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Dear All,
With mini lockdowns and shutdowns making
a comeback in India, consumer movement
will yet again be limited. As a result, demand
for comfortable yet stylish apparel that can be
worn in the comfort of homes is expected to
rise again rapidly, leading to sportswear and
athleisure gaining ground even more post the
lockdown. With more and more consumers
giving the ﬁrst priority to their health, this
segment is making its place in each and every
wardrobe. Instead of stocking up casual and
formal wear, consumers are responding by
stocking up on yoga pants, joggers, hoodies
and sneakers in large numbers.
Going by the change in consumer behavior,
today s/he is thinking about ﬁtness and is
ready to spend money on training merchandise.
Giving priority to comfort, everyone wants
to look stylish, even if they are jogging in the
morning, which is why the sportswear industry
has made huge progress in the last few years.
New brands have come up and gone are the
days when consumers used to have just one
outﬁt for outdoor physical activities.
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In this issue, we have highlighted the change
in dynamics in this sector as heralded by the
Coronavirus pandemic. The issue will look at the
challenges faced by brands compelled to shift to
this direct-to-consumer (D2C) channel as well as the
opportunities that the segment has to offer to brands,
retailers and all stakeholders of the value chain.
We also have a clutch of fashion leaders who
elaborate on the innovations and strategies they
have deployed for their respective brands, so that
others may be inspired to adopt or create solutions
in our own capacities to help stabilize fashion
businesses now and fortify it for the future.
For FAQs pertaining to shift in the market dynamics,
consumer sentiments and on all things related to
fashion retail, do log on to our website,
https://www.indiaretailing.com/.

Amitabh Taneja
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ADIDAS
ORIGINALS

LAUNCHES FIRST
COMPANY-OWNED EBO
IN AMBIENCE MALL,
GURUGRAM
The store gives each streetwear fan the
access to the brand’s most exclusive
drops, coolest collaborations like the
Yeezy, exclusive collaborations with Sean
Wotherspoon, Pharrell Williams, Beyonce,
Disney and more global creators
IMAGES Business of Fashion Bureau

A

didas Originals, the pioneering sportswear brand for the
streets, announces the launch of its ﬁrst company-owned
Originals store in Gurugram’s fashion hub – the Ambience
Mall over an exciting launch week.
The brand has always strived to elevate product experience and
create ground-breaking, immersive moments for consumers and
key street style enthusiasts. In keeping with the brand’s key focus
to offer innovation, consumer centricity and brand familiarization
in the street style space, the new adidas Originals store launch at
Ambience Mall witnessed unmatched hype and enthusiasm as
excited consumers visited the new hood to shop the latest drops
from their favourite brand.
An array of activities and special launch offers that spread over
a week to ensure everyone got a fair chance while maintaining
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ASICS
EXPANDS RETAIL CONCEPT IN INDIA WITH
A NEW STORE IN ORION MALL
IMAGES Business of Fashion Bureau
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SICS, the true sport
performance brand, further
strengthens its retail footprint
in India with the launch of its new store
in Orion Mall, Bengaluru. Spread over
a total retail space of 1035 square feet,
ASICS Orion Mall, Bengaluru promises
a vibrant and immersive shopping
experience in the area, showcasing
the brand’s entire running and training
collection alongside sports style and
performance categories.
Commenting on the launch Rajat
Khurana, Managing Director, ASICS
India and South Asia said, “As the
world steps into the new normal
where health and sustainability are the
need of the hour, ASICS’s new store
is completely aligned with our efforts
IMAGES Business of Fashion

to promote a sound body and mind
experience for our consumers. Our
constant endeavor has been to elevate
and enhance the customer experience
across all touchpoints and our retail
footprint rightly addresses the growing
consumer appetite in the South region
for health, ﬁtness and sports. With the
outlook of the audiences increasingly
skewing towards a ﬁtter lifestyle, we
ﬁrmly believe Sportswear is poised to
grow signiﬁcantly in the future. Our
expansion plans will strategically cater
to the demands of our consumer both a
performance and personalization point
of view. South India is a key strategic
market for ASICS, and we will continue
to bring latest in retail experiences for
our consumers to help them select the
best products for their individual needs.”

