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The season of festivals and weddings is round the corner. The last 
quarter of the year always brings umpteen opportunities for the beauty 
and wellness industry. The market is flooded with options for the 
new age discerning client. From revised service menus, new product 
launches, latest hair and make-up trends and techniques to get the 
look right, and top-notch marketing strategies – stakeholders bring their 
A-game forward to stay ahead of competition. 

Keeping this in mind, we speak to top brands and professionals in the 
business to understand their strategies, innovations, challenges, and 
more, as they leave no stone unturned to make the most of the bridal 
season dotted with festivities. 

In the hair section, we meet Brand Ambassador, Moroccanoil, Peter 
Beckett who considers education and innovation to be two strong 
components of hairdressing. On a recent visit to India for the worldwide 
launch of Moroccanoil’s Color Complete Collection, Beckett shares his 
journey as a hairdresser and view on the brand’s foray into the colour 
category. In a mesmerising photo essay, we present the Elementary 
Collection by international hairstylist Ian Davies. Back home, we have 
Abhinav Gandhi, Director and Owner of Toni&Guy Salon, Faridabad. 
His dedication towards his work makes him stand out from amongst 
the rest. L’Oréal Professionnel India Creative Ambassador, Vipul 
Chudasama shares the top trends and techniques in a look and learn 
session showcasing the Parisian Chocolat Color Collection.

In the beauty section, we have Manjari Singh, celebrity make-up and 
hair artist, who quit a lucrative corporate career to find her true calling 
in make-up and hair. Equipped with sharp skills and an undying 
passion for her craft, Singh aspires to launch a make-up academy at 
par with global standards for young aspirants. Dr Jamuna Pai shares 
her views on the evolution of laser in hair removal. Dr Rinky Kapoor, 
Cosmetic Dermatologist & Dermato-Surgeon at The Esthetic Clinics 
in Mumbai, shares her views on Snake Venom Facial as a trending 
aesthetic procedure. An Indo-German venture, Omorfee is an attempt 
to proffer chemical free organic skin care products to the consumer. 
Naman Adlakha, Director, Omorfee, shares the brand’s USP, marketing 
strategies and future plans.

In the spa section, we present the visual grandeur of Remède Spa, 
located at The St Regis in Singapore. The spa sets new standards 
of excellence for urban spas in the region and offers a wide range of 
customised revitalising experiences. Franchise Owner, Birla Ayurveda 
Wellness & Treatment Centre, Dr Varsha Avinash Tawde shares her 
views on the wellness industry in India, brand USP, and more.

All this and more in a visually delightful issue. Keep reading and liking 
us on Facebook and Insta! 

Also, we take this opportunity to wish our stakeholders Happy 
Dusshera!
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 Cosmoprof India captivates in its debut
BolognaFiere and UBM India successfully concluded the preview 
edition of Cosmoprof India, at the Sahara Star Hotel in Mumbai. The 
event received an exceptional response in the form of exhibitors 
and visitors alike and helped formulate new business relations and 
expansions as well as strengthen current relationships. The two day 
event concluded on 1th September and hosted 107 companies, 
both local and international, from 15 countries; presented new 
opportunities for brands of finished products, leaders in contract 
manufacturing and private labels, applicators, and more. Shared 
Yogesh Mudras, Managing Director, UBM India, “Cosmoprof 
India has offered an extremely wide platform to an even broader 
B2B consumer base. These have been two extremely engaging 
and informative days which I am sure has opened up numerous 
avenues for this sector.” Further added Cinzia Barbieri, Board 
Member of BolognaFiere Cosmoprof and BolognaFiere Group, 
“We are very proud of the good results of this Preview edition of 
Cosmoprof India. We are already looking forward to the next edition, 
scheduled from 12th to 14th June 2019 at the Bombay Convention 
& Exhibition Centre (BCEC), and we really think that Cosmoprof 
India will soon become a reference event for the beauty industry in 
India and South Asia region.”

 Time Machine Salon raises funds for Kerala  ood 
victims
A social initiative was taken up to help the cause of Kerala flood victims. 
From 30th August through 2nd September, Time Machine Salon organised 
a ‘No Rate Card Weekend’ at their three salons located in Vashi and Navi 
Mumbai. The idea was to request clients to visit the salons, get the services 
and donate as much as they desire for those affected by the recent floods 
in Kerala. Almost all the clients were generous and paid more than the rate 
card and together with Pankaj Exports, the salon managed to collect, in 
cash and card, an amount of Rs.2,75,000. The collection was then handed 
over to G Rajeev, Manager, Department of Tourism, Government of Kerala 
to bring some relief to the victims.

