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70% of retailers and 58% of suppliers report that responsiveness 
to consumer and market trends is the key criteria for successful 
collaboration. The issues cropping up in the supply chain that 
disrupts this connection or collaborative efforts is actually a direct 
impact of failed connections between the various nodes in retail. 
However, the industry is taking this thought very seriously and 
collaborative efforts are underway to seal a trustworthy connection 
between retailers, consumers, the bigger market, and much more. 
Collaboration is the talk of the town and it is known to empower and 
add more clarity to doing business. Retailers are shaking hands with 
each other and other businesses to grow and conquer. 

The environment of collaboration is very positive and it actually 
overlays on the idea of funding and clearly brings to light the 
partnerships that small, growing brands are doing with bigger brands 
across categories or within their same categories. Whether it is the 
founder of a growing brand investing in a brand they believe in or a 
celebrity choosing a brand to become their ambassador and prime 
investor, the whole ecosystem is breathing a new life. 

Honouring these new pathways in retail we discuss the idea of 
category expansion in detail as the cover feature of this issue and 
also bring to light an exclusive interview with the CEO of FitFlop and 
Metro Brands while they collaborate to initiate a new retail journey 
in India. The consumer has become very conscious today and these 
new brands and the collaborations brought to light are actually 
highlighting these empowered consumers and are ready to woo them 
further.

Times are very interesting and we have a lot coming up to discuss, 
debate, and stir a conversation around retail and its varied aspects. 
As we inch closer to the next season of PRC due in August or even 
the ICS scheduled for November, we are trying to keep an eye on 
the changing retail trends and lap them with glory to present to the 
industry a voice of change. 

Let’s empower retail and step into an era of newness by creating 
the right bonds! 
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Hippo Stores Launches its Second Mega Store at Gardens 
Galleria Mall, Noida

Hippo Stores launched its second store in Noida at Gardens Galleria Mall. 
The store is spread across 50,000 sq. feet and offers 12,000+ products 
from 160+ brands for homeowners, contractors, and retailers at wholesale 
prices. The store is the second of 20 such outlets planned across the 

country in  ve years. With Hippo Stores, customers have the ability to compare 
multiple brands, designs, and varieties of a single product at one location instead of 
needing to visit multiple locations and markets. The outlet supplies all its products 
on transparent and wholesale pricing which is typically missing from the unorganized 
construction retail market. It furnishes all genuine brands and products with an 
assurance of no duplicate products and expert advice from their in-store staff. 
Talking about the launch, Hippo Stores Amit Garg, MD, said, “There have never been 
such stores in India where the customers get the convenience of getting all building 
products at a single location. Our previous launch of the store at Mayapuri was very 
well received by the market and customers, clearly indicating that the customers 
were looking for a one-stop solution. We aim at keeping the product line fresh with a 
stream of new products along with store launches over the coming year.”

ABFRL Q4 results: Revenue 
up 25% over Pre-COVID levels, 
EBITDA surges 58% on-year 

Aditya Birla Fashion and Retailer 
released its fourth quarter 
results ended on March-31 and 
stated that Q4 revenue grew 25 

per  cent  over pre-COVID levels as well as 
over last  scal. The company also stated 
50 per cent YoY growth was witnessed in 
March 2022 offsetting the impact of COVID 
third wave during  rst half of Q4. 

The consolidated EBITDA for Q4 
increased 58% YoY to `401 Cr. It added 
robust performance across categories led 
to 17.6 per cent EBIDTA margin this  quarter. 
The EBITDA margin expanded by more 
than 350 bps over the previous year. In Q4, 
revenue increased from `1,822 crore in FY21 
to `2,283 crore in FY22, an increase of 25 
per cent. Revenue increased from `3,898 
crore in H2 FY21 to `5,270 crore in H2 
FY22, a growth of 35 per cent. Pantaloons’ 
business grew by 13 per cent over last year, 
despite disruption in large format stores 
due to COVID-19 third wave. “Lifestyle 
brands – Revenues grew 34 per cent YoY, 
while EBITDA grew 77  per cent, on the 
back of revival of wholesale business and a 
strong retail LTL of 13 per cent,” it said.  