ASICS is the acronym for ‘Anima
Sana In Corpore Sano’, meaning ‘A
Sound Mind in a Sound Body’ in Latin,
encouraging the pursuit of mental and
physical health and well-being. This
mantra will be consistently channeled
through the fully integrated sports
environment brought to life in an
innovative and elevated shopping
experience where both the mind and
body are inspired.
The store has been developed with a
unique concept design that strikes a
balance with the highly technical aspects
of the brand’s products with natural
warm ﬁnishes, features and materials to
create a powerful brand experience.

EXPANDS INTO
ATHLEISURE CATEGORY
WITH NYKD ALL DAY
IMAGES Business of Fashion Bureau
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ykd by Nykaa, the lingerie and
sleepwear brand from Nykaa
Fashion, announced the launch
of Nykd All Day, a fashion sub-brand for
women featuring Athleisure, Leisure, and
Activewear. Through this expansion, the
multi-brand fashion e-commerce platform
aims to introduce clothing that focuses
on comfort and inclusivity and can
seamlessly transition from at-home wear
to stepping-out attire as per the dictates
of the hybrid work model of today.

Nykd by Nykaa debuted in October
2020 with lingerie and sleepwear.
Through Nykd All Day athleisure range,
the brand positively reinforces its DNA
of Realness and the importance of
‘Self Love’ at the core of its messaging
through the tagline, Love Your Every
Self. With the launch of Nykd All
Day, the brand has now expanded
its portfolio to 235+ options offering
more than 1590 SKUs across lingerie,
sleepwear, athleisure, leisure and
activewear categories.
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Commenting on the launch, Adwaita
Nayar, CEO, Nykaa Fashion and
Founding Team Member, Nykaa, said,
“We are excited to expand Nykd by
Nykaa to include athleisure, leisure
and activewear after successfully
launching lingerie and sleepwear. Over
the past one year as we navigate new
ways of working, living and managing
our hectic schedules, athleisure and
activewear have now become wardrobe
staples that we choose to make a style
statement in! With Nykd All day, we
combine high-quality athletic staples
with versatile leisurewear to offer
utmost comfort. We hope that Nykd All
Day will deliver on both; functional and
comfortable products steeped in the
latest innovations in fabric and ﬁt.”
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The debut collection features Leggings,
Sports Bras, Tank Tops, Shrugs, Joggers,
Tracks Culottes, elevated basics like
T-shirts and Lounge Pants among
other styles. It features clean, simple
yet versatile designs that have been
thoughtfully crafted with everyday
super-soft fabrics, a calm colour palette,
and modern silhouettes with a blend
of technology. With the launch of
the new sub-brand, Nykd by Nykaa
is perfectly poised to catch the pulse
on the growing clothing segment
especially the athleisure category, while
providing high-quality offering to all
its consumers. Starting at `399, the
Nykd All Day range will be available on
Nykaa.com, the Nykaa Fashion website
and app as well as the Nykaa Fashion
store at Ambience Mall, New Delhi.

Van
Heusen
Launches New
Sub-brand

‘Denim Labs’
Targeting young professionals, Van Heusen Denim Labs is designed to look undeniably sharp and
engineered to provide true freedom of movement, infused with an upgrade on style and comfort.
IMAGES Business of Fashion Bureau

V

an Heusen, India’s leading
power dressing brand from
Aditya Birla Fashion and Retail
Ltd., announced the launch of its new
sub-brand ‘Denim Labs’. Van Heusen
Denim Labs ushers in the new age
of denim, crafted for the modern-day
professionals who need to seamlessly
shift between work and play. The brand
has also launched a campaign entitled
‘Move In The New Blue’ featuring the
face of the brand and India’s leading
Bollywood star Jacqueline Fernandez.
Targeting young professionals, Van
Heusen Denim Labs is designed to
look undeniably sharp and engineered
to provide true freedom of movement,
infused with an upgrade on style and
comfort. Using its rich experience of over
128-years in the workwear category, this
new sub-brand stands for fashion and
functionality, with each product offering

