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[EDITOR’S NOTE]

Driving the Change Through Design & Parking
In today’s market, it is very essential for shopping malls to attend to every single aspect of retail. It is crucial they offer superior
services to consumers and give them memorable and sharable experiences. While offering the best in retail and entertainment rakes
in the footfalls, one sure shot way to pull in the crowds is through great architecture. The rule is simple – if a mall looks good, it will
attract consumers.
Eye-catching materials, art installations, and landscaping along with well-planned design and structure weave the story of
success for a mall which hopes to become a community hub where people come to spend large amounts of time.
The cover story of the September issue of Shopping Centre News brings to the fore the role design and architecture of a mall play
in transforming a simple shopping trip into a social event. The feature decodes how carefully designed,
sustainable malls satisfy and cater to the requirements of today’s customers.
Apart from this exciting cover story, the magazine also covers a myriad of other retail
real estate aspects, including a very pertinent story on parking garages in malls – how
technology and innovations are shaping the way people drive in and out of malls. The article
includes views of industry bigwigs including Mukesh Kumar of Inﬁniti Malls,
Yogeshwar Sharma of Select CITYWALK, Rajneesh Mahajan of Inorbit
Malls and Sanjeev Mehra of Quest Mall to name a few.
At IMAGES Group, our sincere efforts have always been to make
you aware of the ground realities of today and to update
you with the futuristic ideas for tomorrow, so that you
always stay a step ahead in these competitive times. We
hope that you will find the September 2019 issue of
Shopping Centre News both insightful and educative.
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[NATIONAL NEWSMAKERS]

New Malls, New
Regulations Dot the
Indian Shopping
Mall Horizon
Shopping Centre News brings a roundup of all mall
news and activities over the last one month…

Mall Dedicated to F&B, ‘The ORB’, Launched
in Mumbai
The F&B industry is flourishing like
never before and to encash in on
this ever-growing opportunity, The
ORB, an integrated food and party
destination with multiple fine dining
restaurants, pubs, and cafes, has been
launched in Mumbai.
It re-defines experiential dining and
weekend partying scene in the city.
With a sprawling space of 1,29,000
sq. ft., it promises to be the new social
hangout place.
Located within the proximity of
JW Marriot Sahar and Chhatrapati
Shivaji International Airport, THE
ORB gives improved access to varied
catchments in the suburbs and offers
a mix of fine dining restaurants, cafes,
high energy bars, premium lounges,

dessert stations and a high-end
wellness salon.
It houses a curated mix of brands
like Dragonfly Experience promoted
by Priyank Sukhija and rapper
Badshah, Jumjoji (Parsi diner),
Let’s Talk Fish (seafood joint),
Nasi &Mee (Pan Asian restaurant),
Cheaters
(American
Grill),
Starbucks, Love&Latte, South
Bombay Café, Rassasy by Barcelos
(Mexican & Continental), The Play
Lounge, The Kettlery (Premium
Teas), Keventers,Chaayos and
MyFroyoland to name a few.
Farzi Café, Macita, NAAM by
Chef Ananda Solomon, Nau se
Barah and many more will soon be
setting up their outlets there.

SCAI Opposes Ban on Parking Fees
The Shopping Centres Association of India (SCAI), which has mall owners from Pune, Delhi, Mumbai has come
out in support of Pavilion Mall, that moved against Pune Municipal Corporation’s (PMC) decision to put a ban
on parking fees in High Court. In their application, they have expressed apprehension that if Pune is allowed to
impose the ban, several other civic bodies in the state may follow suit, reports Pune Mirror.
The body also expressed the fees charge under the parking charges are used to provide security, housekeeping,
maintaining ventilation, valet services, toilet, lighting, CCTV facilities and others among many. The move would
not allow controlling ingress and egress to the mall and posing a severe security threat to the establishments. The
application will be heard by HC on the next date.
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[RETAIL ICONS OF INDIA]