“Ethnic businesses also showed sharp 
growth in revenue, with scale coming from 
both network expansion, new portfolio 
additions and category extensions. The 
business is currently operating at an annual 
run rate of `400 crore,” it added. 

Pescafresh 
has recently 
announced 
its 

partnership with the 
10-minute grocery 
delivery app, Zepto to 
provide its consumers 
with an easier and 
faster way of ordering 
their products. People 
will now be able to get 
Pescafresh products 
delivered at their 
doorstep in no time. 
Zepto has partnered 
with Pescafresh to build 
the fresh Seafood and 
Meats category.

Pescafresh products 
will be available through 
the Zepto app all across 
Mumbai. Pune is also 
next in line for the 
brands’ collaboration. 
Sangram Sawant, 
Founder, Pescafresh 
commented said, “It 
is quite exciting to 
partner with Zepto 
across their ful  lment 
centers. Their focus 
on quick commerce 
operations along with 
our deep insights on this 
category could bring 
several consumers on 
the organised platform. 

Our common values of 
excellence and superior 
consumer experience 
will result in delighting 
customers across. We 
are pleased to see their 
commitment to develop 
this important Seafood 
and Meats category on 
their app.”

Srinibas Swain, Senior 
VP – Business Head – 
Fresh category, Zepto 
on their partnership 
with Pescafresh also 
said, “We are excited 
to be joining forces 
with Pescafresh, 
and look forward to 
building this category 
with Pescafresh, a one 
stop shop not only for 
seafood but also for 
chicken, mutton and 
eggs. As a company, 
Zepto always strives to 
serve the best products 
and experience to its 
customers. Through this 
partnership, we aim to 
bring fresh Seafood, No 
Antibiotics Ever (NAE) 
Chicken and other meats 
that are unparalleled in 
taste and quality with 
the convenience of 
instant delivery.” 

Pescafresh Partners With Quick Delivery Platform Zepto
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Right 
Foot 
Ahead
Metro Brands Ltd. has got into 
a strategic partnership with 
the footwear game-changer 
– FitFlop and has opened the 
first exclusive FitFlop brand 
store in India at Chennai’s 
Express Avenue Mall.
By Anurima Das

F itFlop’s mission is to raise the 
energy of the world and help us 
live life to the full by creating 
wellness products engineered to 
work with our bodies, so we move 

better and feel great. Further, keeping with 
this motto, the brand has collaborated with 
Metro Brands Ltd. to unveil its  rst of  ine 
store in India at Chennai’s Express Avenue 
Mall. Following the successful store launch, 
Gianni Georgiades, CEO, FitFlop, and Nissan 
Joseph, CEO, Metro Brands Ltd. spoke to us 
about the market and its potential and what 
waits ahead for the consumer when it comes 
to this exciting launch. 
Here are the excerpts from the interview. 

Please elaborate on the Fit  op and Metro partnership. What 
strategies were counted in giving this shape?
Gianni Georgiades: For us, it was quite an important moment, 
actually from the brand’s perspective we are globally in an 
important strategic phase. We have a brand new global strategy 
that we built, India forms one of the pillars of that strategy, so for 
us, it’s one of the biggest markets in the world. Given its strong local 
production strength, which is also extremely interesting to us. So, it was 
about time to  nd the right partner and enter this territory with our footwear 
line and win the market. Both from a wholesale and retail point of view, India has 

as
otwear
w, India has 

  Gianni Georgiades, 
CEO, FitFlop

  Nissan Joseph, 
CEO, Metro Brands Ltd.
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CATEGORY 
EXPANSION: 
Is it a Profitable Retail 
Proposition?

