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 FASHION 
FOREWARD

Amitabh Taneja

From shirts, trousers, denim to skirts and 
dresses, western wear is ruling fashion 
senses across the globe. Even in India, 
this comfortable fashion segment enjoys 
unparalleled popularity and is today, a staple 
in wardrobes across the country, irrespective 
of gender and age. 

The roots of western wear in India can be 
traced to the British era. Yet till the 1990s, 
it was somewhat limited to the elites, 
professionals and offi  ce goers. The decades 
following the 90s are touted to be the era 
when Indians adopted more westernized 
concepts in fashion, making bold and stylish 
choices.

In recent years, rapid globalisation, enlarged 
brand awareness, growth of disposable 
income and expansion of apparel e-retailing 
have led to surge in demand for western wear. 
Increase in youth population and fashion 
consciousness among consumers is further 
fuelling this market’s growth.

India’s leading management consulting 
fi rm Technopak Advisors reveals in the lead 

research how western wear constitutes the 
biggest segment in the Indian fashion retail 
industry. Estimated at `1,33,246 crores in 2018, 
the segment accounts for approximately 93 
percent of the total fashion market in India. Yet, 
there is hardly any research documentation on 
the segment in its entirety. 

In this fi rst of its kind issue on Western Wear, 
IMAGES Fashion Bureau maps the evolution 
of the category as a whole in India along with 
tracking the shift in customer preferences. In 
addition to this, there are dedicated features 
detailing the market size, prevailing trends and 
opportunities in the major segments of Western 
Wear. We have also outlined the perspective 
of veteran brands and retailers on this growing 
segment. 

We had a challenging yet educative time 
making this issue and I sincerely hope that you 
like reading it! 

Cheers, 

Dear all,
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TAKING BIG FASHION 
TRENDS TO SMALL TOWNS 
Launched in 2016, Citykart has been focusing on making fashion 

affordable and accessible to small town Indians. The retailer displayed 

an exponential growth and has opened 48 stores in 41 cities in the last 

four years. It reached the 25th store mark in just a little over two years 

(March 2018). Sudhanshu Agarwal, Founder and CEO, Citykart shares 

the journey and his opinions on the Indian fashion retail segment with 

IMAGES Fashion Bureau.

C
ityKart Retail Pvt Ltd – one of 

India’s largest value retailers – 

was founded in January 2016 

and focuses on family fashion retail 

in Tier II and smaller towns of Uttar 

Pradesh, Bihar, Jharkhand, Odisha, 

West Bengal and the Northeast. 

In three short years, the brand has 

cultivated a following like few others, 

with personalised customer services, 

sensory experiences and usable 

benefi ts like redemption of points and 

e-vouchers. 

The brand has gradually built a strong 

customer base across Tier II and 

beyond, helping shoppers in these 

areas warm up to the idea of modern 

fashion.

“These consumers thrive for in-store 

experiences and that’s what we are 

tirelessly working towards,” says 

Sudhanshu Agarwal, Founder and 

CEO, Citykart. “As consumers’ 

exposure to digital experiences 

increase – from ordering to delivery 

and from billing to payment – a 

frictionless experience is becoming a 

basic hygiene expectation,” Agarwal 

says. “What many retailers fail to 

understand is that retail in India is 

CITYKART:
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Suresh Nambiar, Chief Executive Officer, Pepe Jeans Innerfashion talks to IMAGES 

Business of Fashion and share the brand’s plans to expand its innerwear category to 

North India. He also talks about the brand’s marketing and promotion strategies in 

the region...

Rosy Ngaihte Sharma

P
epe Jeans London was launched 

in the year 1989 in India and 

over the years, the brand has 

become synonymous with denim 

fashion and casual wear in the country, 

all the while growing at a breakneck 

speed. The brand now has decided to 

foray into a new category – Innerwear. 

Their innerwear category, dubbed 

‘Innerfashion’ was successful in the 

southern region of the country where it 

was initially launched, and the brand is 

now planning on venturing north. 