IMAGES GROUP
LAUNCHES FIRST-EVER
COLLECTOR’S EDITION
ODE TO INDIA’S RETAIL
ICONS
The book introduces readers to little-known facts,
stories and learnings from over 100 of India’s most
impactful, innovative and influential business
leaders in retailing and allied businesses over the
past 25 years through this remarkable volume…
By Nupur Chakraborty

R

etail Icons of India: The
People, Ideas and Events
That’ve Transformed
India’s Consumption Story,
a collector’s edition book narrating
lessons from retail leaders, major
developments and events impacting,
facilitating and transforming retailing
in India, was launched on August 26
at the Grand Hyatt in Mumbai at an
exclusive ceremony in the presence
of leading lights and luminaries from
India’s retail and retail support sectors.
The book introduces readers
to little-known facts, stories and
learnings from over 100 of India’s most
impactful, innovative and influential
business leaders in retailing and allied
businesses over the past 25 years
through this remarkable volume.
As an instance, an excerpt from the
feature on Kishore Biyani, Group CEO,
Future Group as published in the book
goes thus: “Over the next five years,
you will find the boundaries between
digital and physical retail networks
completely vanishing; retail will be
a very personalised and customised
experience for every customer. And
you will notice retailers building large

ecosystems for new businesses in and
around their areas of operations.”
Also featuring in the book is this
observation from Amit Agarwal, Senior
Vice President and Country Head,
Amazon India (excerpted from his
feature): “As a leader, it is essential
that you are willing to fail and be
misunderstood. In his shareholder
letter, Jeff (Bezos) highlights that
with your scale, the quantum of your
failures should increase, or you are not
inventing big enough.”
“This is our tribute to the pioneers,
innovators, disruptors and facilitators
who’ve created or nurtured the entire
ecosystem for retail to evolve in India
and have transformed consumption
patterns and channels irrevocably,”
says Amitabh Taneja, Chairman &
Managing Director, IMAGES Group.
“In many ways, it reflects the longevity
and depth of our collaboration with the
entire retail sector, as we’ve evolved
into India’s largest retail intelligence
organisation over the past 25 years.”
Beginning with a detailed narration
of retail’s evolution in India by
Devangshu Dutta, CEO, Third Eyesight,
the tome also pays homage to four

iconic retail leaders whom the industry
and India have tragically lost over the
past years: Chetan Shah of Pepe Jeans,
Ved Prakash Arya of Globus, Raghu
Pillai of Future Value Retail and V G
Siddhartha of Coffee Day Enterprises.
Further on, the book features four
distinct sections, under which over
100 Retail Icons of India are featured:
Pioneers, Modernists, Facilitators
and Disruptors. Personality insights,
little-known anecdotes and business
learnings from their professional
journeys make for a truly differentiated
content structure of the book.
“The process of conceptualising,
curating and producing this
encyclopaedic volume has taken well
over a year, reflecting IMAGES Group’s
tenacity and commitment to create a
collector’s special that will be timeagnostic,” says Nupur Chakraborty,
Curator and Editor, Retail Icons of
India.
Priced at `10,000, Retail Icons
of India will be available in select
bookstores and lifestyle retail
destinations from September 2019
onwards.

16

September 2019

[MARKET SCAN]

TRANSFORMING RETAIL & DRIVING
DEMAND IN UNDERSERVED RETAIL
MARKETS IN TIER II & III CITIES
Local developers, encouraged by the interest shown by more and more
retailers, are planning and developing large mixed-use developments
starting with upgrading the retail infrastructure in Tier II & III markets…

VIVEK SRIVASTAVA,
MRICS

By Shopping Centre Bureau

T

he retail landscape in Tier II
& III cities is undergoing a
change with retailers waking
up to the untapped potential
in these underserved markets. Local
developers, encouraged by the interest
shown by more and more retailers, are
planning and developing large mixed-use
developments starting with upgrading the
retail infrastructure in these areas. Cases in
point include the DB Mall in Bhopal, which
is running successfully, and the upcoming
Urban Square Mall in Udaipur.
In an exclusive chat with Shopping
Centre News, Vivek Srivastava, MRICS,
talks about his experience of planning
and developing upcoming malls in state
capitals like Bhopal and Dehradun and