IMAGES Business of Fashion

created to provide the perfect blend of
comfort, performance, and ergonomics.
Van Heusen Denim Labs will offer an
entire collection range including shirts,
trousers, layering pieces like truckers,
jackets and blazers for both men
and women. The collection features
attractive style elements such as a
contoured waist for maximum grip
and sleek look, reinforced seams for
extra durability, power stretch for easy
movement and easy-access pockets.
These denims are available in different
ﬁts such as skinny, slim, and regular, all
of which come in a selection of washes
and ﬁnishes.
Van Heusen has also unveiled a
campaign christened ‘Move In The
New Blue’ to promote the Denim
Labs brand. Centered over Jacqueline
who is grooving, stretching, swaying,
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“STAY SPORTY,
STAY SPIRITED”
The Sporto range of fast-drying athletic wear empowers athleticism
attitude. They help you be prepared for the sport called Life.
IMAGES Business of Fashion Bureau

I

n today’s fast-paced world,
athleticism has become a way
of life. This lifestyle change has
inspired a revolution in the wardrobe.
Office formals have taken the backseat
to incorporate a new clothing segment
called Athleisure. This comfortable yet
stylish athleisure wear allows you to
always be on your feet, ready to face any
curveball thrown at you.

When it comes to bottom wear, Sporto
uses different fabric types such as
inkjet fabric, double knit fabric, single
jersey fabric, and fast dry micro fabric,

which gives it a range of usage options.
Our wide variety of bermudas and
track pants help keep you comfortable
throughout your workout regime. From
soft jersey knitted fabric to fast dry
microﬁber, our track pants are in all
varieties. Our bottomwear is designed
to incorporate zipper pockets so that
your belongings like keys, wallet, mobile
phone are safe while jogging or running.
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Staying sporty encapsulates a largerthan-life belief. It hints at a fair and just
lifestyle, empowered by a righteous
man. A sporty man is ﬁt and ever
ready to push his limits. He will go the
distance for you. The Sporto range of
fast-drying athletic wear empowers this
attitude. They help you be prepared for
the sport called Life.

Sporto has been passionate and
relentless when it comes to purposeful
fashion. Hence, marking its place in the
minds of its consumers. Exceptional
quality and material have always been
the focus for Sporto. Our ﬂexiloop
technology renders additional ﬂexibility
that helps you get through the day
comfortably. The lightweight rich cotton
fabric and silicon softener give Sporto
t-shirts their softness and comfort. Not
to forget that there is a barrage of colour
variants to choose from. Sporto T-shirts
are available in round neck, V-neck,
sleeveless, half sleeve, and full sleeve.

Sporto has been pushing the envelope
of sustainable fashion by adopting
cutting-edge technology and design.
Sporto’s manufacturing units boast
of technology such as bio-wash,
ﬂexiloop, and dense stitching. These
technologies help build a long-lasting
product, of optimum quality and perfect
athleisurewear.

It’s time to get sporty and stay spirited.
Are you ready to go Sporto yet?
Check out the latest collection from
Sporto on sporto.in and adopt that
sporty look !
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Sporto also takes its commitment to the
environment and society very seriously.
That is why it uses eco-friendly dyes,
international standard machines,
anti-bacterial superior quality cotton to
keep you dry and sweat-free.