C ategory expansion is a historic concept and over the years many big players in the retail 
universe have taken this route to go beyond their comfort zones in order to explore an entirely 
new category of product basket. For instance, Apple moved on from personal computers to 
selling MP3 players, Starbucks brought energy drinks alongside their successful coffee basket, 
and Dyson started selling desk lamps after having captured the market with their extensive 

range of vacuum cleaners. The list goes on and includes many big and small names. The question that 
we commonly want an answer to is do the companies fear losing their existing loyal customer base if they 
plan to expand beyond their historic product line? “As long as the expansion is in line with the company’s 
long-term goals and objectives, it is for sure a good idea. 
The extension must be a result of the growth seen over 
time, and either the demand should be at the consumer 
end, or come out as the core value expansion of the 
brand itself. The expansion should be anchored to the 
value system of the brand. Secondly, it should be helping 
your consumer in developing taste for your brand,” 
Param Bhargava, Co-Founder, The Ayurveda Company 
answers. 

Retail is no more just black and white, where one 
brand known for a certain type of product or offering 
keeps selling the same for years to come. Today retail 
is excessively dynamic, and more and more brands 
and retailers are exploring newer routes to attract the 
customer, by expanding their product baskets. 
By Anurima Das 

Cover Story_ Category Expansion.indd   12 25-May-22   10:22:42 AM



18 IMAGES RETAIL MAY 2022Awards

Shopping centres across India were acknowledged for innovation 
and business performance in a glittering ceremony attended by 
India’s leading retail and mall development companies. 

By IMAGES Retail Bureau 

Nexus, LuLu and Phoenix Malls
honoured with multiple accolades at IMAGES Shopping 
Centre Awards 2022

As the grand  nale of Shopping Centres Next 2022, India’s largest 
shopping centre intelligence event, the IMAGES Shopping Centre 
Awards (ISCA) 2022 powered by Rare Rabbit recognised excellence 
in the country’s retail real estate industry last night. Shopping 
centres across India were acknowledged for innovation and business 

performance in a glittering ceremony attended by India’s leading retail and mall 
development companies. 

Nexus Malls was a dominating presence in the list of the evening’s awardees, 
followed by LuLu and Phoenix Malls. Nexus Malls was honoured with IMAGES 
Most Admired Shopping Centre Group/Developer of the year. The IRF Trustedmark 
award for IMAGES Most Admired Shopping Centre (Customer-Centric) was given to 
Elante mall, Chandigarh. Trophies for IMAGES Shopping Centre Awards 2022 were 
conferred under two sets of honours — The Jury Awards, followed by the Retailers’s 
Choice Awards. The ISCA 2022 Jury included leading names from retail, retail 
advisory, retail consulting and retail real estate intelligence. 

Jurors included Amit Khanna, Partner & Leader, Front Of  ce Transformation, 
PwC; Ankur Shiv Bhandari, MD & CEO, Asbiverse; Anuj Puri, Chairman, 
ANAROCK Property Consultants Pvt. Ltd.; Devangshu Dutta, Founder & Chief 
Executive, Third Eyesight; Govind Shrikhande, Former MD, Shoppers Stop; 
Harminder Sahni, Founder & MD, Wazir Advisors; Jonathan Yach, mRICS, 
Independent Advisor; Rajat Wahi, Partner, Deloitte India; Saloni Nangia, 
President, Technopak; and Viren Razdan, MD, Brand-Nomics.

Under the Retailers’ Choice Awards, retail companies with a combined 
portfolio of 100+ brands across fashion & lifestyle, food & grocery, F&B, 
beauty & wellness, entertainment formed the adjudicators. These brands 
and companies represented tenants at shopping centres across India.

22
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IMAGES D2C Icons, powered by Shiprocket is a 
first-ever initiative by IMAGES Group to recognize 
the transformational achievements of India’s 
most powerful innovators, game-changers and 
leaders within the D2C eco-system. 

By IMAGES Retail Bureau 

Honouring 
D2C Retail Icons 

Innovating and disrupting the digital ecosystem, Indian brands have decoded sustainable 
strategies that have proven mettle to service customers and deliver tangible results scaling 
pro  tability of D2C businesses. With dynamic and agile next generation entrepreneurs, 
the Indian D2C segment embraces a massive canvas of opportunity and growth across 
industries that is becoming the podium of change for new-age brands.

