16.
National Newsmakers

Diwali Brings Cheer to Indian Retail
as Consumers Go on a Buying
Spree

18.
International Newsmakers

Global Retailers Focus on
Innovation & Consumer Experience
to Boost Profits

22.
Category Expansion

Men'’s Accessories Segment Poised
for High Growth in India

Store Innovation

PROMOD Launches First E-Origin
Store in India

Focusing on hospitality and attention to
detail, this first of its kind outlet ensures
that the customer experiences the best
styles within the store

42.

Expert Speak

Outlet Centres: A Successful Global
Phenomenon

Outlet Malls, currently the fastest
growing segment of retail, is an answer
to all the issues related to immense
stock handling and maintaining a good
cash flow at the retailer’s end

conten

Food & Grocery

India’s Online Packaged Food, Beverages,
Personal Care and Home Utilities Consumer
Goods Compendium

RedSeer Consulting, leading consulting firm
across digital internet ecosystem, and bigbasket,
India’s largest online groceries platform partner
to bring you India’s first compendium for online
food and grocery

48.

Mallscape

M2K Corporate Park Shopping Plaza: A High-
End Shopping Experience in Gurugram

The mall is a mix of high-end shopping and office
spaces helping it become a prominent community
hub where people can shop, eat, work and play
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FRANCHISING MODEL OF RETAIL
CONTINUES TO SHINE DESPITE
ECONOMIC SLOWDOWN

FRANCHISE

Despite the economic slowdown and the gross
domestic product (GDP) at its slowest stage in the
last six years, the franchising model continues to
witness growth in both urban and rural regions.
The franchise industry is growing at a rate of 30-
35 percent per annum and the sales turnover of
the sector was recently valued at over US$7 billion
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COVER STORY|FRANCHISING
SENCO GOLD & DIAMONDS: THE
EMBODIMENT OF A FLOURISHING

FRANCHISING MODEL WITH 51 STORES
PAN INDIA

Suvankar Sen, Executive Director, Senco Gold &
Diamonds talks about the successful franchising
journey of his brand
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Category Watch

Accessories Market Moves from

the Fringes of Fashion to Become a
Main Category

The growing demand and exposure
among young urban customers have set
the stage for entry for many international
as well as homegrown accessory brands
into the evolving world of fashion

64.

Research

Costume Jewellery: The New
Penchant of Jewellery Buyers in
India

A report from Euromonitor says that
costume jewellery is the fastest-growing
category in India, which is projected to
grow at 20 percent CAGR between 2019
and 2024

68.
Brand Expansion

Leather Talks Looking to Open More
EBOs as Part of Brand Expansion

/0.

Customer Experience

A Step in the Right Direction:
Customer Centricity Leads to
Successful Footwear Retailing

In conversation with prominent footwear
players to understand the transformation
of the leather industry in India

/6.
In Focus

Fashion Accessory Brand Ceriz
Works to Elevate the Style Quotient
of Consumers

/8.
What's Hot
Busters’ New Conceptual Center

Adds a Fresh Experience to the
Gaming World



