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[EDITOR’S NOTE]

Malls: The Retail Spaces of Tomorrow
The shopping mall is on the cusp of a major
change.From being mere buildings housing stores,
they are evolving into becoming an integral part
of the community they belong to, places where
people spend their leisure time. This is particularly
true for a country like India where the weather
conditions and the need to move around in a car
dictate where people spend their free time! But just
when the mall was settling into a routine, came
a new medium of sale, in form of e-commerce.
People switched over for the convenience and the
comfort, the sea of choices, deep discounts and
doorstep delivery.
The Indian mall developer was jolted out of his
comfort zone, as shoppers who once thronged
malls were now ordering on phones, computers
and tablets, siphoning sales from physical stores.
They started facing the heat to reinvent their
shopping centres. And what a reinvention it has
been. From simply housing well-known chain
stores, cinemas and supermarkets,the Indian mall
has transformed itself into a FEC – a place where
people can eat, watch movies, take part in events
and activities, spend quality time in play zones
with their children, and maybe shop some!
Gyms, supermarkets, hotels, co-working space,
pop-up stores, expanded food courts, movie
theatres and event spaces are all filling up the retail
space in the malls, bringing in footfalls and pulling
back customers and revenue from e-commerce.
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In the new and improved Shopping Centre News,
we bring you an analysis on why shopping malls
are the ‘the’ retail spaces of tomorrow and how
fashion and lifestyle play a major role in bringing
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The feature analyses concerns from both
retailers’ and shopping malls’ perspective and also
talks about ways to deal with these challenges in
a mega round table discussion that took place at
IMAGES Group’s recently the concluded flagship
event, ‘India Fashion Forum 2019’.
The edition also brings you a perspective of
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kiosks which is becoming one of the leading trends
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been advocated globally in developed countries for
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very recently.
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[NEWSMAKERS]

LuLu Group to
Expand in India
With Two New
Malls

Help from the
Government
Aids India’s Mall
Developers

The UAE-based NRI-owned
LuLu Group will expand its retail
presence in India by building two
new shopping malls in Bengaluru
and Chennai. According to a
PTI report: The group, which
is headquartered in Abu Dhabi,
already operates a mall in Kochi
and have three upcoming projects
in Lucknow, Vishakapatanam
and
Thiruvananthapuram.
The Bengaluru and Chennai
projects are expected to be
operational by the end of this year.

Anarock data indicates that
nearly 10 million sq.ft. of new
mall supply is expected to hit the
Indian market in 2019. Despite
rollover of some supply from
2018, there will be a three-fold
jump in 2019 against 2018 —
from 3.2 million square feet to
nearly 10 million square feet.
There is still significant demand
for malls in India, and this demand
is not limited to just Tier 1 cities,
but now also comes from several
Tier II & III cities. Previously,
most malls lacked the right
tenant-mix and were located in the
wrong areas, thus failing to draw
shoppers. This dynamic, largely
the result of bad planning and lack
of research, invariably resulted in
closures –and a dearth of the right
kinds of malls. Today, Indian
mall developers have completely
changed their strategies and
are banking on creativity,
technological innovations, the
right tenant mix, the rights
brands and locations, etc. These
essentially are the parameters that
decide a mall’s fate in India today.

The Group intends to maintain
a similar investment momentum in
the UAE and Saudi Arabia, its core
markets, this year. Saudi Arabia
provided about 10 percent, while
India now accounts for 5 percent
of the top-line number. Twelve
new locations will open in the
UAE this year, on top of the 87 it
currently operates. Outside of the
Middle East and India, East and
South East Asia will be the next
big territory for the retail giant
to try. Two hypermarkets have
opened in Indonesia and Malaysia.
“We have acquired an ongoing
mall development in Bengaluru
and will build our own in
Chennai,” Yousuf Ali, Chairman
and Managing Director of LuLu
Group was quoted by PTI as saying.
Noting that mall projects give
the company the best platform to
keep expanding its India portfolio,
he said that still there is so much
to do in the country’s retail space

The look and feel aspect of
shopping in India is very much
alive and, thanks to timely
and highly focused policy
interventions by the government,
actually growing. Malls — as long
as they tick all the right boxes
— will therefore be in greater
demand in India than ever before.