The third largest colour 
cosmetics and make-up 
brand, Colorbar, now in its 
14th year, launched their new 
website on 21st September. 
Taking the glam quotient 
a few notches higher with 
smooth user-friendly browsing 
experience, visitors can look 
forward to special offers 
and gifts! Over the years, 
Colorbar has grown from 
strength to strength creating 
many milestones in their 
journey. The premium and 
cruelty-free formulations are 
manufactured at prestigious 
facilities across Greece, Italy, 
France and Germany. The 
brand is well recognised for 
its USP of being a market 
disrupting innovator. From 

offering one of the widest 
ranges of colour palettes 
in product lines, Colorbar 
is committed to continue 
to strengthen its market 
positioning further with 
passion and zeal. In a digital 
economy, continuous focus 
on bringing the best user 
experience for customers is 
a high priority for the brand. 
Says Samir Modi, Founder 
and Managing Director, 
Colorbar, “Customer delight 
is of paramount importance in 
how consumers engage with 
Colorbar. We are committed to 
delighting them and creating 
interfaces which enhance their 
navigation experience and 
allow them to engage deeper 
with Colorbar.”

 Colorbar goes live with an all new website
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Peter Beckett
Driven by Passion

Brand Ambassador, 
Moroccanoil, Peter 
Beckett considers 
education and 
innovation to be two 
strong components 
of hairdressing. On a 
recent visit to India for 
the worldwide launch 
of Moroccanoil’s Color 
Complete Collection, 
Beckett shares his 
journey as a hairdresser 
and view on the brand’s 
foray into the colour 
space

Getting started
I had never thought of a career in hair and 
literally chanced upon this industry. I always 
wanted to study Psychology and was an 
electrician before starting out as a hairstylist. 
Soon, I reached a point where I did not 
know which way to go. At this time, a family 

friend asked me to visit his salon and meet 
new people to get a direction. Before I could 
realise, I was working and learning in the 
salon. 

Courses undertaken
I studied hair from Toni&Guy, Australia about 
15 years ago. Later, I moved to London 
and worked for Brooks & Brooks Salon. 
This gave me a perspective and taught me 
to work on real time scenarios. I stopped 
following theories and believed on instincts 
to hone my hairdressing skills.

Challenges faced
Biggest struggle was doing too much too 
soon. During my stint at Toni&Guy, I literally 
had blinkers on and did shows, shoots, 
contests tirelessly. I should have spent more 
time in strengthening my weaknesses, which 
I learnt after moving to London. I wanted 
to give hair a break and do photo shoots 

by Shivpriya Bajpai
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S
o, the common question is what is on the check list 
for the forthcoming months; the answer: expect a lot 
of damage control. Goes without saying that as the 
weather changes, from excessive moisture to now 

dryner, our hair and skin take quite a beating. The sweat-inducing air not 
only leaves a sheen of perspiration on your face, it also puts a dampner on 

just-washed hair. Stickiness is uniform to skin and scalp, while your tresses 
takes a flat, unkempt blow, whereas excess oil on the skin leads to uninvited 

outbreaks and infections. For the unfortunate few, frizzy hair is a challenge that 
needs effective and long-lasting care. There is a lot of stress on promoting weather-

appropriate treatments and products especially designed to combat weather-inflicted 
humidity. Salons and brands are doing their best to create services and products that 
address specific concerns. Experts suggest keeping the scalp as clean as possible. 
For skin, brands are including acne control and anti-tanning products in their portfolio 
as these concerns, too, are on the rise. Top brands like L’Oréal Professionnel, Sebastian 
Professional, Wella Professionals, Schwarzkopf Professional, and others, offer detox 
spas for damaged hair, hair fall rescue, frizz control, and deep conditioning services.
Unclogging pores, treating dandruff, and fighting frizz are the usual suspects, however, 
salons now have a personalised approach as well. ‘Get to know your client’s specific 
needs to give them the most effective service they deserve’ is the popular motto. 
Tailor-made skin and scalp treatments that first evaluate the specific issues of a client 
and then suggest the proper course action to combat them, would not only yield better 
results, but also instill a personalised experience. Personalisation has unmatched 
appeal in any business and the hair and beauty industry is no different. Let us find out 
the view of experts on the matter...

