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Honey Money Top started 
its retailing business 
way back in 1997 when 
it opened its fi rst store 
in Delhi’s New Friends 
Colony. The retailer has 
since assiduously built 
on its expertise in the 
perishables category 
and today Honey Money 
Top stores enjoy a 
reputation for their wide 
and eclectic assortment 
in fresh fruits and 
vegetables.
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