Currently, the collection is available 

at 1,200+ multi brand outlets, 110 

Pepe Jeans exclusive brand stores, 

select departmental stores, along with 

e-commerce portals like Amazon, 

Myntra and Flipkart.

Suresh Nambiar, 

Chief Executive Offi  cer, Pepe Jeans Innerfashion

PEPE JEANS
FORAYS INTO EMERGING 
INNERWEAR CATEGORY WITH 
INNERFASHION

Suresh Nambiar, Chief Executive 

Offi  cer, Pepe Jeans Innerfashion is 

positive that the brand will receive 

the same amount of appreciation 

which it got from the initial launch 

in the South, stating that Pepe 

has always worked on strategic 

progression by tapping new markets 

across each region having immense 

growth potential.

Excerpts from the interview: 

Why did a renowned denim wear 

brand like Pepe Jeans decide to enter 

the innerwear category?

Pepe Jeans London has been at the 

forefront of international denim-led 

fashion for the past 45 years. The 

entry into the innerwear segment is a 

Category Scan2_Pepe Jeans .indd   30 10/14/2019   5:54:37 PM
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Sharad Walia, Brand Director, Park Avenue reveals how the western 

wear segment is getting traction and wider acceptance owing to an 

increase in disposable incomes, and more women joining the workforce.

IMAGES Fashion Bureau

Tell us about the women’s western 

wear market in India? How has it 

changed over the years?

Globalisation coupled with fast 

fashion has resulted in awareness on 

fashion trends and styling. Further, the 

increase in number of working women 

has fuelled the women’s western wear 

market. The women’s wear market is 

currently growing at 10 percent CAGR 

in India, where women’s western wear 

is growing at 17 percent CAGR.

Can you help us understand more on 

the size of the women’s western wear 

market in India? 

The women’s wear market in India 

contributes 38 percent of the total 

apparel industry. It is estimated to be 

worth `1,11,467 crore (US $17.5 billion 

in 2016) and is expected to grow at a 

CAGR of 9.9 percent to reach `2,86,456 

crore (US $44 billion in 2026). The 

women’s wear in India comprises 

ethnic wear, western wear, Indo-

western, innerwear, etc. 

Ethnic wear is the single largest 

category in women’s wear with a share 

of 66 percent. In ethnic wear, saree is 

perhaps the most common traditional 

Indian dress for women and has a 

market of `37,837 crore. It is expected to 

Sharad Walia, 

Brand Director, Park Avenue

WOMEN’S WESTERN 
WEAR IN INDIA

GAINING TRACTION: 

In Focus_Gaining Traction_ Womens Western Wear in India.indd   72 10/15/2019   4:52:28 PM
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being no exception. With the advent 

of new trends and technology in the 

textile industry, one can fi nd a massive 

variety of fabrics available in the 

market. However, to opt for the best 

fabric as per the requirements, an 

understanding of the fabric is a must.

Fabric Characteristics

Fabrics are often intertwined with one 

or a group of yarns or interconnected 

loop of yarns which are composed 

of fi bers and fi laments. A fabric 

behaviour that plays a pivotal role in 

an apparel is aff ected by fi bre blends 

With the advent of new trends and technology in the textile industry, one can find a massive 
variety of fabrics available in the market. With extensive uses and traits, performance 
fabrics are gaining wide popularity in the textile world. Manufacturers are revolutionising 
at breakneck speed to present an exquisite range of fabrics with enhanced performance 
features for their patrons…

Rajendra V Agarwal

PERFORMANCE FABRICS ADDING VALUE 
TO INNOVATION & FUNCTIONALITY

T
he textile industry has evolved 

to a great extent and has 

witnessed numerous transitions 

over the years. Expert manufacturers 

have started experimenting a lot to 

keep up with the current trends. In the 

present era, fabrics hold high value in 

development of various segments of 

apparel business, ranging from work-

wear to party wear and sportswear 

to trekking wear. Therefore, it has 

become extremely essential to choose 

the fabrics wisely. Technology and 

innovations have always been the 

core of every business, fabric industry 

Expert Speak_Performance Fabrics Adding Value .indd   90 10/15/2019   5:09:55 PM
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These facts clearly indicate that a 

number of internal factors including 

fi bres, yarn and fabric structure aff ect 

the fabric characteristics. Therefore, 

the manufacturers should pay utmost 

attention in selection of appropriate 

fabric for diff erent types of apparels.