NEXT-GEN INNOVATIONS
IN ANTI-MICROBIAL
TEXTILE AND APPAREL
Sciessent and Huntsman Textile Effects will be jointly promoting three
innovative Sciessent technologies—each recognized for its effectiveness
and safety.
IMAGES Business of Fashion Bureau
–Dhirendra Singh Gautam,
Global Marketing Director, Huntsman
Textile Effects

–Steve Cunningham,
Director of Marketing, Sciessent

H

untsman Textile Effects and Sciessent, two of the most innovative
companies in the textile sector, have teamed up to bring revolutionary
antimicrobial and odor-control solutions to mills and brands worldwide.
In an exclusive interaction with IMAGES Business of Fashion, Dhirendra
Singh Gautam, Global Marketing Director, Huntsman Textile Effects and
Steve Cunningham, Director of Marketing, Sciessent, elaborate on the new
partnership, detailing what this new venture will mean for the industry and for
the world’s consumers. Excerpts:

Why are Huntsman Textile Effects
and Sciessent teaming up now?
Dhirendra Singh Gautam: Health
and hygiene are the ﬁrst and foremost
concerns today and every single
consumer globally is paying attention
to it. Huntsman Textile Effects and
Sciessent are collaborating to help
mills and brands meet the demand

for textile products with long-lasting
protection against microbial growth
and odor. Indeed, Huntsman Textile
Effects now has one of the industry’s
most complete end-to-end systems for
high-performance protection effects,
from pre-treatment to coloration and
ﬁnishing.
Steve Cunningham: Sciessent has
been expanding globally over the past
decade to bring our innovative solutions
to the global textile value chain. Our
partnership with Huntsman Textile
Effects will help us further extend
our reach and enhance our offerings
by coupling them with Huntsman
technologies. Together, we will be able
to help more manufacturers develop
and deliver innovative active wear,
outerwear, home textiles and other
products that stay fresher for longer.
How will the new partnership beneﬁt
textile producers?
Dhirendra Singh Gautam: Both
Huntsman Textile Effects and Sciessent
share a deep commitment to innovation,
environmental sustainability and

IMAGES Business of Fashion

Unveils Spring-Summer
‘21 Collection Featuring
TENCEL™ Fibres
IMAGES Business of Fashion Bureau

Speaking about the association,
Avinash Mane, Head of Commercial for
Textile Business, South Asia, Lenzing

Speaking about the association,
veteran designer Anita Dongre, shared;
“We are delighted to collaborate with
the Lenzing Group once again. As a
designer who is a nature and animal
lover, I think it’s important to always
look for solutions that are sustainable
and good for the planet.”
TENCEL™ Modal ﬁbers are derived
from sustainably managed forests and
manufactured using an award-winning
closed-loop process that produces
ﬁbers with a signiﬁcantly lower carbon
footprint and thus helps lower the
ecological balance. With features
like smoothness, breathability, colour
retention and biodegradability, this is
the perfect alternative option for both
brands and consumers moving towards
eco-fashion.

NEW COLLECTION
// APRIL
ISSUE | | 2020
2021
REIMAGINING
RETAIL //
JUNE ISSUE

The collection uses renewable and
biodegradable materials featuring light
and easy ready to wear that take after
the whimsical beauty of the woodlands
with harmonies of ﬂora and fauna
reﬂected in patterns and prints. The
colour spectrums take inspirations
from pastels of early mornings
and deep indigos of midnight. The
silhouettes created are perfect for a
getaway celebrations or beachy prewedding ceremonies.

Group said, “We are pleased to bring
out another stunning collection with
the House of Anita Dongre. Our prior
associations with the brand have
helped in furthering our narrative for
sustainable fashion among consumers
and inﬂuencers in the fashion fraternity
within India. This collection – ‘Sounds
of the Forest’ rings special resonance
with TENCEL™ brand as it emphasizes
on conserving forests, a thought which
is of key priority at all Lenzing ﬁbers.
Through this collection, we hope to
create a larger outreach among the
industry on adopting alternative
resources and processes in their brand.”
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T

ENCEL™ branded ﬁbers by
Lenzing Group in collaboration
with Anita Dongre, unveiled a
new Spring Summer’2021 collection –
‘Sounds of the Forest’. The collection
showcases TENCEL™ branded ﬁbers
originating from sustainably managed
forests and inspires soul-stirring
renditions of nature. The collection
marks a key milestone in the successful
partnership of the Lenzing Group and
Anita Dongre.
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House of
Anita Dongre

