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Myntra’s ‘EORS-16’ Witnessed a Purchase of 
21 Million Products by 5 million Shoppers

DelhiveryLaunches ‘Same-Day Delivery’ 
service in 15 Cities
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With a bold and innovative mix of retail, entertainment, and leisure 
facilities, PINKWALK, the upcoming project from Mangalam Group & 
SSB Group will rede ine Jaipur’s lifestyle shopping experience. 
By IMAGES Retail Bureau 

PINKWALK: 
Walk Into Grandeur

J
Location
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Situated in sector 102 Gurugram, Oyster Arcade is a high street 
market which ful ills the shopping cum entertainment demands of 
the large community residing nearby.  
By IMAGES Retail Bureau 

Oyster Arcade: 
An Opportunity for Every Vision

O

Dr. Vishesh 

Rawat, VP & Head – Sales, Marketing, 
Leasing & CRM, M2K Group.

Location & Catchment 

A Vibrant Community

Disclaimer:The image is an artistic impression only.’

Oyster Arcade: 
An Opportunity for Every 
Vision 

> Opportunity Shop-cum-o  ice 
plots

> An ideal investment 
opportunity for shops, 
o  ices, restaurants and 
many more

> Easily accessible location
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Customer 
Satisfaction in 
Every Click!
Flipkart’s strong homegrown 
technology capabilities, extensive 
leadership in the consumer 
e-commerce segment, and its vast 
supply chain infrastructure helps 
kiranas and MSMEs reach across the 
country
By Sandeep Kumar 

T

In an 
exclusive 

interaction, Koteshwar 
L N, Business Head, 
Flipkart Wholesale 

talks about the brand 
journey, services, 
loyalty programs, 

changing consumer 
behaviour and day 

to day exciting 
o  ers. 
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Unlike before, the consumer 
within the eyewear category today 
demands convenience. From 
technology-supported services to 
buying eyewear conveniently, the 
idea of shopping for eyewear has 
changed entirely. A revolution of 
change has revived the way the 
market was previously eyed. What 
awaits the segment?
By Anurima Das 

  Eyeing the 
change T
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Khadim has been synonymous with providing 
the nationwithaffordable footwear that is high 
on style. Over the years the brand has not only 
gained a steady following but has changed its 
course of action too to bring in new strategies 
for growth. 
By Anurima Das 

Affordability 
in Every Step

Namrata A Chotrani, CEO, Khadim India Ltd 

Overcoming COVID with EaseK
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Brands have changed their way 
of doing business considering 
the new normal and among 
all the newer paths they are 
treading, signing up with a 
celebrity as a leading investor 
and ambassador are big on the 
trend. 
By Yash Bhatia

   Star Power T

Vision or Glam?
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Retailing Tailoring Services, Enabled 
by Technology

Launched in December 2020, Cloudtailor is 
a D2C mobile app that specializes in hyper-
personalised women’s wear segments and 
aims at providing a digital solution to an of line 
tailoring problem. An enabler of personalised 
fashion styling, fashion visualisation, order 
placement, recommendations, tracking, and 
ful illment, Cloudtailor offers a simple and 
reliable tech-based solution globally.

F
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