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Colour Cosmetics is the fastest growing segment of the Beauty
& Wellness sector in India. According to a report by Data Bridge
Market Research, the global colour cosmetics market is expected
to reach USD 51.38 billion by 2025, from USD 31.20 billion in 2017
growing at a CAGR of 3.7 percent during the forecast period of
2018 to 2025.
The ascending growth trajectory can be attributed to various
factors including, raised awareness, global influence, social media
platforms, increased access to brands, holistic approach to beauty,
to name a few.
Industry stakeholders are roping in latest trends, product
innovation, marketing strategies, omni-channel business model,
among others to stay ahead of competition. On cue, in the In
Focus section, we speak to top brands and make-up artists in the
business to understand what is in store for 2019.
In the Hair section, we feature Ivan Rodriguez, who has been
part of the creative artistic team of Farouk Systems since 2002.
With more than 20 years of experience in the beauty industry and
multiple awards in his kitty, he shares his professional journey.
There is a glorious photo essay that showcases collection by
Mayte Garrote and Carlos Valient. Our homegrown Hardik Malde,
Founder & Creative Head of Hair Castle Salon, turned around
his fortunes by being creatively and commercially successful. He
shares his journey with us. Celebrity stylist Kanta Motwani, Curator
at Kromakay Salons & Academy, decodes the ‘perm’, the hottest
trend of 2019. Also, we have Dr Gaurang Krishna, Specialist
Hair Transplant Surgeon & Consultant Dermatologist, Director,
MedLinks, shares his views on Artas Robotic Hair Transplant as a
trending aesthetic procedure.
In Beauty, meet Delhi-based independent make-up artist, Mausam
Gandhi, whose young and energetic vibe is highlighted in her
craft. With a strong foothold of five years in the industry, Mausam
vouches for consistency and hard work; product launches in skin
care and more
In Spa Focus, we bring to life the design elements of the Nilaya
Spa at Radisson Blu, Pune Hinjawadi. Inspired by natural and
earthy tones, the spa offers a plethora of therapies influenced by
Ayurvedic, Oriental and European practices; Dr Arun Suraj, Spa
Head, Rejuve - The Spa at Lalit Bekal Resort and Spa, shares
his views on wellness, spa USP, plans, and more; Exciting spa
packages across India, and more.
All this and more in this fresh new issue. Keep liking and sharing
at saloninternationalindia on Facebook and salonintl_ind on
Instagram!

Hair: Ivan Rodriguez
Photographer: Jell Loya
MUA: Thessa Peralta and Ale Llamas
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IN FIRST PERSON

Hardik Malde

Armed with the Right Skills
Hardik Malde, Founder & Creative Head of Hair Castle Salon, turned
around his fortunes by being creatively and commercially successful.
He shares his thoughts with Salon India

A

self made
professional, Hardik
Malde started his
journey in hair in
2007 after being professionally
qualified. He went on to pursue
various diploma courses
in hairstyling and colour
from L’Oréal Professionnel
Academy in Mumbai. Later,
in 2016, he enrolled at Vipul
Chudasama Salon & Academy
to master the craft further. He
has also attended a number
of educational seminars and
workshops, as he believes that
‘education is the key to success’
in the hair and salon business.

Initial years
In 2008, with a single chair in
the small balcony of his home,
Hardik decided to put theory
to practice. He elaborates,
“Due to financial constraints,
it was difficult to have a salon
at a commercial place with
plush interiors and proper

infrastructure. Hence, I did
what was the best option at
that time, styling client’s from
my balcony. After garnering
a reputation and with an
influx of income, I gradually
replaced the regular chairs
and tools with professional
ones, converted half of my
home into a hair studio and
increased my capacity from
one to five hair stations.”

Challenges then and now
He reminisces, “From one hair
station in the small balcony of
my home to 11 hair stations
in Hair Castle, my salon, the
journey has been spectacular
and enlightening. I have
worked at various esteemed
salons that have helped me
increase my knowledge and
broaden my horizon. Initially,
I had to overcome a lot of
financial difficulties to setup
my business, however, once
clients started walking in, I
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gradually climbed up the ladder
establishing my own salon
brand. Today, the challenge
is more of keeping up with
the trends of this industry and
satisfying the ever-changing
requirements of clients.”

Analysing the hair industry
Giving an insight into the
business, he says, “When
I started, the options were
very limited and it was either
you have your own salon or
you work for someone who
has one. Today the dynamics
have changed drastically
which has led to an increase
in the opportunities available
to a new stylist. A hairdresser
can work as a freelancer, an
educator, a product consultant,
a trainer, a celeb hairdresser,
a bridal hair artist, and so
on. The industry has evolved
and the focus of has shifted
to education, quality and
professionalism.”
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T R E N D A L E RT