Malls Across India to
Get 100 Amazon Kiosks:
Report
E-commerce giant, amazon is
reportedly planning to expand its
footprint of offline kiosks in India,
opening over 100 such small-format
stores that will be located inside
malls by the end of 2019. The
company has already started looking
for 70-80 square foot space in malls,
Economic Times reported citing
sources. These kiosks typically sell
devices such as the Kindle e-book
reader, the Echo speaker and the
Fire TV dongle. The company
is also hoping to get a push for its
entry into brick-and-mortar stores
in India with this move. Amazon
started experimenting with kiosks
in India when it opened its first
retail store in Bengaluru in May
2017. It then introduced four more
stores — two in Bengaluru, one
in Mumbai, one in Ahmedabad.

Andriy Blokhin / Shutterstock.com

Virtuous Retail in Talks to
Acquire 2 Malls from Tatas

Xander-backed Virtuous Retail is in advanced talks with Tata Realty and
Infrastructure (TRIL) to buy two mall projects in a deal valued at around `700
crore. TRIL will be exiting the two mall properties, totalling 1.15 million square
feet, in Amritsar and Nagpur. TRIL owns 90 percent stake in these assets.
A successful transaction would mean TRIL would create an exit route
for Tata Realty’s maiden fund Tata Realty Initiatives Fund I, which had
invested in these assets. The fund had a corpus of $750 million. In 2017,
the Xander Group’s retail arm acquired the two-million-square-feet North
Country Mall in Chandigarh from private equity fund Sun Apollo and USbased JJ Gumberg for `700 crore. Virtuous Retail currently has 8.3 million
square feet of mall projects — both operational and under development.
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[COVER STORY | IFF 2019]

SCAI Mega Roundtable: Fashion & Lifestyle and
the Retail Spaces of Tomorrow
Even as online retail cannibalises store business, shopping centres worldwide are
all set to lure in the consumer by adding more and more unique experiences in
their premises, some retailers have responded by shuttering stores to cut costs,
leaving more shopping malls and plazas empty – resulting in a painful upheaval
in an industry that employs millions of people globally – others are gearing up to
bring back the consumer…
By Shopping Centre News Bureau

S

ince the advent of malls
in India, fashion and
lifestyle categories
have been occupying
three-fourth space inside
shopping centres. However,
this dominance began to face
unprecedented challenges as
consumers mass migrated
to mobile and e-commerce
channels of retail in search of
convenience and a wider variety
of choice. In fact, online shopping
has reached such a critical
mass globally that even popular
brands, icons of the traditional
brick-and-mortar industry are

facing an increasingly uncertain
future. Shoppers, who once
crowded malls, are now ordering
on phones, computers and
tablets, siphoning sales from
physical stores, which face
growing pressure to reinvent
their businesses. Customers
today focus on price and hunting
for the best online bargains,
thereby shrinking profit margins
at many stores.
While some retailers have
responded by shuttering stores
to cut costs, leaving more
shopping malls and plazas
empty – resulting in a painful

upheaval in an industry that
employs millions of people
globally – others are gearing up
to bring back the consumer. So
even as online retail cannibalizes
store business, shopping centres
worldwide are all set to bring lure
in the consumer by adding more
and more unique experiences in
their premises.
Gyms, supermarkets, hotels,
co-working space, pop-up stores,
expanded food courts, movie
theatres and event spaces are
all filling up the retail space in
the malls, bringing in footfalls
and pulling back customers and

revenue from e-commerce.
At the recently concluded
India Fashion Forum 2019, in
Mumbai, a session on ‘Fashion
and Lifestlye and the Retail
Spaces of Tomorrow: Mega Round
Table with Fashion and Lifestyle
Retailers and Shopping Centre
Developers’ highlighted the major
concerns from both retailers’ and
shopping malls’ perspective and
also talked about ways to deal
with these challenges. This mega
Shopping Centre Association of
India (SCAI) roundtable brought
together some of the most
vibrant retail space creators and
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[WHAT’S HOT]

Select CityWalk To Get
New Retail Mix; Focus
On Fashion & Beauty
To keep up the exclusivity, and consumer
demands, Select CityWalk is partnering
with a variety of brands present in the
centre. The focus this year will be on three
categories - fashion, beauty and curated
food…
By Charu Lamba