Tier II cities across Jallandhar, Udaipur,
Kanpur.
From a mall developer perspective, how
do you choose a location for expansion/
launch in Tier I, II & III cities?
The selection of the location is perhaps
the most critical decision a developer
takes in the entire lifecycle of the project.
The location is chosen based on several
parameters. A few key points must be kept
in mind while selecting a location in Tier II
& III cities:
To select a location, it is important
to understand the city’s real estate
development historically and an in
depth understanding of the city’s future
planned growth. The starting point to

develop this understanding is a detailed
analysis of the city’s master plan. The
master plan helps to identify the city’s
future growth corridor (the direction in
which the city is likely to expand) and
all planned residential and commercial
destinations. The development of
infrastructure to support the residential
catchment and commercial districts
is also detailed. In other words, it
helps identify areas where you could
potentially plan a shopping centre.
Informal feedback from key retailers
is very insightful. Retailers have an indepth understanding of retail shopping
centres, high street markets and retail
destinations in the city. They can
intuitively tell you if the location has the
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[COVER STORY]

MODERN DESIGN
HELPS CLOSE THE
DIGITAL DIVIDE,
GENERATE TRAFFIC
FOR INDIAN MALLS
To stop the modern mall from going out
of fashion, shopping centre developers are
working upon every aspect to entice consumers
into coming to them, then be it through
experiential retail, FEC offerings or a plethora
of F&B options. A less known – but equally
important – aspect which mall developers
worked upon was the architecture. The design
and planning of a mall, its foundation in a
sense, work towards pulling in consumers…
By Charu Lamba

T

he traditional mall is fast becoming a historical
anachronism. With the blitz of e-commerce and the
convenience of doorstep delivery, brick-and-mortar retail
suffered heavy losses. To stop the modern mall from going
out of fashion, shopping centre developers are working upon every
aspect to entice consumers into coming to them, then be it through
experiential retail, FEC offerings or a plethora of F&B options.
A less known – but equally important – aspect which mall
developers worked upon was the architecture. The design and
planning of a mall, its foundation in a sense, work towards pulling
in consumers. Striking designs, outstanding installations, and
landscaping help weave a success story for malls as much as offers
within the premises.
Modern malls are well thought out structures, with most of them
using environment friendly material and practices to attract shoppers.
A well-designed mall serves to provide various well-placed offerings
to consumers, transforming a simple shopping trip into a social event
and converting visitors into loyalists and their malls into community
hubs.
In this feature, Shopping Centre News explores various design
concepts of the mall including design elements, innovations and the
role of technology.
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[MALL SERVICES]

DRIVING THE CHANGE: MALLS USE
TECHNOLOGY FOR SMART PARKING SOLUTIONS
Commercial establishments such as malls, shopping centres, multiplexes and family
entertainment centres are visited by hordes of people every day. These complexes need
to have plentiful parking space for vehicular traffic, and therefore, an efficient parking
system is not only warranted but even desirable…
By Sandeep Kumar

T

oday, convenient parking and
modern retail go hand in hand.
Parking plays a major role in
deciding where people might go
to spend the day. To draw in the footfalls,
malls, amusement parks, hotels, and even
government-driven projects like smart cities
have taken to providing smart parking lots,
which are manned by security to ensure
customer and vehicular safety.
For consumers with cars, a parking lot
is the first point of contact with a mall.
A well maintained and convenient lot
works wonders for the business. Parking
management, technology used, cleanliness,
and security have the potential of making or
breaking first impressions.

Types of Parking in Malls
A parking lot is an area that is assigned for
parking vehicles in the mall premises. All

malls have designated lots, with space to
hold anywhere between 500 – 10,000 twoand-four-wheelers depending on their size
and popularity. These parking facilities can
be indoor or outdoor, public or private. Most
malls sport indoor lots, also called parking
garages, with outdoor facilities only for VIPs.