HOW THE JEWELRY
INDUSTRY IS RIDING THE
NEW NORMAL
Technology, particularly social media, has also played a crucial role in helping the gems and jewellery
industry to regain what it lost in the year since the pandemic. Many companies have taken a leap of faith
by continuing to power on with their businesses along with their partners and consumers, using the digital
platform to bridge the gap between the real and physical world as seamlessly as they can…
By Sachin Jain, Managing Director, De Beers India

IMAGES Business of Fashion
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he pandemic has rearranged
most sectors and industries
across the world. Several
businesses have made short-term and
long-term changes that ﬁt in with the
new normal even as they pave a new
way of reaching out to consumers while
keeping a close watch on their bottom
lines. The jewellery sector in India too
has seen its share of ups and downs in
the last 12 months and is ﬁnally making
a great comeback post the lockdown by
riding the wave of a new way of life.

Technology to the Rescue
Technology, particularly social media,
has also played a crucial role in helping
the gems and jewellery industry to
regain what it lost in the year since the
pandemic. Many companies have taken
a leap of faith by continuing to power

on with their businesses along with
their partners and consumers, using
the digital platform to bridge the gap
between the real and physical world as
seamlessly as they can.
As a result of all these innovative
changes incorporated into their
systems, jewellery companies are seeing
the emergence of new trends that are
setting the pace for the entire industry.
Here are a few:
* Classic and elegant designs will
continue to dominate the diamond
jewellery market because the millennials
particularly ﬁnd these new designs
informal, playful and experimental.
Heritage pieces that reﬂect a link to
past inspirations is something that will
continue to be popular even in 2021.

NEW TRENDS
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Change in Demands
Although the jewellery industry in
India is still primarily local, the new
urban, informed generation of buyers
is changing the game and pushing

jewellery companies to think out of
the box — in terms of design, sourcing,
inspired collections and craftsmanship.
Organisations are on their toes to
meet the changing demands of their
consumers by curating millennial
speciﬁc or extremely personalized
pieces that tick all the boxes, be it the
make, cost or the emotional fulﬁlment
associated with that particular piece.
They want questions like — ‘Does my
jewellery come with a rare and natural
diamond?’, ‘Is the diamond responsibly
sourced?’, Does my diamond comply
with the four C’s?’ — all answered in the
affirmative when they make a purchase.
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After being locked in for months
during lockdown, the consumer buying
behaviour changed considerably. Buyers
were drawn to buying things that are
real, valuable, long-lasting and also
deﬁne a deep meaning or commitment
for them. In jewellery too, we now see
consumers making informed decisions
about the real and natural valuable
pieces vis-a-vis jewellery that is artiﬁcial
and meaningless. They are increasingly
investing in fewer but better things than
in items that may look fashionable but
might not last. There will be a continued
demand for classic diamond jewelry
pieces with the desire for quality and
lasting value expected to continue, a
recent survey done by the De Beers
group found.

Fine jewelry is one of these purchases that have taken on a new relevance
post pandemic. It is an emotional purchase, especially through trying times,
that reﬂects all the unspoken words and deep feelings between loved ones.

100% NATURAL
ORIGIN

PRESENTING RAYSIL
100% NATURAL AND
UNMATCHED IN ELEGANCE.
Made from premium wood pulp
that gives a feather-light feel, vivid colours and
a natural lustre for new age royalty.

VISCOSE FILAMENT YARNS
Manufacturing Units:
Murbad Road, Shahad 421103, Dist. Thane, Maharashtra
T: +91 251 2733670 (10 Lines) | F: +91 2512730064
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T: +91 2876 248401/245711 | F: +91 2876 243220

Marketing Offices:
Mumbai: 022-22027570
Surat: 0261-4003361/62/66
Delhi: 011-41306630/31
raysil@adityabirla.com
www.raysil.co.in
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