Environmental aggressors are 
continuously wreaking havoc on 
our hair, scalp and skin, and the 
change of season makes it worse.  
Salon India speaks with experts, 
who suggest speci  c measures to 
combat the concerns 

Damage Control 
Recommended 
by Experts

Seasonal 
Woes
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Abhinav Gandhi’s dedication 
towards his work makes him stand 
out amongst the rest. As Director 
and Owner of Toni&Guy Salon, 
Faridabad, Gandhi has single-
mindedly focused on generating 
substantial business for the salon 
and growth of his team

Work of Art 
is for an
Eternity

K
nown for his precise cuts and 
colouring techniques, Abhinav 
Gandhi, derives inspiration 
from the elements around 

him. An alumnus of L’Oréal Professionnel 
International Hair Academy in Mumbai, he 
has aced the craftsmanship by having trained
at the prestigious Vidal Sassoon.

The prep
I am the first in the family to take up hairdressing. As a teenager, I 
wanted to dabble in fashion, but did not have enough clarity. Someone 
suggested I should try my hand at hairdressing, and that is exactly what 
I did. I enrolled myself at the L’Oréal Professionnel International Hair 
Academy, and feel, I made the best decision of my life. 

Hairdresser to entrepreneur
My journey has been incredible, in fact, my life has turned 360°. My first 
job was that of an intern (assistant hairdresser) at Hakim Aalim’s and 
then I joined Toni&Guy. From this point onwards, I worked with L’Oréal as 
their technical trainer for five years, where I travelled across the country 
imparting education to over 5,000 hairdressers. In 2005, I joined the Vipul 
Chudasama Academy & Studio where I fine-tuned my skills. Following 
a year, I moved to Delhi and joined Toni&Guy as their Style Director and 
Trainer, where I was responsible for training the staff, dealing with the 

Abhinav Gandhi
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PMG Report in 2014 states that the $54 bn wedding services 
market is a huge opportunity as 10 to 12 mn marriages 
take place every year. To understand how young Indians 
are planning their own wedding, a renowned matrimonial  

website undertook a survey wherein 9,246 people from within India had 
participated online. The survey revealed that 20.6 per cent of women 
were planning to spend `10 to `20 lakhs on their wedding, while only 
11.2 per cent of men were spending the same amount; however, it also 
shared that 6.1 per cent of women respondents said that they were 
willing to splurge to the tune of `20 to `40 lakhs! Let’s hear more about it 
from our industry experts...

The Indian bridal market, known to be the largest 
after USA, is pegged at `35,000 cr with a CAGR 
of 20 per cent. The bridal season which lasts from 
September to February,  is typically the busiest 
time of the year and our stakeholders prepare 
well in advance for it with fervour and enthusiasm. 
From brand’s extending their portfolios in hair, 
make-up and skin, hair and make-up artists aceing 
their game with unconventional and innovative 
trends and techniques, spas and dermats offering 
special bridal services, it is an exciting time for 
everyone concerned. Needless to say, with so 
much investment and energy behind it, the 
business is inversely bursting at its seams

by Aradhana V Bhatnagar

I N  F O C U S

Artists Break 
the Glass Ceiling

Season

The
Bridal
Season

The
Bridal
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ABOUT THE COLLECTION
My collection is called Elementary. The whole aura of this 
collection was to reflect the simplicity of the techniques used 
and underpinning fundamental skills that I like to teach in every 
seminar I work and bestow on any of my private students. 

THE INSPIRATION 
The inspiration simply came from simplistic shapes and colour. 
I wanted it to be very natural and clean, so that my peers could 
identify the techniques used at the blink of an eye. 

TECHNIQUES USED
The techniques used were very simple as I did not want to 
confuse anything and use anything over complicated, the 
classic techniques are the best, and this is something I stick 
by. It is about underpinning learning and execution of the 
dynamics.

TOOLS AND PRODUCTS USED
Everything used was JOICO. As a member of the European 
Design Team,  JOICO is my passion and their products are 
truly fantastic. Each model had the KPak Rejuvenation System 
on their hair, as this not only preps the hair but keeps the 
condition incredible ahead of the technical services. I used a 
variation of JOICO products to style the hair too. 

HAIRDRESSING IN INDIA
Hairdressing in India has to be recognised worldwide for its 
traditions and techniques. The industry itself manages to retain 
its heritage to this day and still has a huge feeling of value 
within the country’s culture. 

PLANNING NEXT
The next 12 months are going to be truly fantastic and I 
have a very exciting year ahead of me. I am planning several 
collaborations both with individuals both in and out with the 
hairdressing industry, and I even have one planned which will 
take me deeper into the arts – watch this space! 