D

elhi’s Select CityWalk,
one of India’s most
recognised and highly
felicitated shopping
centre, is expanding its retail
portfolio. This popular shopping
destination is introducing 10 new
brands in FY2019-20.
In an interview on the sidelines
of India Food Forum 2019, CEO
& Executive Director, Select
CityWalk, Yogeshwar Sharma
said, “We want our shoppers to

beauty space and are in touch
with them too. In the fashion
category, we recently added Ted
Baker, Onitsuka Tiger. We are
also in talks with Polo Ralph
Lauren to open a store in the
mall.”
He added that there was scope
for improvement in the brands
in the mall in the athleisure
category. The mall management
is currently in talks with Under
Armour to get them to open a
store in Select CityWalk. Aside
from this, Sharma said that the
category to watch out for was
F&B. “From occupying only 8-10
percent in previous years, the
mall space dedicated to F&B has
increased to 15-18 percent today,”
he said.

Pop-Ups: The New Trend
experience something new every
time they visit the mall. To keep
up the exclusivity, and consumer
demands, we are partnering with
a variety of brands present in the
centre. The focus this year will
be on three categories - fashion,
beauty and curated food.”
“We are in talks with two
brands which have entered India,
Tom Ford Beauty and Aveda Hair
Care. We also want to try and
bring in the brand Kiehl’s in the

“Although the mall is already full,
we are being extremely creative
in finding new, visible spaces
for good brands that we want to
bring in,” Sharma stated, adding
that the mall may go in for
smaller stores for some brands.
One way of bringing brands
into the mall’s fold has been popup stores. Select CityWalk has
recently started experimenting
with fashion pop-ups.
Brands like Madison, Masaba
and Nicobar have already

participated in pop-up activities
in the mall.
“Pop-ups help in test
marketing a brand and we as
a mall understand how they
are performing,” said Sharma,
clearly indicating that pop-ups
which bring in good revenues
can be converted into permanent
tenants.

Fashion & Beauty: The
Clear Winners
When Select CityWalk was
conceptualised, it was observed
that there was a huge demand
for both the beauty and fashion
categories.”Armed with this
analysis, we dedicated additional
area percentage to fashion. We
worked towards creating space
for brands like Zara, H&M and
Sephora when they entered
India. Today, 50 percent of
the space in Select CityWalk
is dedicated to fashion,” said
Sharma.
He also stated that both
the categories - although
occupying a large amount of
space - deliver good numbers,
both for themseleves as well as
the mall. “At present, fashion is
contributing almost 60 percent
of the overall sales of the mall as
per sq.ft sales of the category is
very high,” Sharma said.
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[TRENDING FORMAT]

Kiosks in Shopping Malls: Big Revenue
Opportunity for Small Businesses
A quick Google search on small business ideas apt for a mall will throw up
options of the most in thing these days – setting up a kiosk. The business of
kiosks in malls isn’t something that has happened overnight. This business idea
has been advocated globally in developed countries for decades, even though it
has picked up pace in India very recently…
By Zainab S Kazi

E

-commerce
giant Amazon
has been
toying with
the idea of installing
kiosks in malls in
India for some time
now. Their tryst with
the idea began two
years ago with the
setting up of kiosks
in malls in Bengaluru.
Today, they operate
five kiosks in
Mumbai, Noida and
Ahmedabad. These
kiosks offer customers
the experience of using Amazon
devices including Kindle, Echo
and Fire TV before they buy
them. The very fact that recently
they went ahead to announce
the roll out of 100 new kiosks in
malls across the country speaks
volumes on the potential they
see in this format. Whether or
not this can be considered as a
prelude to their aim of setting
up of brick-and-mortar stores in
India remains to be seen, but the
mere fact that Amazon is taking
the business of kiosks seriously
signals an opportunity for
budding entrepreneurs to enter
this space. In India, the most

common categories for kiosks
include food, cosmetics and
accessories though malls today
are experimenting with niche
kiosk offerings like tattoos, quick
hair-cuts and astrologers.

A Quick Run-Down from
Malls
One of the most prominent
names in malls in the west is
Inorbit Malls. Inorbit houses
around 40-45 kiosks in each of
their locations i.e. Malad, Vashi,
Bangalore, Hyderabad and
Vadodara with a lease agreement
extending to a period of 11
months.

