
Contents
Volume 15 • Number 2

8  February 2021  PROGRESSIVE GROCER

10. Market Update

The latest news and industry updates 

18. Editor’s Pick

F&B and Non-food products

20. New Horizons Groupe Lactalis

Revolutionizing the Dairy Market in India

Cover Story 22
42

42. Olives from Spain

The Longest Table in the World 

36. ORIKA: Pushing Limits Through 

Ethics & Innovation

37. Vasant Masala: Adding New 

Products to Meet Consumer 

Demand for Immunity Boosting 

Flavours

38. Emami: Emami Shifts Focus to 

Healthcare Division, Uses Innovation 

to Drive the Category

39. Nilgai Foods Pvt Ltd: Presents 

High-Integrity Natural Ingredients in 

Securely Packaged Containers

40. Goldiee Group: A Complete Kitchen 

Solutions Brand, Goldiee Group 

Offers Fresh, Immunity Boosting 

Products

43. Health & Nutrition

All Natural Nutrition Energy Bar Co, 

Happy Bars Celebrates The Sale of 

‘One Millionth Bar’

44. Product Innovation

Empire Spices & Food Ltd: Enhancing 

Consumer Convenience by Using 

Technology for Product Innovation

45. Ahead of What’s Next

Room for E-Commerce Improvement

46. Diversity & Inclusion

Equal Time 

49. Solutions

The Future of Work 

50. Equipment & Design 

Retail Foodservice

52. Special Report

Two Masks Is the New Mask

58. Technology

Getting Prices Right in 2021

MagSon® Eyes `120 Crore, To Add 30 
More Stores Over the Next 2 Years

30. Category Watch | Immunity 
Booster Foods

Consumers Shift to Immunity Boosting 

Foods as the Pandemic Rages 

Unabated

34. Naturoz: Offering Consumers 

Innovatively Packaged Immunity 

Boosting Nuts, Dried Fruits

35. Old Touch Spices: Premium Spice 

Mogul

4

20

30

50

03_Contents PG Feb 21.indd   8 2/27/2021   11:14:17 AM


