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In today’s fast-paced economy, one may question the role 
of distributors. While some say they work as middlemen, 
others prove that a distributor is important for the success of 
a brand. The latter is true. Distributors are a bridge between 
manufacturers and the professional consumer, connecting and 
enhancing the other, and the voice of a brand. Suf  ce it to say 
that without distributors, the bottom line of the players in the 
business of beauty and wellness would be in doldrums. This 
is the backdrop of this month's In Focus where we exlore the 
triumphs and travails of being in this business in India.  

In the Hair section, we feature Mary Alamine, Owner and 
Creative Director of Royals Hair in Sydney. A force to reckon 
with, she won Hairdresser of the Year 2016 at AHFA NSW/ACT, 
was the Finalist at Hair Expo Men’s Hairdresser Of The Year 
in 2016, and several others. She wears her success lightly 
as we realised when she shared her professional journey. 
We also present a mesmerising photo essay of two collections 
by celebrated hair artists, Felicitas Ordás and José Salvador + 
Eva González. Truly inspiring for contemporaries and 
apsirants, alike. 

On the home front, we showcase Mohammad Amjad, the 
winner of TIGI Backstage Heroes Season 2. He re  ects on 
his early days in the hairdressing industry, the platform and 
his experience. On hair colour and care, brands including 
L'Oréal Professionnel, MATRIX, Kérastase and Rene Furterer 
have launched products that work like magic on hair! Salon 
management, as vital as it is, comes with its own set of 
challenges. Keeping the operations running smoothly is only the 
tip of the iceberg. Hiring, training, staff retention, maintaining 
standards, customer satisfaction, and so on, are some of the 
biggest goals for any salon manager. Kanta Motwani, Nikhil 
Sharma and Preeti Singh share their views.

In the Beauty section, Ojas Rajani, renowned make-up and 
hair artist, shares the beginning of her professional journey 
and how after 26 years in the business she has still managed 
to remain relevant to the current times. A story of victories 
and triumphs, it is an inspirational read. When talking about 
beauty, how can one leave out make-up? Professionals reveal 
nothing says class and style better than black, especially when 
it comes to an eyeliner. In fact, the darker the better. Keeping 
that in mind, Kryolan Cosmetics has created the super black 
GEL EYELINER. 

In Spa Focus, we draw your attention to Canyon Ranch Spa in 

Las Vegas. Human-centered design, extensive lighting controls, 

and energy-ef  cient light sources are just some of the sustainable 

features that make for a comfortable and engaging spa 

experience. Kabir Aliri, Spa Manager at The Gainsborough Bath 

Spa in UK gives insights into the spa industry. 

All this and all our regular features such as new salons in 

the country, new hair and beauty products on the shelves, the 

existing best spa packages available throughout the country, and 

plenty more. 

Keep reading, sharing and liking us on Facebook and Instagram!
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L’Oréal Professionnel Presents 
The All-new Dialight for Glossy Colour
Give your client personalised on-trend #FrenchBalayage, which is 
created with the new and unique palette of shades

Dialight, the latest launch by L’Oréal 
Professionnel, is highly innovative 
acid-gel cream, ammonia free tone-

on-tone colour! It creates glossy luminous 
looking re  ects and vinyl shine, whilst 
respecting the condition with natural-
looking colour that gradually fades away. 

It is ideal for previously coloured or 
weakened hair or even for those who just 
want to add subtle richness or gloss to their 
natural hair colour. 

The pH acid formula of Dialight, which 
is close to the natural pH of the hair, 
gently colours, while giving your client’s 
hair a lustrous result. It can be used for 
toning, colour correction and highlights on 
sensitised hair. 

Dialight is great for offering a colour refresh to top up 
the vibrancy of colour in between the usual permanent 
colour services. The fast development also makes it 
ideal for those with busy lives and who are short of time. 

With 14 unique shades for that perfect, on-trend 
Parisian Cool look, give your client personalised 
#FrenchBalayage. 

Cool Caramel Balayage 
Inspired by cool tones of ash-gold and styled to be 
effortless, the Cool Caramel Balayage look is created 
with Majirel 6.13 and the new Dialight 9.02. 