Since performance fabrics and apparels 

are exposed to a wide range of external 

conditions including sunlight, rain, 

wind, cold or warm weather conditions 

and physical activity interaction with 

the human body, it becomes extremely 

vital to pay more attention to the traits 

than the style of the fabric.

Technology & Innovation

The interaction between the human 

body and garment is also quite 

essential, thus leading to increased 

preference for performance fabrics. 

With such extensive use and traits, 

performance fabrics are gaining 

wide popularity in the textile world. 

Manufacturers are revolutionising 

at breakneck speed to present an 

exquisite range of fabrics with 

enhanced performance features 

for their patrons. This has further 

given rise to immense competition 

and widespread introduction of 

performance fabrics amongst the 

manufacturers to provide new levels 

of comfort and safety to the customers. 

like nylon, polyester, elastane, acrylic 

and so forth. Qualities such as 

durability, strength, colourfastness, 

aesthetics and more are often observed 

in fashion apparels as these properties 

are quite essential for everyday 

purpose and maintenance. However, 

in case of performance fabrics, the 

requirements are functional and 

application specifi c such as moisture 

transmission, thermal resistance, 

wicking, waterproof, and fl ame 

resistant. The main reason following 

the requirement of these characteristics 

is because ‘performance fabrics’ or 

‘value-added textiles’ are subjected 

to a wide range of end uses where the 

garment is aff ected by both internal 

factors including fi bers, yarn fi neness, 

warp/weft movement, fabric density, 

thickness, fabric count and external 

factors like exposure to sunlight, wind, 

rain and cold weather conditions. 

The fi neness of a fi bre and yarn 

quality majorly aff ect the comfort 

characteristics namely wicking and 

moisture vapour transmission of 

a garment. This parameter is very 

important in maintaining and retaining 

the comfort level of a garment. Apart 

from this, fabric density also aff ects 

the performance of a fabric. For 

instance, a high fabric count has good 

abrasion resistance, fabric cover, and 

dimensional stability. In addition, the 

fabric has excellent resistance to wind 

and reasonable strength, a property 

widely preferred in work-wear category. 

and their fi neness. Likewise, a yarn 

count is important to create a uniform 

texture for fi ne clothing, yarn quality 

parameters such as yarn twist, number 

of folds and yarn count aff ect the 

characteristics of a fabric.

Amongst the diverse range of 

accessible fabrics, the one with extra 

comfort and added performance 

potential holds the highest value. 

Possessing all such qualities and 

synonymous to the term ‘performance’ 

are performance fabrics. Most of 

the times, the look and style of a 

fabric is given preference over its 

characteristics unlike in the case of 

performance fabrics. Such types of 

fabrics are engineered for multiple 

practices, where the performance of 

the fabric and not style is the major 

parameter. These fabrics have the 

capacity to perform extra other than 

their natural behaviour. 

Performance fabrics have a 

combination of fabrics made of woven 

and knitted to suit various applications. 

They are most commonly used for 

all active wear, sportswear, summer 

and winter wear, mountaineering and 

activities like trekking, work-wear 

purposes, military, urban wear and 

protective wear. They possess the 

ability to deliver extraordinarily more 

than their natural behaviour or the 

original qualities in their natural state. 

These added benefi ts of performance 

fabrics have enabled them to replace 

traditional materials and become 

popular among the end-users. 

Qualities of Performance Fabrics

Performance apparels widely use an 

extensive range of synthetic fi laments 

Most of the times, the look and style of a fabric is given preference over its 

characteristics unlike in the case of performance fabrics. Such types of fabrics 

are engineered for multiple practices, where the performance of the fabric and 

not style is the major parameter.

