
Director: Anjali Sondhi

CEO: Nikhil Behl

 EDITORIAL 

Editor: Surabhi Khosla
Reporter: Sanya Arora 
Reporter: Kajal Ahuja 

 CREATIVES 

Art Director: Pawan Kumar Verma
Sr. Layout Designer: Prakash Jha

 PRODUCTION 

Sr. General Manager: Manish Kadam

 SUPPORT 

Sr. General Manager- Administration
Rajeev Mehandru

 ADVERTISING 

Chief Operating O   cer: Lokesh Chopra
lokeshchopra@imagesgroup.in

MUMBAI

General Manager: Dinesh Balan
dineshbalan@imagesgroup.in

BENGALURU

Vice President: Suvir Jaggi 
suvirjaggi@imagesgroup.in

DELHI

 Sr. Business Executive: Tina Rathore
tinarathore@imagesgroup.in

 CONSUMER CONNECT 
 & SUBSCRIPTION 

Sr. Manager: Priti Kapil 
pritikapil@imagesgroup.in

IMAGES MULTIMEDIA PVT. LTD.
(CIN: - U22122DL2003PTC120097)

REGISTERED OFFICE: S-61 A, Okhla 
Industrial Area, Phase II, New Delhi 110020
Ph: +91-11-40525000, Fax: +91-11-40525001 
Email: info@imagesgroup.in, 
www.imagesgroup.in

MUMBAI: E 517, Floral Deck Plaza, Central MIDC 
Road, Opp SEEPZ, Andheri East, Mumbai 400 093
Email: info@imagesgroup.in 
Ph: 022-28398000

8 NEW COLLECTION
 A glance at new collections, latest  
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 prominent retail points added 
 this month

18 NEWSBREAKERS
 Read what’s making headlines in  
 the fashion retail industry – from  
 Bata’s brand Power entering India with  
 EBOs to Aditya Birla Group’s tentative  
 demerger of Madura Fashion & Lifestyle
 

22 THE INDIAN ATHLEISURE MARKET: 
REDEFINING COMFORT, STYLE & 
PERFORMANCE

  Athleisure, initially perceived as a 
simple combination of athletic and 
leisure wear, has evolved beyond its 
origins to become much more than 
just that. It’s no longer just 
about comfort; it’s a full-  edged 
fashion revolution

 Ashish Dhir & Kashish Gupta, 1Lattice

26 “CLOSE - TO - SEASON” 
FASHION TRENDS

 Witness the remarkable surge 
in India’s casualwear segment, 
catalysed by the pandemic, with a

 burgeoning young demographic 
reshaping fashion norms even in 
formal settings 

 VisioNxt

Research

8

Fashion Retail Digest

22

Contents BoF.indd   4 4/20/2024   4:52:24 PM



30 CASUALWEAR & ATHLEISURE 
MARKETS IN INDIA WITNESS 
MASSIVE GROWTH SPURT
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start-ups and the entry of 
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