Cool Mocha Balayage 
Designed with the versatile INOA Mocha shade of 7.18 
and the new Dialight 9.13, the Cool Mocha Balayage 
captures the quintessential Parisian Café Mocha. 
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GAUTAM GUPTA

Gautam Gupta
An Eye for India
Gautam Gupta’s design sensibilities fluently reflect his 
make-up and hair interpretations for ramp shows. We 
caught up with the designer to learn more about his 
understanding of beauty and fashion

What inspired you to enter the fashion industry?
I was 17 years old when my mother started with a small 
collection of saris. She used to take me to fabric stores in 

Banaras, and other parts of the country, for work. I used to love 
the art, colours, and embroideries. Post my masters, I decided 
to join her. One can say it was in my genes or destiny to be in 
this industry. It has now been 21 years and I still feel the same 
excitement.

How is the industry is faring in India?
The industry has evolved from only bridal wear to luxury prêt and 
fusion wear. A lot more designers are retailing oversees and also 
showcasing internationally which is a great sign. Also, we have an 
eye on global fashion, and also working towards preserving our 
dying crafts. India is and will always have a strong role in global 
fashion, due to our rich heritage.

What are your plans down the line?
As of now, we are focusing on weaves, trying to add more clusters 
with our design aesthetic and creating new textiles for wedding 
wear and fusion wear in order to enter new demographics.

What do you think about the importance of hair and make-up 
on the runway? 
Hair and make-up are like oxygen to the collection and designer’s 
thought process. One cannot ever narrate a story on the runway 
without them. The six elements of the set or ramp background, 
music, choreography, collection, draping, and hair and make-up 
are the keys for stealing any show.

Which is your favourite make-up look to showcase your 
collection? 
For my Indian showcase, I have always loved nude looks and 
centre-parted hair. I have sometimes used bindi, sometimes 
sindoor and sometimes smokey eyes with nude make up. When we 
showcase saris, we go for buns and nude make-up only.

Who are your favourite artists?
I have worked with Ambika Pillai for my western wear showcase 

and she is amazing. She will always come 
up with innovative yet simple ideas that 
look stunning. Even Ashima Kapoor, with 
whom I have worked on many shoots is 
wonderful. She really understands what I 
want and does it to perfection.

How do you plan the hair and make-up 
look of your show?
It all starts from the soul of the collection, 
the story behind it and what is the message 
we need to communicate to the audience. 
Post that the makeup artist is given a mood 
board and her/his ideas are taken to bring 
consensus.

How will you de  ne beauty in one word?
Beauty for me is to be you, to evolve yet 
not lose yourself. Beauty is more with your 
thoughts, action and the aura you create. 
At the same time, one has to be happy 
and healthy, physically and mentally to 
maximise one’s beauty.

What are your plans for the beauty 
business?
There are no immediate plans, but if 
in time things go right, I would like to 
start with a make-up segment which is 
chemical-free and organic. 

Do you have any plans to collaborate 
with any beauty brand?
There was a discussion once to start our 
own line of fragrance, but other things 
took priority. Maybe later. Whatever I do, I 
want to make sure it goes with the existing 
brand ethos, which is to be environment-
friendly and natural. 
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Monsoon Mane and 
Make-up Manual
Beat Humidity the Smart Way
Top professionals in the beauty 
industry share expert tips and tricks 
with Salon India

Most of us have a love-hate 
relationship with the monsoon 
season thanks to the humid air 

eclipsing an otherwise pleasant weather. 
Humidity is the biggest culprit when it 
comes to the most rampant hair and skin 
issues like frizz, oily scalp, and acne, which 
forces us to opt for updos and the no-
make-up look! But wait. You can now solve 
your client’s concerns with more attractive 
options. The right care for skin and hair, 
followed by the best products is the only 
way forward.

