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Th e Great Indian Mall Boom began 
innocuously enough in the early 2000s, with 
just three malls in existence in the entire 
country. Th e rest is, as they say, history as 
Indian shoppers slowly but surely developed a 
penchant for shopping in clean, vibrant, climate-
controlled and highly enabled malls…

CBRE Research report indicates that the year 
2018 has seen a mitigation of the hurdles that 
had impeded the Indian economy’s growth 
from last year.  
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