According to Naviin
Ibhrampurkar - Marketing
Head, Inorbit Malls, the kiosk
formats for them has been
working “really” well especially in
the food and beverages segment.
“Recently, the format has gained
popularity among categories
like accessories, cosmetics, nail
services and tattoo art too,” he
states.
Brands like Colorbar, which
retail through EBOs as well as
MBOs in department stores like
Lifestyle, are big fans of the kiosk
format, proving Ibhrampurkar’s
statement of the format
attracting cosmetic brands.

Recently launched
brand, SUGAR, too
has made its presence
felt through kiosks at
malls in India.
At DLF Promenade
management of
kiosks is taken care of
by the mall marketing
team as well as the
leasing team. While
the marketing team
leases kiosks to
brands for a period
of 1 to 11 months, the
kiosks agreements
signed in by the leasing team are
a part of a larger leasing strategy
that extend beyond 11 months.
Siddhartha Natu, Mall Head
DLF Promenade, says, “We host
9 temporary and 17 permanent
kiosks in-mall. Typically, food
and beverage and accessories
are the categories that perform
well in comparison to apparel
and other kiosks. We have had
TIBBS Frankie for the last 3
years, Belgian Fries for the last
1 ½ years and Google Pixel –
these are some of the names
that are doing well in terms
of sales and footfalls. Besides
these categories, we continue to
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FAMILY ENTERTAINMENT CENTRES (FEC) SPECIAL
Today no mall can afford to operate in isolation by just being a ‘shopping’
destination. To keep themselves popular and ahead in the race, shopping
malls are bringing to the discerning consumer the best of brands, food, and
entertainment. They are morphing into hubs where people go to rejuvenate,
socialize and entertain. Shopping Centre News June edition brings you a round
up of the popular Family Entertainment Centres in India, what they have on offer,
and how these offerings have helped increase footfalls and transform malls into
community spaces.

HIGHLIGHTS:
The issue brings you views from India’s leading businesses and professionals who
help decode the need for malls to transform into Family Entertainment Centres.
They tell us why no mall today can afford to stand tall with just a bouquet of
brands, why shopping, food and entertainment go hand-in-hand.
> Steps that are being taken by malls to offer patrons the best of all three worlds;
shopping, entertainment and dining
> Interaction with entertainment / play zone vendors – both Indian and
International – their offerings and the malls they are targeting in India and why.
> A look at how entertainment centres substantially extend a mall’s draw,
lengthen shopper stay and even increase revenue for other tenants.

To participate
please talk to
our business
development
advisors:
DELHI:
PARTHA GANGULY
+91 9873859916
parthaganguly@imagesgroup.in
MUMBAI:
SANTOSH MENEZES
+ 91 9820371767
santoshmenezes@
imagesgroup.in
BENGALURU:
SUVIR JAGGI
+91 9611127470
suvirjaggi@imagesgroup.in
KOLKATA:
ROHAN NARAYAN
+91 9830961388
rohannarayan@imagesgroup.in
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[AWARDS]

Exceptional Malls, Innovative Retail
Developments Honoured at IMAGES
Shopping Centre Awards 2019
By Shopping Centre News Bureau
Supported By

R

esponding to burgeoning
consumerism in India,
mall developers have
rapidly started infusing
new retail developments across
the top seven cities, with nearly
10 million sq. ft. new mall
supply in 2019, according to an
ANAROCK report. Factoring
in the rollover of some supply
from 2018, there will be a threefold jump in 2019 against the
preceding year, says the study.
A combination of valueadded services and a sound
marketing strategy, is key
to customer attraction and
successful mall performance.
F&B and entertainment are

critical ingredients for attracting
footfalls into retail developments.
Meanwhile, style, variety, and
overall quality of malls play are
crucial in ensuring customer
satisfaction.
This dramatically changing
the retail scenario is bringing the
mall culture closer to shoppers of
over 100 cities in India.
IMAGES Shopping Centre
Awards 2019 found out who
the giants of the mall industry
are — those who upped the ante
and many an eyebrow in 2018;
set benchmarks; and created
landmarks at a time when
the digital media explosion is
challenging retail businesses
and environments to reinvent
and redraw their approach to
consumers.