Intl Stylist.indd   68 10/9/2018   3:10:29 PM
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Manjari Singh
Raising The Bar
Meet Manjari Singh, the celebrity make-up and hair 
artist, who quit a lucrative corporate career to  nd 
her true calling in make-up and hair. With top-notch 
skills and an undying passion for her craft, Singh 
aspires to launch a make-up academy at par with 
global standards for young aspirants

Glorious start
I was the girl who played dress up, collected fashion magazines but 
chose a safe and secured life with a corporate job. I started out as 
a corporate veteran for almost a decade and a half where I worked 
for top brands like Pepsi, 7UP, Nat Geo, and celebrities including, 
Shahrukh Khan, Kareena Kapoor Khan, Priyanka Chopra, and 
more. I used to give my inputs on make-up and styling and finally 
took the plunge and quit my job at the end of 2016. At the age of 
41, I was ready to follow my passion with a zero bank balance! 
Post training at The London School of Make up, great opportunities 
began to come my way. Within no time, I did a Maruti Suzuki Dezire 
ad film shoot, a grand destination wedding, make-up for celebrity 
host Ambika Anand, all in a span of six months. 

Courses undertaken
In make-up, I did the advanced professional make-up course 
from IMA (International Make-up Association) certified school, The 
London School of Make-up. I further studied hairstyling from Kevin 
Fortune Hair styling Academy in London.

First big break
Core backstage team at the London Fashion Week SS17. I was 
shortlisted and selected from over 100 make-up artists from Europe 
and Asia. I did everything on my own and feel a great sense of 
pride in being self made. However, I met some awesome people, 
who loved my art and recommended me to their network, like Miss 
Malini. She is now a friend, mentor and my biggest inspiration.

Overcoming challenges
When I started off, the biggest challenge was ignoring those looking 
for free trials. I was confident of my skill and talent and I made it a 
policy not to fall in that trap, unless it helped to build or strengthen 
my profile. At present, with a hectic schedule, I miss my family a 
lot. I welcome challenges with open arms and view them more as 
opportunities to raise the bar.

Client list
I have worked with Bollywood, theatre and television celebrities 
including, Gauri Khan, Kalki Koechlin, Huma Quereshi, Richa 
Chaddha, Malini Agarwal, Ira Dubey, Cherie Blaire, the founder of 
Cherie Blaire Foundation and wife of former British Prime Minister 
Tony Blaire, top models and super models, business women, to 
name a few.

Make-up for different platforms
Less is more and perfecting skin is the crucial step in make-up 
across platforms. For fashion shows and Bollywood celebrities, 
speed is valued as one has  less time in hand. Make-up needs 
to look good in person and pictures. This is true for bridals. For 
bridals, I visualise the overall look that the bride expects and keep 
in mind the outfit, jewellery and occasion. The base should match 
the skin tone and not be lighter or darker. For editorials or any still 
shoot, it totally depends on the brief. For instance, skin could be 
glossy, matte or a combination of both. Understanding lighting 
also helps. I focus on flawless, 
clean skin, the right balance 
of contour and highlight 
to bring out the best 
feature of the model.

Favourite 
brands and 
products
There are too 
many of them 
including, Giorgio 
Armani Luminous 
Silk Foundation, 
Make-up For Ever Ultra HD 
foundation, Laura Mercier translucent setting powder, 
MAC eye shadows, pigments and lipsticks, Huda 
Beauty liquid matte lipsticks, to name a few. 

by Shivpriya Bajpai
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S O F I A

Hairstylist: Manuel Chirico collezione Animae
Photo: Laura Camia

 STEP 1:
Before.

 STEP 2:
Subdivide two triangular sections: the first one on the front 
part of the head and the second one on the back part.

 STEP 3:
Leave two fingers hair from the joint.

 STEP 4:
Divide again the back triangular section into two halves.

 STEP 5:
Start cutting hair in triangular sections taking vertical partitions 
and keeping roots perpendicular to their growth. Cut at 90°. 
Repeat on the opposite side.

 STEP 6:
Go through vertical sections, cutting at 90° up to the back of 
mastoid point. Repeat on the opposite side.

 STEP 7:
Work on the front part, subdivide transversally and, throwing 
hair towards the mastoid point, cut with point cut. Work on 
both sides with the same technique.

 STEP 8:
Start graduation of back triangular sections throwing a central 
section at 90°.

 STEP 9:
Go on taking sections from the top (orange slice) and go on 
with graduation.

 STEP 10:
Go on with graduation up to the end of the first half on both 
sides.

 STEP 11:
Split up higher triangle into transversal partitions. Cut with 
point cut.

 STEP 12:
Cut front area with transversal splitting at the beginning of 
opposite side eyebrows arch.
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