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Orange Tree Opens its Flagship Store in Hyderabad
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SUGAR Cosmetics 
to Focus on 
Collaborations 
with Like-minded 
Entities
The brand is always open to exploring 
all new techs and platforms that 
help us in building a stronger 
connection with our consumers, that 
is led by solid educational content, 
gami ication, and social commerce.
By Anurima Das

Moving away from the pandemic, retail is safely 
sailing within a sea of growth in the new normal. 
How are the sales picking up for you all? 

Vineeta Singh, 
Co founder & CEO, 
SUGAR Cosmetics 

talks to us to discuss 
the brand’s growth 

journey and how they 
have leaped through 
the tough pandemic 

days to register 
the right growth 

numbers. 

S
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Today the consumers care about 
sustainability more than ever and the 
data showed that 74% of the customers 
would switch from one brand to 
another if the other brand is offering 
sustainability standards. 
by Yash Bhatia 

Sustainability: 
The Way Forward S
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Retail sector all across domains and categories is getting ready to welcome 
their customers with exciting offers and campaigns to ring in the festivities. 
Let’s hear from the leaders about what awaits the customers this year.
By Anurima Das

Retail gears for festivity

A When 2021 
was so hopeful, it is 

certainly an indication 
of the good times 

2022 awaits to etch 
for every retailer. So, 

in preparation for their 
loyal customer base, 

here’s what some of the 
prominent names in the 

industry are planning 
this festive 

season. 
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The representatives from the relevant brands talked out the 
strategies, objectives, blue-prints and vision, behind choosing new 
locations for their outlets in Tier I, II and III cities.  
By IMAGES Retail Bureau 

The Perfect Partnership

R

The representatives from the relevant 
brands talked out the strategies, objectives, 
blue-prints and vision behind choosing 
new locations for the opening of the brand 
outlets in Tier I, II and III cities.
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The industry has been witnessing an uptick in organic fashion and 
beauty products that not only ensures greener environment but 
provides trendy, good quality and durable options
By Saurabh Srivastava, Director & Head, Amazon Fashion India

The Rising Demand for 
Sustainable Fashion and Beauty 
Trends

A Consumerism and 
Sustainability 
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Retailers are embracing the latest tech solutions to ensure customer 
satisfaction and minimise product returns. Blockchain’s ability to 
safeguard consumer data has played a key role in promoting its adoption
By V.S. Kiran Paturi, Co-founder and CEO, Brugu Software Solutions

Blockchain: 
The Need of the Hour 

T
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Video commerce is the future 
of online retail, and it is helping 
the retailers to market their 
products in the online market 
seamlessly. Apps with integrated 
video technology have come 
up with unique solutions that 
address the problems faced by 
the retail industry.
By IMAGES Retail Bureau

Video 
Commerce:
Revolutionising 
the Retail 
Industry

A
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