Summing the event, Bhavesh Pitroda, CEO & Director, IMAGES Group shares, “The India D2C 
Summit and Awards provided a platform for all the building brands to discuss key facets of the 
progressive ecosystem, their learnings in this journey and the roadmap set for the decade to 
come. With over 1000 attendees, the sessions conducted were a deep dive into the end to end 
planning and execution of D2C. brands and business. We take pride in facilitating and honoring 
the brands with India’s  rst industry awards for excellence in D2C brand building.” 

1 2

D2C Icons honoured: 

ze 

Chirag Gupta, Founder, 4700BC
In April 2012, Chirag Gupta and Ankur Gupta set out to become business partners with the vision to bridge the gap between the Indian 
market vis-a-vis Gourmet popcorn. The brand has served around 3 crore customers to date, making them loyal customers of the brand. 
Before launching the brand they did an extensive R&D about the product by travelling around the country and tasting every  avour of 
popcorn there was in India and henceforth, established the 4700 BC brand which introduced India to Gourmet Popcorn. Chirag was 
earlier working with Deloitte before starting this brand. The brand is creating wonders in the market by offering gourmet popcorn. 

Hitesh Rathi, Founder, Aadvik Foods
Hitesh Rathi, a civil engineer who has worked in the construction space, along with a small stint in Myanmar, set up the Aadvik Foods 
in 2015. He started this journey with a vision to provide the Camel Breeders of Rajasthan & Gujarat with a sustainable livelihood, along 
with protecting the camel population, which is dwindling at a rapid pace. Aadvik Foods is bringing ‘change’ in the healthy food category, 
and is looking to “add wealth to your health” approach through their diverse range of “Unique” products.

I C O N S  O F  I N D I A
Powered by
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IMAGES Group felicitated India’s most admired food retailers and food service 
providers icons, recognizing their pioneering roles in transforming India’s food and 

grocery retail formats and experience
By IMAGES Retail Bureau 

Honouring Most Admired 
Food Service Retail Icons 

The Pepsi Food Service Retail 
Icons of India, by IMAGES 
Group honoured leading 
food service retail innovators 
for their crucial role and 

outstanding achievements in business 
performance, marketing, retail growth, 
and innovation in food retail and food 
service in India, on April 6, 2022 at Hotel 
Westin, Mumbai. 

The awards revered outstanding 
achievements in business performance, 
marketing, retail growth, and innovation 
in food retail and food service in India. 
Operating from tiny bylanes in bustling 
towns and villages to glamorous 
destinations in upper-crust locations, Food 

Service entrepreneurs in India have been 
growing year on year and have made 
undeniable contributions to India’s food 
service industry growth. 

“We are long term partners with India 
Food Forum to build PEPSI Images Food 
Service Awards & Food Service Retail 
Icons of India strategically as the most 
prestigious platform of awards celebrating 
the best in class foodservice brands and 
the visionaries at forefront of excellence 
in innovation, growth expansion and new 
experiences. We also celebrate our legacy 
partnerships, resilient brands & innovation 
with Pepsi Swagstar Award segment each 
year. Many congratulations to all the 
deserving winners of 2022 and we hope 

the recognitions will inspire many more 
brands & teams to continue raising the 
bar & fuel growth of our FS industry with 
grit & passion,” said Shailee Chatrath, 
Director, Organised Trade Channel Sales 
and Marketing, PepsiCo India Beverages.