Cheer Partner

Nomination Process and
The Jury
ISCA 2019 annual awards were
adjudged in two categories,
Non-Presentation Category and
Live Presentation Category.
For the Non- presentation
categories malls submitted
nominations, which was checked
by the ISCA audit team for
eligibility, completeness and
data correctness. ISCA team of
analysts then made a presentation
for the ISCA prelim jury –
with analysis of performance
metrics such as growth in lease
rent income, supplementary
income, CAM charges, footfalls
etc. A special note is prepared
on zoning, customer relations,
tenant relations, marketing /
consumer promotions etc. ISCA

jury panel, which comprised of
distinguished personalities in the
ﬁeld of research and consulting
with thorough insights in to the
business, India’s top retailers
– gave score based on their
assessment of the nominees
which ultimately decided the
winner in each category.
For the Live presentation
category, shopping centres mall
nominees were asked to make
live presentations to ‘On Ground
Jury’ comprising retail real
estate experts from leading IPCs
and retail organisations across
formats and verticals on 27th
March, 2019 at Renaissance Hotel,
Mumbai. Nominees presented 2-5
minutes AV presentation showing
the growth chart, facilities and
services provided by them.
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[SPOTLIGHT]

SCAI to Engage In, Encourage Development of
the Indian Shopping Centre Industry
SCAI will aim to play an anchor’s role in the evolution of the Indian Shopping
Centre Industry and to consolidate the entity of the individual shopping centre,
helping it merge into the larger society as an institution of importance…
By Shopping Centre News Bureau

T

he Shopping Centres
Association of India
(SCAI), an NPO (nonprofit organisation), has
been set up with the vision to
engage in, and encourage, the
development of the Shopping
Centre Industry in India, by
equipping it with the requisite
knowledge base and operational
skills, to enable it to assume its
rightful place in the society, the
economy, and the world.
SCAI will aim to play an
anchor’s role in the evolution
of the Indian Shopping Centre
Industry and to consolidate the
entity of the individual shopping
centre, helping it merge into the
larger society as an institution
of importance. The association
aims to achieve this by:
Developing the distinct
function of the shopping
centre towards marketing of
consumer goods and services

Infiniti Mall, Mumbai

Building up – and inspiring – a
body of focused research into
the architecture, aesthetic and
design aspects of shopping
centres
Encouraging the development
and spread of sophisticated
management paradigms and
maintenance methods
Being a knowledge resource
centre that collects, analyses
and disseminates information
on techniques of profitable
operation

Delving into macro-economic,
legislative and marketing
factors with a bearing on the
Shopping Centre Industry
and guiding members to come
on their own as credible,
responsible and forwardthinking stewards in the arena
of shopping centre development
and management.
This attempt by SCAI to bridge
the gap between the Indian
shopping centre industry and
the retail industry, and create
important linkages between

the two will be brought about
through:
Creating a research cell that
will support design, centre
management, marketing and
promotion, and thereby create
or redefine the rules of the
industry
Developing new managing
parameters for creating
profitable operations from
the experienced institutions,
which will support upcoming
(individual) centres and the
industry
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[EVENT]

World Retail Congress: Where Ideas Go Global
The 2019 mega event will be featuring 170+ speakers and 1400 attendees
from 55 countries. The objective is to stay united in their focus on
understanding and serving today’s consumers and ensuring that their
businesses change and innovate at the breakneck speed necessary to
survive and thrive.
By Shopping Centre News Bureau

W

orld Retail Congress (WRC), the
annual gathering place for global
retail industry leaders, will be
conducted from May 14-16, 2019
in Rai Amsterdam, Netherlands. The theme
of the three-day event for 2019 reflects what
successful retail is today with a focus on
speed and dynamism. WRC brings together
the leaders of today’s global retail industry
from the established market leaders to the
most innovative start-ups and disruptors;
national and international market leaders, all
under one roof. Retail leaders share insights,
form powerful connections and help shape
the retail future at this prestigious forum.
The 2019 mega event will be featuring
170+ speakers and 1400 attendees from 55
countries. The objective is to stay united in
their focus on understanding and serving
today’s consumers and ensuring that their
businesses change and innovate at the
breakneck speed necessary to survive and
thrive. WRC provides an unrivalled highlevel forum for senior retailers to learn, share
insight, form powerful connections and
shape the retail future. In enabling this, WRC
works closely with retail leaders and industry
advisors to build a programme that goes to
the heart of key issues. This brings together
over 170 of some of the brightest minds
inside retail and out, including those from
economics, academia, politics and NGOs.

