6. National Newsmakers

Retail Comes out of COVID Funk with
New Innovation, Strategy and Expansion
Plans

With festival season approaching, retail
industry continues to report growth

and recovery as many brands announce
reaching to the pre-COVID numbers in terms
of sales and revenue

12. International Newsmakers

Online Brands & Retailers Report Upward
Trend

IMAGES Retail Bureau brings you a roundup
of some of the prominent structural
changes in the retail sector around the
globe

14. Awards ISCA 2021

Nexus Malls Leads Roster of India’s Most
Innovative, Successful Shopping Centres
at IMAGES Shopping Centre Awards 2021
Inorbit Malls, Orion Mall, South City Mall
receive multiple honours, as Select
CITYWALK was adjudged Most Admired
Shopping Centre by retailers
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24, Retail Roundup
Collaborative Innovation Between

Shopping Centres and Retailers

The primary focus of the roundtable

discussion was to discuss the future of retail

real estate as an asset class and to find
the right mix, spreading risk, and building
profitability, creating integrated retail

spaces to capture 24*7 consumer activities

and needs in the current situation
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AGILE & SEAMLESS

The pandemic has disrupted supply
chains around the world. It presents

vast logistics challenges everywhere.

In India the issue is more pocketed and
the ongoing phased lockdowns and its
varying restrictions all across the country
has been a problem for the logistics and
transportation industry
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32. In Conversation

Mother Sparsh: A Holistic Nature-
oriented Solutions for Right Set of
Consumers

Apart from product innovation, the brand
has been ahead of the time in adopting
technology and digital ecosystem

34. What's Hot

Cheers to ‘Good Milk’

Founded in 2016 in a home kitchen by
mother-son duo Veena S and Abhay Rangan,
Goodmylk makes plant-based milk from
cashew and oats, with peanut dahi, vegan
mayo, butter and paneer. The firm has also
launched chocolate variant of their plant-
based milk and nutrition drink

36. Retail Solutions

How New-age Fulfillment Service
Companies are Supporting D2C brands
These brands built up their strengths in
product and marketing. For fulfillment, they
need like-minded tech led companies that
can offer customised solutions

40. Beauty and Skin Care
Online Purchasing vs. In-Shop
Purchasing
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Prior to COVID-19 crisis, approximately

85 per cent of beauty care products were

bought as part of in-shop shopping which
certainly dwindled down for retailers such
as grocery stores and drugstores