Actress Tisca Chopra and Dilruba 
graced the occasion by hosting the 
splendid night. 
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Fashion Retail Goes 
High-tech!
The luxury fashion market 
was majorly hit during the 
pandemic. With domestic and 
local markets picking pace, 
digitalisation of this segment 
was something that no one 
ever imagined. But was this 
digital transformation already 
underway for them? Have 
NFTs and the metaverse 
changed the game for the 
luxury fashion market? 
Industry leaders and tech 
experts share their take on 
the subject.
By IMAGES Retail Bureau 

The pandemic has created 
a buzz around the word 
‘digitisation’. But many 
believe that the luxury 
sector was already looking 

for innovation before pandemic.  The 
luxury fashion market has evolved 
exponentially over the past two years 
of the pandemic. While the market, 
across the globe,  rst took a hit due to 
the ban on international travel, luxury 
fashion brands were forced to look to 
the domestic markets for revival. The 
pandemic also altered the way people 
shopped. From Millennials to Gen Z, it 
was e-commerce all the way. With new 
innovations like metaverse and NFTs 
coming into the picture, the luxury 
fashion market seems to be in for an 
overhaul. What does 2022 hold for 
India’s luxury fashion segment in terms 
of mobile commerce, metaverse and 

NFTs. The session titled ‘Luxury Fashion: 
Embracing Technology but Keeping it 
Luxe!’ at India Fashion Forum discussed 
it all. 

The panellists included:
 Nitya Arora, Founder, Valliyan
 Shuchita Chopra, CBO - Shantanu & 
Nikhil, Aditya Birla Fashion & Retail 
Ltd.

 Sharrom Yezdegardi, 3D Business 
Developer, Country Manager India, 
Adobe 3D & Immersive

 Abhishek Raj, COO, Lacoste India / 
Sports & Leisure Apparel Ltd.

The session was moderated by Mevin 
Murden, Director of Education, Istituto 
Marangoni Mumbai and powered by 
Istituto Marangoni Mumbai. 

Echoing his thought Abhishek Raj, 
COO, Lacoste India / Sports & Leisure 
Apparel Ltd., tells that the industry was 
actually looking for some digitization 
before pandemic. It was long before 
pandemic that people started selling 
online. “2019 everybody was looking 
into and was investing into this. It’s only 
the blip I would say that we got in 2020 
when actually our stores were closed, 
and we all had been forcefully got into 
this soft digitization and this overall 

Fashion Technology
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Change Business Dynamics, 
Get Future-Fit
In these times of uncertainty, the retail industry has seen a fundamental shift in the 
way of doing business. Consumer behaviour is changing and old business models 
are shaking. From consumers buying consciously to brands exploring the metaverse, 
developing future-fit companies that can navigate times of volatility, uncertainty 
and crisis is top of the mind of most CEOs today. This is what some industry leaders, 
speaking at IFF 2022, thought of the changing dynamics.
By IMAGES Retail Bureau 

uncertainty and crisis is top of mind 
for most CEOs today. How do you 
create strong business models; across 
consumption categories that are 
disruption-proof and responsive to 
market challenges and continuously 
evolving consumers.  The session 
titled ‘Fashion Retail Realigned with 
Connected Consumption: The Evolution 
of Retails New Growth Levers’ at India 
Fashion Forum, discussed it all in 
depth. The session was moderated by 
Harmeet Bajaj, Product Development 
and Communication Strategist, Fashion 
Academician and was powered by 
Accenture. 

The panel included: 
 Atul Bajaj, Executive Director - Sales 
& Operations, Puma

 Johnson Verghese, MD, Fossil India
 Sanjeev Rao, CEO, Being Human 
Clothing

 Vineet Gautam, CEO, Bestseller

Consumers are changing and so are their 
consumption patterns. Who are these 
new consumers and how have their 
expectations actually evolved with time? 
Vineet Gautam, CEO, Bestseller India, 
believes that the pandemic has been a 
big reset for many.  “The consumer of 
today wants to engage with the brand, 

R etailers, accustomed to 
playing on the margins, 
were facing unprecedented 
timeframes and enormous 
rami  cations for their 

businesses. According to McKinsey, 
companies 27 time faster to meet 
increasing customer demand for online 
purchasing and services than they 
would have done before the COVID-19 
crisis. In other words, companies took 
22 days to implement changes that 
previously would have taken them 20 
months. 

Developing a future-  t company, 
that can navigate times of volatility, 
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