Expert Speak_Performance Fabrics Adding Value .indd   91 10/15/2019   5:10:00 PM
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ABOUT THE AUTHOR:

Rajendra V Agarwal, Managing Director & Chief Executive Offi  cer, Donear Industries Limited

Rajendra V Agarwal has over two decades of techno-commercial experience in the textile 

industry. A Textiles Engineer, he set up Donear Group’s fi rst manufacturing facility at Murbad 

(Maharashtra). Under his leadership, Donear has successfully established its position as a quality 

manufacturer of P/V, P/W, cotton and linen fabrics.  

of these types of fabrics. Usage of 

certain types of nanoparticles in fabrics 

during production provides improved 

performance and characteristics such 

as increased stain or odour-resistance, 

without having any signifi cant impact 

on a fabric’s weight and texture. Use of 

nanotechnology in the production of 

performance fabrics further leads to 

new paths for textile manufacturers to 

bring more innovative fabrics to the 

market in the future. Technology also 

comes to the forefront in improving 

the comfort factor of a garment. Smart 

fabrics which have intelligent approach 

to high body or ambient temperature 

are classifi ed as performance fabrics 

and rely on the technology using 

micro-encapsulated phase change 

materials to absorb and release heat, 

thereby enhancing the comfort level.

Conclusion

The increased availability of advanced 

performance textiles and fabrics are 

leading to important innovations in 

the apparel industry. At the same 

time, unverifi ed claims regarding 

the performance characteristics 

of these materials can also lead to 

confusion and incorrect decisions by 

the manufacturers. Hence, detailed 

knowledge of the fabric is essential 

in the selection, designing and 

developing of a garment. In other 

words, understanding the fabric and 

giving preference to its performance 

rather than the style quotient, that 

is, choosing ‘performance fabrics’ 

is important to produce the fi nest 

garment and to have an advantage in 

this increasingly competitive market.

These new or enhanced performance 

characteristics are typically achieved 

through a selection of specialised 

fi bers, or the inclusion of such fi bers 

along with natural or synthetic 

materials during spinning, weaving 

or knitting process, or by addition 

of coatings or other fi nishes to the 

fi nished fabric. For instance, a premium 

quality yarn made of fi ne denier 

fi lament possesses a supple and pliable 

fabric that has low drape co-effi  cient. 

While on the other hand, a coarse yarn 

produces a stiff  fabric that has high 

drape. In other words, it can be said 

that fi bre type, yarn quality and fabric 

attributes aff ect a fabric’s performance.

Technology also plays a signifi cant 

role in the processing of ‘performance 

fabrics’ by enhancing their features. 

Numerous techniques are devised by 

fabric manufacturers to enhance the 

quality of the fabric. Incorporation of 

technologies like nanotechnology has 

been a game-changer in the production 

New or enhanced performance 

characteristics are typically achieved 

through a selection of specialised 

fi bers, or the inclusion of such fi bers 

along with natural or synthetic 

materials during spinning, weaving 

or knitting process, or by addition 

of coatings or other fi nishes to the 

fi nished fabric.

Expert Speak_Performance Fabrics Adding Value .indd   92 10/15/2019   5:10:04 PM
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G
lobal Sportswear giant, adidas 

has launched a fresh new 

athletics franchisee, the VRCT 

jacket. Inspired by the iconic varsity 

jacket which is worn by high school and 

college students world over to represent 

team pride, VRCT reworks the iconic 

design of a classic bomber aesthetic 

with a sleek, modern fi t. Featuring 

fl exible, lightweight material, the jacket 

off ers maximum freedom of movement, 

while a soft double-knit fabric enables 

year-round wearability.

To celebrate the campaign and give 

wings to the idea of self-expression, 

adidas has been working with leading 

women athletes in India who have 

To inspire creativity and self-expression, 

the VRCT jacket features a classic 

adidas ‘A’ team badge that can be 

interchanged with eight other badges:

AUTHOR: You are the author of 

your own life. Choose your story, 

take ownership, and be your own 

protagonist.