S
Head Full of
Curls
Revival of the
Perm
Tiny tight curls from the
fun and fabulous 80s are
back again to make your
big hair dreams come true.
We asked celebrity stylist
Kanta Motwani, Curator
at Kromakay Salons &
Academy, who con÷rms that
2019 is the year of the perm

et aside your curling irons
because it is time to take a leap
of faith with ‘perm’enent changes
to your hair. Those tiny tight curls
are officially back in business and you are
going to love it too, especially with all the
celeb-approvals. Internationally, Jaime King
and Emma Stone took the plunge first, while
closer home Katrina Kaif was seen in SRKstarrer Zero. Leading the bandwagon is our
very own Kangana Ranaut, who is known
to embrace those spirals so effortlessly! On
her heels is Sonam Kapoor Ahuja, who is
seen sporting big hair for her next, The Zoya
Factor. Reportedly, the credit for Sonam’s
new perm goes to renowned celebrity stylist
Kanta Motwani, Curator at Kromakay Salons
& Academy in Mumbai. So, who better than
her can tell us about the trend and how to
get it right.
Yes, the perm has made a comeback
with salons seeing more and more clients
inquiring about the retro style and its revival.
The good thing is that we are two decades
ahead from the 80s and the perming
process has certainly got an upgrade to
keep up with the times. This means it is
safer and more versatile. Shares Kanta,
“The perm is not just restricted to extra
voluminous frizzy hair of the past. Now the
hair artists can vary the size and tightness
of a curl, so you can have a personalised
style that adds not just texture and volume,
but also allows you to make a new versatile
style statement with your hair.”

Before you get permed, remember
a salon visit is not the end to flaunting
a great head of curls. You will need to
follow up with the appropriate home care,
too. The key is to keep your permed hair
well-moisturised. Kanta recommends
air-drying or using a diffuser when blow
drying to keep the natural look at its best.
She also suggests a mix of two or three
products based on how dry your hair could
get – try a leave-in conditioner with some
serum and a bit of mousse to work in the
moisture and also, comb your hair out
while it is still damp, so that the curls are
not disturbed much.

POINTERS FOR PERMS
Get a strand test to check the
porosity. Also, research for rod sizes
beforehand.
The perm needs time to sink into the
hair molecule and take shape. So give
it a day or so. Final results typically do
not show right away.
Getting a perm does not mean you say
goodbye to straight hair forever. Just
use a hair straightener.
The permed look can last anywhere
from three to six months depending on
the tightness of the curl you choose.
The tighter the curl is, the longer the life
of your perm.
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Colour Cosmeঞcs

Experts Show
the Way
In India, colour cosmetics is the fastest growing segment in the Beauty and Wellness
industry. According to a report by Data Bridge Market Research, the global colour
cosmetics market is expected to reach USD 51.38 billion by 2025, from USD 31.20
billion in 2017 growing at a CAGR of 3.7 percent during the forecast period of
2018 to 2025. The ascending growth trajectory can be attributed to various factors
including, raised awareness, global inøuence, social media platforms, increased
access to brands, holistic approach to beauty, to name a few. Industry stakeholders
are roping in latest trends, product innovation, marketing strategies, omni-channel
business model, among others to stay ahead of competition. We speak to top brands
and make-up artists in the business to understand what is in store for 2019
by Shivpriya Bajpai
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ARTIST INTERVIEW

Mausam Gandhi
Guided by Innovation
Meet Delhi-based independent make-up artist, Mausam Gandhi, whose young and
energetic vibes are highlighted in her craft. With a strong foothold of ÷ve years in the
industry, Mausam vouches for consistency and hard work
by Shivpriya Bajpai

How and when did you get started?
I have always been inclined towards design
and creativity. On realising how crowded that
market was, I decided to take up make-up as a
profession, instead. I loved doing make-up and
it interested me a lot. I started with a very basic
course and dived right into to. It has been five
incredible years, and I feel, sky is the limit.

Simrock, Samer Khouzami, London College
of Fashion, among others and two certified
hair courses.

What was your Ćrst big break?
On completing the first course, I was offered work
at India’s Next Top Model for MTV and soon after,
Lakmé Fashion Week. This had been am

What are the courses you have taken up?

Did you have a mentor?

I have done six professionally certified make-up
courses from, Marvie Ann Beck, BHI, Donald

Back in the day, I wish I knew how important it
was to assist someone for a few years and then
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D O C TO R S P E A K

Cosmetic Treatment
Recommended by an Expert
Artas Robotic Hair Transplant, as an aesthetic procedure, is creating
quite a buzz. Salon India speaks with Dr Gaurang Krishna, Specialist
Hair Transplant Surgeon & Consultant Dermatologist, Director,
MedLinks, to understand the process and technology used
About: Hair Transplant is a surgical way to treat baldness, and
involves taking out roots from the back of the scalp or the beard or
body, and planting them over the bald areas. These roots sprout
natural hair that grow. Artas is a semi-robotic way to execute some
of the steps of hair transplant. It is a clinically proven and FDA
cleared procedure that gives permanent and natural-looking results
without leaving any scars.
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Process and technology: Artas is an automated way to extract hair
roots. It has a robotic arm, which punches circular incisions around
the hair follicles, which are then picked up. It works on the basis
of optics. The computer measures the angle of the hair growth
and adjusts its arm accordingly and punches incisions at regular
fixed intervals. The device basically uses a computer algorithm
to determine the hair growth pattern, and then uses mechanics