Why World Retail Congress?
There are several reasons to attend this mega
event, the top reasons being:
Inspirational Stories: The event unites
retailers, industry experts, selected solutions
providers, government stakeholders and
academics to share their stories and insights
that give retailers real takeaways and
solutions for their own businesses. Learning
from original and exclusive research, hearing
the latest market intel can help them and the
industry take forward. The Congress focuses
on content-led sessions which are honest and
interactive.
Builds High-level Connections &
Communities: WRC helps to connect
individuals from across the industry
to facilitate networking, deal-making
and mentoring - creating lasting global
connections.
Diverse & Inclusive: The Congress
champions a vision of the retail industry
that retailers and brands would like to see,
embracing diversity across the board. The
event has several initiatives to encourage

women, minorities and young rising stars
within retail to attend, speak, lead, inspire
and have their voices heard.
Fosters Future Retail Talent: The retail
revolution is here and it’s imperative to
identify and encourage the industry’s future
leaders and disruptors. The Future Retail
Challenge is our unique competition which
gives university students from around the
world the chance to present their retail
concept in front of an esteemed panel of
expert judges and global retailers.
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[SNAPSHOTS]

Special Events in Malls
Shopping Centre News brings you a detailed look at some of the most engaging mall
activities across the country.
VIVIANA MALL’S EXTRAORDINAARI CELEBRATES THE DIFFERENTLY ABLED SUPERWOMAN WHO ARE
#JUSTLIKEUS
In a genuine effort of creating
an inclusive environment for
each member of the society,
Viviana Mall through its flagship
platform ‘ExtraordiNAARI’, on
March 8, 2019 (Women’s Day),
brought to light the issues faced
by women on wheelchair. The
event organised in association
with the Nina Foundation, saw
women on wheelchair from
various walks of life entertaining
the present crowd through standup comedy, wheelchair acrobats
and a fashion show. While the
show presented by wheelchair
bound women was high on
energy and entertainment,
it certainly did send across a
message about these women
being equally abled just like us.
It was learnt by the authorities
at Viviana Mall that, women
with mobility challenges often
receive marginalised treatment.
Taking this into account, the
mall, on the eve of Women’s
Day initiated its campaign
#RespectWomenonWheelChair

and showcased the abilities of
wheelchair bound women to give
them a voice and a platform to
bring awareness to the society
about their abilities which are on
par with able bodied people.
Commenting on the occasion,
Rima Pradhan, Sr. Vice President
Marketing said, “Through
ExtraordiNAARI, while we strive
to bring to light the stories which
are worth celebrating, we also

work towards improving the
situation for those people with
specific needs. This year through
#RespectWomenOnWheelChair
we aim to create awareness for
the issues faced by people on
wheelchair, especially women.
It’s important that we realise
that women on wheelchair have
the potential to play a central
role in workplaces and wider
communities. It is important

that we recognise and value
the contribution they can make
to our society. However, the
same can be recognised only if
we collectively work towards
building a community which
is inclusive and create an
environment which aids them
to be more independent, gives
equal access to their rights and
encourage their self-esteem and
confidence.”

WORLD SPARROW DAY CELEBRATED AT OBEROI MALL IN ASSOCIATION WITH NATURE FOREVER SOCIETY
March 20th is earmarked as World Sparrow Day annually, to raise
awareness about the importance of sparrows in the ecosystem
and to convey the message of conservation of sparrows, which
are disappearing faster than other common birds. Oberoi Mall, in
association with Nature Forever Society’s worldwide campaign, had a
two-day event on March 15-16 March at
the mall to create awareness amongst
people about the endangered sparrow
species that have been dwindling fast
due to rapid changes in lifestyle of
humans in urban areas.
There were also fun engaging
activities for kids and adults in
the mall, which had a message of
conservation of endangered species
and the need to protect them from
extinction in an interactive way.
Patrons also posed against the ‘I love
sparrow’ posters cheering for the

cause with a sparrow mascot which further added excitement to
the activities by interactive information session about the different
species of sparrows and by taking photos with placards. The activity
was designed to make people understand the threats sparrow’s face
and prevention measures that can be taken to protect sparrows from
extinction.
Commenting on the initiative, Anuj
Arora, GM - Oberoi Mall said,” It is
our responsibility to protect such
endangered species, and declining
population of sparrows due to habitat
loss is a major concern. Oberoi
Mall, in association with Nature
Forever Society actively supports
the worldwide campaign to reach
out to people and empower them
with modest solutions which have a
significant impact on the conservation
of sparrows and the environment.”