There are several types of parking
garages:
Single Level Parking Garage: A single
level parking garage is a parking garage
that only has only one floor. Tier II & III
cities malls mostly have a huge single level
parking garage.
Multi-Level / Multi Storey Parking
Garage: Multi-level or multi-storey garages
are parking garages that have multiple
floors to park at. The design of a multilevel parking garage can be very different
and huge. The most common design is a
garage with ramps to move from one level
to another. A lot of effort goes into create
the flooring of multi-level parking to avoid
traffic congestion on the ramps. Some multilevel garages also have robotic systems
that move cars from one level to another.
The floors of these types of garages can go

42

September 2019

[SERVICE PROVIDERS]

SKIDATA: GLOBAL
MARKET LEADER FOR
PARKING SOLUTIONS &
VISITOR MANAGEMENT
The brand offers a broad range of innovative,
customised systems enabling swift and secure
access for people and vehicles to malls, shopping
centres, airports, cities, stadiums, amusement
parks and ski regions around the world...
By Sandeep Kumar

A

ustria-based SKIDATA
AG is reckoned as the
global market leader
in access solutions
and visitor management, offering
a broad range of innovative,
customized systems enabling
swift and secure access for people
and vehicles to malls, shopping
centers, airports, cities, stadiums,
amusement parks and ski regions
around the world.
Founded in 1977, SKIDATA
AG is a 100 percent subsidiary
of the Kudelski Group (www.
nagra.com), a world leader in
digital security technology, which
guarantees quick and secure
access for people and vehicles
in ski regions, shopping centers,

major airports, cities, sports
stadiums, fair and amusement
parks.
The company entered India
in 2009 as SKIDATA (India)
Private Limited and has
achieved huge success and
has more than 100 customers
in the sub-continent. Since
then, it has built an extensive
coverage of customers from
various business segments, viz.
International Airports (Mumbai
International Airport, Bengaluru
Airport, GMR Hyderabad
Airport, Bagdogra Airport),
Shopping Centers (DLF, Inorbit,
Brigade, Prestige Group, Oberoi
Constructions), BCCI Stadia
(14Cricket stadia), Corporates

(TCS, Oracle, Accenture, Cisco,
Netapp, Goldman Sachs, Swiss
Re), Nagpur Smart City, Public
Parking lots, Amusement parks,
Mumbai Zoo etc.
With presence in New Delhi,
Gurugram, Noida, Bangalore,
Kolkata, Chennai, Hyderabad,
Vijaywada, Lucknow, Mohali,
Pune, Surat, Indore, Ahmedabad,
Ranchi, Nagpur, Bagdogra,
Nellore, Kakinada with Head
office in Mumbai, SKIDATA is
known for bringing the best of
the technologies to the country.

Services Offered
SKIDATA with its global presence
& experience brings a lot to the
table as a technology partner for
shopping centres.
Parking Management System
Level Display System
Indoor Parking Guidance
System
Wireless Outdoor Parking
Guidance System
Handheld solutions for Parking
Management
“SKIDATA offers the latest
technology for managing
parking operations especially
for shopping malls and airports.
In addition to the conventional
‘Ticketing solution’ some key
solutions that are adopted by the
shopping centres include Parking
Guidance System & Level Display

“SKIDATA offers the
latest technology for
managing parking
operations especially
for shopping malls and
airports. In addition to the
conventional ‘Ticketing
solution’ some key
solutions that are adopted
by the shopping centers
include Parking Guidance
System & Level Display
System for ease of parking
and also mobile handheld
ticketing/cashiering for
Valet parking.”
NIMISH SONAWALA

MD, SKIDATA India Pvt Ltd.
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[WHAT’S HOT]

[WHAT’S HOT]

