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NEW COLLECTIONS

Find out what brands were up to,
from Caprese collaborating with
Manish Malhotra to Rangriti’s Lohri
collection.

NEW STORES

The growing landscape of India’s
fashion and lifestyle industry is
marked by brands adding more retail
outlets. Discover where the new
retail points are.

NEWS BREAKERS
Some news turns more heads than
others. Learn the reasons.

Spotlight
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24

FASHION IN EVERY FIBRE

We map Shailesh Chaturvedi’s
three-decade journey in the
country’s fashion and lifestyle and
present the thought leader’s views
on the market.

‘LIKE LONDON, LIKE NEW YORK"
An interview with Shailesh
Chaturvedi in which the thought
leader discusses India’s growth as

a lucrative yet challenging market
for fashion and lifestyle businesses.
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30  22ND EDITION OF INDIA 38  LEATHER FOOTWEAR AND ACCESSORIES IN 2023 50  THE CHANGING LANDSCAPE
FASHION FORUM Tabby Bhatia shares his takes on what the year OF INDIAN HANDBAG MARKET
India’s largest fashion holds for the segment and what we should An analysis of how much the segment
intelligence event returns for expect. has evolved over the years and what the
its 22nd edition on 28 February major homegrown brands are planning.
to 1 March at Bengaluru’s 42 UNTAPPED POTENTIAL OF HOMEGROWN D2C
Conrad. FOOTWEAR BRANDS 56  MADAME: IN SYNC WITH TIMES AND

Indian D2C brands are optimistic and the ONE STEP AHEAD

industry is estimated to grow at a CAGR of

Since the brand’s first store in 2002,
40%, writes Veena Ashiya.

today it has expanded to over 155 stores
all over India. Akhil Jain discusses the
company’s plans and more.

46 WHY THE YEAR 2023 HOLDS PROMISE FOR
INDIA'S JEWELLERY SECTOR?
The sector has faced challenges, including
decline in consumer demand. Despite these,
Pawan Gupta believes that 2023 holds
promises.

48  THE RETURN OF ROSE-CUT DIAMONDS
It was popular till late 1900 when the brilliant
cuts took over the market. Abhishek Ghatiwala
writes the best part of a rose-cut diamond.