 Ashwin Mahajan, Creative Director, 
LOOKS Salon

Care: Scalp hygiene should be a priority, 
more so during the monsoon season. 
Sebaceous glands produce more oil 
due to humidity and when combined 
with dampness, it can cause infections. 
Therefore, suggest to your client to go for 
regular hair and the scalp deep cleansing 
and conditioning regimes available at 
salons. For home care, you may even 
advise them to wash their hair with a few 
drops of honey, along with a shampoo, 
every two to three days. This will help keep 
infections away from the scalp. Mustard Oil 
or Castor Oil also come in handy. 

Colour: You must be hearing client’s 
complain about loss of volume and dull hair 
colour in this season. The  rst step is to offer 
them to a hair colour that does not bleed. 
Due to humidity, coloured hair tends to look 
brassy. A rich base colour with mocha or ash 
tone highlights on the crown area can make 
hair look shiny, healthy, and voluminous. For 

the monsoons, I prefer to give my client’s the traditional highlight 
over Ombré or Balayage. These techniques look great, but perhaps 
one can skip them during this season, at least. Winter is round the 
corner and it is the best time to sport funky techniques and colours.

Style: Suggest to your client to not comb frizzy hair with a paddle 
brush or a  ne-tooth comb. Let it dry naturally. Instead of going for 
cotton ties, choose silk hair ties and bands when you want to roll up 
your hair. They will not snag or pull at your hair. On the tips of the 
hair, use a wax pomade, which you can twist, tie, or leave open. 

Products: My all-time favourites are Moroccanoil Moulding Cream 
and L’Oréal Professionnel Techni Art Web. Dry shampoo is a 
must for this season, as it offers quick volume and shine without 
washing it. 

Jojo, Make-up Artist and Trainer; Yatan Ahluwalia, 
Grooming and Image Consultant

Care: During this time, advice your client to keep their make-up 
as light as possible; avoid foundation, and apply an eyeliner, 
mascara, and lip tints. 

Products: Suggest waterproof products, plenty of face masks and 
scrubs to keep the skin looking fresh and smooth.

Vipul Chudasama, Director, Vipul Chudasama 
Salon & Academy

Care: Monsoon hair is a challenge, especially if your client has 
naturally curly hair. It is de  nitely going to be frizzy! Most people 
use cream-based products to control frizz, but it is not the ideal 
solution. When there is moisture in the hair already, it is best to 
suggest hair serums which are lighter and give better hold. Advice 
products that best de  ne their hair texture. 

Style: Recommend effortless and natural styles that look best 
when air dried. Hair, too, needs to breathe during this wet and 
humid weather. It is recommended to pop into a salon for a hair 
makeover that is easy to manage without subjecting your hair to 
heat inducing tools or products. 

T to b:  Ashwin 
Mahajan; Jojo & Yatan 
Ahluwalia; Vipul 
Chudasama
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In today’s fast-paced economy, one 
may question their role with some 

saying they work as middlemen. 
However, others aptly prove that a 

distributor is important for the success 
of a brand. They are a bridge between 

manufacturers and the professional 
consumer which is a salon or spa, 

connecting and enhancing the other, 
and being the voice of a brand. Without 
distributors, the bottom line of players 
in the business of beauty and wellness 

would surely be in doldrums

\\  by Aradhana V Bhatnagar

The beauty and wellness industry of India is growing. With global 
brands  nding favour and domestic brands gearing up to meet the 
challenge of being as good, and the dipping GDP, the scenario is 

anything but dismal. However, the issue of burgeoning product complexity 
remains. 

There are numerous brands in the categories of hair, skin, make-up, 
nails, and more, so how does a salon owner or spa decide on which all 
products to keep and completely ignore? This is where a distributor steps 
in and helps  ll the gap. Gone are the days when they just took orders and 
stocked shelves, today, they are technical experts who have the know-how 
to offer solutions for complex problems. As distributors represent multiple 
products from various brands, they can offer the best package that lowers 
the cost. What is more – they can even respond quickly to your demands, 
critical in today’s highly competitive environment. Local distributors in 
key geographic areas also spot market trends and pass the tip back to the 
brand. So, are they not a necessity now? Let us take a look at some of the 
best known names in distribution in the beauty and wellness industry...