DIGITAL MALL OF ASIA: REDEFINING SHOPPING
EXPERIENCE IN INDIA
The upcoming digital mall will set an unprecedented example of how online portals and brickand-mortar retailers can transcend the digital-physical divide to optimize their consumer outreach
and revenue generation...
By Charu Lamba

C

onvenience and ease of
purchase have become
key decision making
factors for retail
consumers and Omnichannel
provides consumers with varied
options to achieve this objective.
The conflict between online
and physical stores is fading, as
both the platforms have come
together and retailers now focus
on establishing themselves
strongly on both the mediums
to provide a comprehensive user
experience to their customers.
Today, the world of retail is
adopting technology faster than
ever before in a bid to provide
seamless experience across
various retail channels.
It seems, this wasn’t enough
and to redefine the global retail
and e-commerce industry going
ahead, Digital Mall of Asia
(DMA), a first-of-its-kind digital
e-commerce platform merging

the real estate and the digital
spaces, has recently announced
the launch of its Noida mall.
The upcoming digital mall will
set an unprecedented example
of how online portals and
brick-and-mortar retailers can
transcend the digital-physical
divide to optimise their consumer
outreach and revenue generation.
An initiative by Yokeasia Malls

Pvt. Ltd., DMA is a disruptive
innovation by an Indian
organization recreating the
experience of a physical mall in
the digital space.

How Will it Work?
Going beyond the concept of a
typical e-commerce portal, DMA’s
Noida mall will have 11 towers
with 10 floors each, adding up

to a total of more than 5,000
stores and an available inventory
currently worth approximately
` 500 crore. The mall will
incorporate visual and sensory
elements to offer an immersive,
stimulating environment and
will have dedicated towers for
different categories such as
men, women, kids, electronics,
home and kitchen, education,
financial services, food court,
hypermarket, digiplex, and online
nightclub.
“DMA is not just a typical
e-commerce portal meant for
shopping online. It will have
all the entities that make up a
physical mall, thereby recreating
one virtually. Therefore, a
user would feel as if they are
inside a virtual mall when they
would visit the website, thanks
to a simulated environment
incorporating visual and sensory
elements,” says Rishabh Mehra,
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[SNAPSHOTS]

Special Events in Malls

Shopping Centre News brings you a detailed look at some of the most engaging mall
activities across the country.

Express Avenue Celebrates World
Photography Day
Express
Avenue
celebrated
World
Photography Day by inviting entries for ‘An
Ode To Water’ through Instagram that cherish
the element of water and draw awareness to
its sheer beauty and importance. This was
a contest without a prize, at least not in
the conventional sense. Every photograph
submitted for the contest was a pledge to
support and a winning contribution to the
cause. The contest garnered more than 2,000
entries from all over India. 50 photographs
from these entries were shortlisted and were
prepped to be exhibited at Express Avenue
starting from August 16 to culminate on World
Photography Day, August 19.
“Speaking on the success of the exhibition,

Express Avenue Celebrates World Photography
Day

LLA Founder and leading photographer Iqbal
Mohamed said, “In the thousands of entries
we received, I could see the immense passion
of photographers from all over India who have
participated so enthusiastically to shoot for a
cause. People who have seen the exhibition so
far have been excited about how differently,
and in such varied ways, water was captured
and with so much positivity.”
Alongside the exhibition, LLA ran an
activity for children at Express Avenue on
August 18. An interactive game in which the
participants became ‘Water Heroes’ who found
new recruits to join their ‘army’ in the cause of
saving water. They walked around the mall,
convinced people to become ‘Water Soldiers’,
and clicked photographs of their new recruits.
Over 200 children joined in the activity to
build an army of people who were dedicated

‘Ambience Mall Celebrates ‘Biggest Sale with
Blockbuster Prizes’

to the cause of conserving water, giving us
immense hope for the future of water.
“As part of our 9-year anniversary
celebrations, EA is inspired to contribute to
an important cause in the time as we stand
today and choosing to partner LLA one of the
finest academies as an Ode to Water the Elixir
of Life on this planet. It was encouraging to
witness more than 200+ kids participating
in the Water Hero activity and taking a
pledge to use water intelligently as the future
generation. We feel fortunate that we were
able to accomplish our objective to draw the
necessary attention of Chennaites and people
at large all across the country through the
initiative of LLA to organize this exhibition &
contest to celebrate World Photography Day
on August 19,” said Munish Khanna, CRO,
Express Avenue..