I’M PERFECT: Acceptance starts from 

within. Embrace your natural self and 

use your fl aws as an armour, and you’ll 

truly realise your potential. 

FAMILY: Everyone needs someone 

they can fall back upon when life 

throws challenges their way. Always 

put up for the hero who is your rock! 

BRAVE: Brave is believing. It’s about 

breaking free and looking towards the 

future. It means building something 

from nothing.  

SACRIFICE: When you set a goal, you 

have to give your all. There can be 

no regrets. If you don’t sacrifi ce, you 

sacrifi ce your goal.

OCEAN LOVE: No Oceans. No air. No 

life. It IS cool to care. 

RKFC: Sports has the power to change 

lives. And it’s not more true than for 

the Real Kashmir FC that has fuelled 

positivity in the land of Kashmir 

through football. 

ALL ROUNDER: You are the ALL in 

one in your game, life and world. 

ADIDAS 
INSPIRES SELF-EXPRESSION 
THROUGH STORIES OF 
THEIR WOMEN ATHLETES

overcome multiple challenges both 

on and off  the fi eld and displayed 

immense individuality to succeed. 

These include national icons –

heptathlete Swapna Barman, squash 

player Dipika Pallikal, boxer Simranjit 

Kaur and sprinter Hima Das who will 

be the leading voice of the campaign 

in India.

Present at the launch along with 

adidas ambassadors, Manish Sapra, 

Senior Marketing Director, adidas 

India, said, “adidas has always 

inspired athletes through products 

and campaigns. Today’s youth, whom 

we refer to as creators, are looking 

for various avenues to express their 

creativity and individuality. Through 

the VRCT jacket, we are providing the 

youth of today a platform to show what 

they stand for.”

IMAGES Fashion Bureau

Collection Launch_Adidas Inspires Self-Expression.indd   94 10/14/2019   6:27:57 PM



FA
SH

IO
N

 C
R

E
A

TI
O

N
98

 2
0

19
  /

  O
C

TO
B

E
R

 IS
SU

E 
 /

/ 
 P

R
O

D
U

C
T 

IN
N

O
V

A
TI

O
N

IMAGES Business of Fashion

either during work or travel. With no 

stains, collection also works towards 

conserving water.

The collection consists of smart 

formals for young professionals. It uses 

a range of smart styles and colours 

which are super comfortable to fi t in 

helps people breathe.

Upbeat about the launch of their new 

SS’20 collection, Kewalchand P Jain, 

Chairman and Managing Director, 

Kewal Kiran Clothing said, “It is an 

extremely proud moment for us as a 

brand to have come so far and off er 

innovative solutions keeping in mind 

the Indian consumers’ daily needs and 

expectation from their clothing brand. 

We have gained immense trust over the 

past three decades from consumers who 

have trusted us, and this is yet another 

leap forward by an Indian brand. We 

at KKCL believe in constantly doing 

better by coming up with new ideas and 

trends that will off er a new taste to our 

experimental customer. We are the only 

mainstream denim jeans brand which 

has launched water repellent and strain 

resistant range.”

E
asies by Killer, a brand name that 

is synonymous with innovative 

styles and design, has recently 

launched a new range of formal and 

casual clothing for men which is both 

water repellent and strain resistant. 

Launched in its Spring-Summer ’20 

collection along with their other brands 

– Killer, LawmanPg3, Integriti and 

Desi Belle – Easies’ new range received 

good response. A major reason for the 

response was the fact that this was 

the fi rst time there was a collection 

which was not prone to stains – 

Easies by Killer launches a water repellent and strain resistant clothing range, a fi rst from a 
mainstream denim brand to come out with such an innovative range of clothes…

IMAGES Fashion Bureau

 EASIES BY KILLER LAUNCHES  
WATER & STAIN REPEL� NT COLLECTION
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