The Voice of a Brand
Distributors in Beauty and Wellness
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Listed as the Times Most Desirable Man for three 
consecutive years in 2015, 2016 and 2017, actor 
Harshvardhan Rane takes personal grooming 
seriously. Dedicated to leading a healthy lifestyle, he 
spills a few workout and grooming secrets

Harshvardhan Rane 
Rustic Outdoorsy Charm

What is your regimen?
Fitness is de  nitely a priority in the entertainment space as it is a 
visual medium. I follow body function training for  ve to six days a 
week, play football once or twice a week, and cycle from Andheri 
to my gym in Bandra three to four times a week. 

Also, I practice a workout called ‘Animal Flow’ where you 
pretend to a be tiger and walk on all the four limbs, as it would. 
Only when you do it, you realise how much core strength is 
required. This is my regimen when I am not shooting. 

I follow a Caveman Diet, which comprises of vegetables, meat, 
eggs, nuts, and fruits; basically, what humans used to eat before 
they started harvesting and storing greens. 

Where do you train?
When I was in Hyderabad, my budget allowed me to feast only 
on dosas and idlis, which I had no problem eating throughout the 
day. When I was offered a Bollywood project in 2015, they asked 
me to shed some weight for the role. So, I approached my best 
contact, John Abraham, and asked for advice. He introduced me to 
his trainer, Vinod Channa, with whom I had trained for the  lm. He 
was quite expensive, but I am grateful to my  rst producer Deepak 
Mukut who paid for my training. 

Vinod is the best trainer I have ever come across and the workout 
plans at his personal studio, VC Fitness, are popular. I do not believe 
in changing trainers, I think it is best to  nd one trainer and stick 
with him. 

How do you de-stress?
I am an outdoorsy person. Greenery has a soothing effect on 
me. I also feel when one walks barefeet on the beach, a natural 
pedicure is guaranteed. 

Who is your hairdresser?
I have been visiting Hakim Aalim. He is one of the kindest people 
in the industry. I admire him as a human being as much as I 
admire him for his talent. 

As per the recent Mintel report, 79% of 
men shop for personal care products. 
What is your take on the changing 
pattern in male grooming?
Yes, I do notice the upward change in 
male personal care. A balanced approach 
towards overall grooming is de  nitely 
appreciated by everyone. My advice is 
to just keep it basic and not be obsessed 
with it. One could start with good dental 
hygiene; smell great, and have a basic skin 
care routine. 

What are your favourite products in skin, 
hair, and fragrances?
I like to stick with natural products and 
coconut oil is a favourite. I use it on my 
hair and skin, both. For fragrance I use 
musk YSL Sleek Suede.

Who is your style icon and why?
I admire Ranveer Singh for the way he 
expresses himself. As an artist, it is all 
about expressing onself through different 
forms. Ranveer is a superstar who does not 
worry about what people will say, and I 
think, that is true expression. When one is 
doing exactly what one feels like and even 
looks good, it is a blessing not guaranteed 
to everyone.  
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HAWAIIAN LOMI LOMI MASSAGE
Sabaai Body Spa, Kanpur
‘Loving Hands’ massage as it is called in Hawaii, 
is performed in a  uid rhythmic motion using 
forearms as well as hands, like a gentle wave 
 owing across your body. It unblocks the energy 

channels, relieves physical stress and tension, and 
helps in rapid detoxi  cation of the body.
Duration: 90 minutes   |   Price: `3,200 inclusive 
of taxes

JOURNEY TO ORION SPA 
MASSAGE
Orion Spa and Healthcare Centre, Pune
The calming hot stone massage helps to activate 
the chakras through heat energy. A hot stone 
face lymphatic treatment, with a special focus 
on the third eye and a luxurious foot massage, 
paci  es your nervous system. The serene journey 
concludes with the application of energising 
chakra balancing wrap to nourish the body.
Duration: 120 minutes   |   Price: `4,179 + taxes