Felicity Mall Celebrates 73 rd Independence Day
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[THE LAST WORD]

The Art of Design
Design and layout play a key role in commercial
success of a shopping mall…

YOGESHWAR SHARMA
Executive Director & CEO,
Select CITYWALK

The design of
Select CITYWALK enables us
to receive sufficient sunlight
during the day via our roofing
which features translucent
tensile fabric to be energy
efficient and reduce our
carbon footprint. There is also
provision for green spaces in
the form of green cover walls
and extensive plantation in our
outdoor areas with over 6500
trees being planted in and
around our surrounding areas.

W

hen Select CITYWALK as a
shopping centre was first
envisioned, it was aimed
to be a destination where
people would come to have a holistic
shopping experience. Our focus at
Select CITYWALK was on five key areas
namely brand visibility, parking, handicap
assistance, tenant mix and ease of
navigation from a customer’s perspective.
We wanted the shopping centre
to be aesthetically pleasing while
simultaneously keeping customers
convenience in mind. Therefore, the
design was conceived with a lot of
attention to detail and meticulous
planning. Retail, if seen as a science,
throws some very interesting perspectives
linking directly to the layout and design
of the space. We need to study the
natural flow of traffic, anchor points
and maximum visibility for all stores
with minimum blind spots. The unique
L-shaped design at Select CITYWALK
enables this aspect well and most brands
have visibility from across floors as well.
The balance between functional indoor
and outdoor spaces is also crucial where
we need to always think - experience
first! People go to malls to not only to
shop but to also have a social outing
and spend quality time with their loved
ones. Our floor layout given to indoor
and outdoor spaces is by and large equal.
The outdoor space has been built as a
vibrant plaza and is utilized for various
events, exhibitions, pop up bazaars
and other various activities. The indoor
space also ensures enough walkways and
access points connecting to other floors
so that there are minimum chances of
congestion even on our busiest days. We
are also sensitive to those with special
needs and have made the shopping centre
easy to access for them. Our parking
has designated spots for women and
physically challenged. The parking spaces

are well lit and have effective ventilation
so that right from the start to the finish of
the mall visit, there are pleasant spaces
for our patrons to experience.
Over and above this, we are also
conscious about the environment and feel
that we all must do our part in enabling
green environments. The design of
Select CITYWALK enables us to receive
sufficient sunlight during the day via
our roofing which features translucent
tensile fabric to be energy efficient and
reduce our carbon footprint. There is
also provision for green spaces in the
form of green cover walls and extensive
plantation in our outdoor areas with over
6500 trees being planted in and around
our surrounding areas. All our toilets use
sensory technology that ensures that we
use minimal amount of water. Also, all
urinals and WCs use recycled water. The
true key to success is to have a balance
in the design of our space between
experience zones for people to be able
to congregate in a pleasing environment
and an effective layout for maximising the
retail experience as well.
The PVR and My Square sections in the
mall are spaced out for those who visit
for beyond a shopping experience. We
also dot our floors strategically at several
points with eateries at specific hotspots
to encourage ease of environment; in
between retail spaces. The design and
architecture of a shopping centre is the
backbone of the complete structure.
In the last decade, many changes have
taken place in the way shopping malls
are built. The initial aspect of treating it
as a mere building infrastructure has now
given way to a more purposeful design
connecting back to a deeper knowledge of
retail and studying human behaviour in
such spaces. Therefore, it is imperative to
serve foremost the basic human need and
provide an atmosphere that is conducive
to consumers.