G E T T H E LO O K

Valentine’s Day
Skin Care Special
for Him and Her

At this time of the year, our skin can
appear to be particularly dull and lifeless.
A little attention in the days running
up to Valentine’s Day can make all the
difference

Beauty tip #1: Cleanse and exfoliate

Beard tip #6: Shave the day

Your first step to creating the appearance of glowing skin is to
pick the right cleanser. Dead skin cell buildup in winter can leave
skin looking lacklustre, so choose a clay cleanser that will remove
everyday impurities from the surface of the skin without over-drying
it. Go for a charcoal-based microfoliating powder formulated to
gently, yet effectively, exfoliate the surface of skin. Immediately, the
skin will be purified of dirt, oil, and pollution and look revitalised.
Use frequently for a more radiant and luminous skin.

Try this routine before you shave: Wet face with lukewarm water.
Apply a thin layer of microfine exfoliant, namely the Dermalogica
Daily Microfoliant, and allow it to sit for a minute or two. Gently rub
it into your face before rinsing. Skip shaving the day before the date
to get a super-close shave the day of the big event.
Beard hygiene: It is perfectly fine to sport a beard, if you think that
makes a style statement. However, follow a few basic hygiene
measures, such as, wash your beard with a face wash or shampoo,
but do not over shampoo the beard. It may completely remove
natural oils that keep your beard healthy and moisturised. You may
also apply some beard oil with fragrance after washing it.

Beauty tip #2: Pamper your skin with a charcoal mask
Not all of us have the luxury of scheduling a weekly facial at a luxury
spa. However, you can help brighten the appearance of your skin
by using a charcoal-based mask. It is formulated to remove the
buildup of dirt, impurities, and pollution from the surface of your
skin, reduce the appearance of dull skin, and increase luminosity.
Immediately, the skin looks brighter.

Beauty tip #3: Layer on an illuminating serum
If you want an on-the-go glow, use Dermalogica BioLumin C serum.
Use this day and night to get the luminosity you want.

Beauty tip #4: Hydrate your skin with a water-based
moisturiser
One of the best ways to create the appearance of dewy skin is by
keeping up with the moisturising routine. Look for a water-based
moisturiser for a boost of hydration and apply it after cleansing
morning and night. Use Dermalogica Calm Water Gel to lock the
moisture and keep the skin healthy.

Health tip #5: Eat right, feel right
It is always advised to eat healthy food around the year to feel
positive. Drink plenty of water to keep yourself hydrated. Yoga can
be the best habit to make to see yourself pumped and glowing for
Valentine’s Day.
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S PA PA C K A G E S

Spa Solace
Lucrative Offers
Salon India presents few of the most lucrative packages running across the
country for luxurious indulgence
mĨhul romance, the imperial spa
The Imperial, Delhi
From 1st to 16th February, lovers from around the world can
indulge in the luxurious Moghul Suite. Enjoy a Mahadeva Rose
Petal Bathing Ritual with private steam and sauna to unwind and
cleanse. The experience is continued with Sufi body exfoliation
and followed by The Imperial Balance Massage with a choice of
Sufi oils. The techniques combine with Swedish, Deep tissue and
Energy balancing and carry out the journey with Sufi mini facial
for nourished skin. Then enjoy the Imperial Balance 60 minute
massage each with juices, teas and chocolates to be savoured
at leisure. This package is subject to availability and exclusive to
resident guests and can be availed through prior appointment.
Duration: 150 minutes
Price: `20,000 + taxes

Herbal PĬch Therapy, Sohum Spa
Radisson Blu Resort, Goa
This therapy is recommended for pain relief. Pouches filled with
herbal powders are dipped in medicated oil and massaged
on the body. The therapy is known to cure rheumatoid arthritis,
spondylitis, frozen shoulder, and more. It improves the blood
circulation, enhances muscle strength and relieves body aches.
Duration: 60 minutes and 90 minutes
Price: `2,500 + taxes and `4,000 + taxes

Taste of India Retreat, Chi The Spa
Shangri La’s - Eros Hotel, Delhi
This authentic Indian treatment naturally relieves stiffness, cures
aches and rejuvenates the body. It includes Shirodhara for 30
minutes, Traditional Abhyanga Massage for 60 minutes followed
by Ayurvedic scrub for 30 minutes. The healing aspects of the
massages combined with the skin revitalising properties of the
scrub, together makes it an experience of a kind.
Duration: 120 minutes
Price: `9,000 + taxes

Healing Stone Maıage for Ńples
Space The Spa, Bangalore
This therapeutic stress-relief is ideal for couples. Basalt or Lava
Stones are heated to an optimal level and used on the body to
induce deep heat pressure. The hot stone placement promotes
relaxation and allows the masseuse to easily target the deep
tissues during the massage. Clients can select from Relaxing
Massage Oil or the De-Stress Oil.
Duration: 90 minutes
Price: `8,586 inclusive of taxes
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