AREOPAGUS SPORTS 
SIGNATURE THERAPY
Areopagus Spa, Mumbai
The signature Sport Massage technique includes 
the use of thumb rolling,  ngers, knuckles and 
elbows, using of compression, cross  bre friction 
and direct pressure which helps in seperating the 
grain of the muscle, releasing the chemical glue 
that blinds them.
Duration: 120 minutes   |   Price: `8,000 + taxes

HOT STONE FACIAL MASSAGE
Shen Re  exology, Mumbai
The hot stone facial combines facial massage 
techniques with hot stone therapy for the 
ultimate experience that revives your body, 
mind and spirit. Through the use of heated 
basalt stones and essential oils, the face is 
pampered and you experience deep relaxation. 
The strategic placement of hot stones during the 
facial help to clear sinus, improve breathing and 
give an overall feeling of well-being.
Duration: 60 minutes   |   Price: `1,500 + taxes

LIGHTENING FACIAL
SPA.ce- The Organic Spa, Bengaluru
This treatment helps  ght the undesirable effects 
of sun exposure with the use of all-natural 
products. They are rich in Vitamin C and E, and 
effectively heal and protect your skin. After 
this brilliant skin-lightening treatment, you are 
guaranteed to walk out with an unblemished and 
bright face!
Duration: 60 minutes   |   Price: `2,385 inclusive 
of taxes. 

Salon India updates you on some of the latest 
soothing packages that are fast gaining popularity 

Spa Solace
Lucrative Offers
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Contact: Mehul Mehta | Sophia’s Choice, Unit 108, 1st  oor, St Marks Road, Srinivas Nagar, Shanthala Nagar, Ashok Nagar, Bengaluru - 560001 | 
Mobile: +91-8971082442 | Email: kiinjalmehta@gmail.com

Kiinjal Mehta Make-up 
Studio and Academy

 BENGALURU 

I TREAT, TEACH 
AND MENTOR MY 
STUDENTS LIKE THEY 
ARE MY CHILDREN. 
ALSO, MY STUDENTS 
ARE A TESTIMONY 
TO MY CLAIM THAT I 
GUIDE THEM EVEN 
AFTER THEY HAVE 
COMPLETED THE 
COURSE.
– KIINJAL MEHTA

The academy was established in the year 2013 by Kiinjal Mehta herself after 
being inspired by her mother, who too was a make-up artist. Kiinjal further says 
that every time a bride tells her that they look better than what they had 

imagined, a wave of inspiration hits her. This surge of grati  cation led to the inception 
of her make-up studio and academy. With its only branch in Ashok Nagar, Bengaluru, 
the academy is spread across 1000 sqft area, and has expansion and diversi  cation 
plans on its agenda.

The academy has purely been an outcome of Kiinjal’s unparallelled efforts and sheer 
dedication. It is a dream come true for her through which she intends to help others, 
like herself, realise and ful  ll their dreams. 

About the USP of the academy, Kiinjal shares, “The primary USP of my academy is 
something that is totally non-technical and often overlooked by other academies. I 
literally treat, teach and mentor my students like they are my children, ready to take 
 ight into the world of glamour. Also, my students are a testimony to my claim that 

I guide them even after they have completed the course.” The academy trains and 
provides hands-on experience to aspiring make-up artists with a team of three trainers 
who assist Kiinjal in giving undivided attention to each and every student. It is worth 
mentioning that the academy also specialises in polishing the skill set of existing make-
up artists.
Courses offered: Self-Grooming Workshop where they teach the students skills and 
techniques to groom themselves to attain  awless looks for day and night. Basic to 
Advance Course during which a student learns everything from scratch, and the end 
result is a professionally trained make-up artist. Advance Level Make-up Course which 
is exclusively meant for professional make-up artists who wish to polish and upgrade 
their skills.
Certi  cation and af  liation: The academy provides a formal certi  cation on successful 
completion of the professional course that covers make-up, hairstyling and draping.
Eligibility criteria: There is no eligibility criteria apart from the need to deeply love 
make-up and styling.
Fee range: For Self-Grooming the fee is between `10,000 to `30,000; for Advance 
Level Make-up Course, it is between `1.45 to `2 lakhs. 
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