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With the pandemic people have grown to 
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what they choose to wear, eat, buy, and 
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‘The scope for Innovation for Retail 
Shopping Experience is Limitless’: 
Sandeep Raheja, Chairman, K Raheja 
Realty 
K Raheja Realty has a proven track record 
of successful real estate development 
and real estate technology. Keeping pace 
with changing consumer expectations and 
emerging trends, they have introduced 
concepts to the market that include self-
contained townships, IT parks, and super 
malls
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ENVISIONING THE 
‘RETAIL GROWTH 
STORY’ IN 2022
As the market is opening up for trade and the 
retailers are strategizing their next move, 
this year is also about putting the learnings 
from the last two years to perspective. Here’s 
looking at what the CEOs and Founders of top 
retail brands are envisioning for their brands 
in 2022


