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FASHION
FOREWARD
Dear readers,
A very warm welcome to our favourite issue
of the year – The Big Denims Special. Before
anything else, I wish to thank all the participants
from the industry, the expert contributors, and
the entire IMAGES BoF team for bringing out
this momentous issue. It was an absolute delight
to work with and share the work of the highly
committed and deeply thoughtful people that were
associated with this month’s issue.

www.imagesfashion.com

percent during the period 2017-27. A special feature
in the issue traces the growth drivers, popular
cultures, consumption behavior, key trends and the
prospects of both these booming denim sectors.

Sustainability is a crucial issue in the denim
industry; and in the wake of increasing
environmental awareness among consumers,
an increasing number of denim brands are
committing themselves to both the people and
Denim is evergreen. It is THE most timeless and
the planet. We look at the positive contributions of
global piece of apparel known to mankind. It’s been brands like Kuyichi, Monkee Genes, G-Star Raw,
more than a century that this blue hued fabric has
Patagonia as well as do an exclusive interview with
dominated the sartorial desires of people around
Archroma which highlights their strategic vision
the globe, irrespective of ethnicity, gender or age.
and efforts towards catalyzing more sustainable
There’s a pair of jeans for everyone out there.
denim manufacturing.
My vote is that the word denim should very well
In addition, the issue is laden with numerous
be included in dictionaries as the antonym of
features on the current trends, the impact of
ephemeral without further ado.
the rising popularity of athleisure on the denim
It’s but only natural that the denim industry is
industry, the impact of leggings on women’s jeans,
growing by the day in India as well. As leading
denim for kids, prospects for premium denims
management consulting ﬁrm Technopak outlines
in India, denim campaigns and collections, the
in the lead research of the issue, the denim apparel take of India’s top designers on denims, and its
market spanned a size of INR 23,076 crores in
application in Indian ethnic wear. The fashion
2017, and is further expected to grow at a CAGR
business and innovation section also looks at
of 12.7 percent to reach INR 41,947 crores by 2022
fashion ﬁnancing, VM Innovation, start-ups, and
and INR 76,258 crores by 2027. Although, it is
features the laucj of American Eagle Outﬁtters in
the men’s segment that still dominates the sector
India, as well as of India’s ﬁrst fair-trade denim
with a ~84 percent share, a profusion of aspects
brand – Aizome.
have culminated to bolster the growth curve of
I hope you like the issue. Happy reading!!
the women’s segment, which industry sentinels
hold will exhibit a staggering growth rate of 13.1

Amitabh Taneja
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VM INNOVATION
The French Allure: Being Human
@Seawoods Grand Central Mall,
Mumbai
Being Human gets a fresh start in
Mumbai with a completely reworked
2-storeyed retail space that ﬂaunts an
architectural setup reminiscent of 17th
century France.
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EVENT
Promostyl Starts Fashion
Networking in India
Promostyl has partnered with Mumbai-based fashion startup Fashionablyin to organize fashion networking
events in India.
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COLLECTION
Duke Unveils its Shirts, Trousers &
Denims Collection 2018
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INITIATIVE

ALLEN SOLLY UNCHES
‘OPEN WORK CULTURE’
CAMPAIGN
The campaign encapsulates the
budding work culture that centers
around employee friendliness and
freedom of self expression.
Pg No.74

GLOBAL BRAND
ABFRL brings American Eagle
Outﬁtters to India
A look inside how the partnership
panned out and how ABFRL intends
to aggressively expand the reach of
the brand in the next 3 years.
Pg No.76-77

FASHION FINANCE
The Business of Fashion for
Investors: How Lucrative it is
for the Investors to be in?
The panel at IFF 2018 discussed
several points on how lucrative it is
for the investors to be in the business
of fashion.
Pg No.78-88

START UP

QUESTERRA: CATALYSING
FASHION TALENT

Inspired by the fashion culture of
New Zealand, Duke has launched an
impressive collection of shirts, trousers
and denims for summer’18.
Pg No.110

Questerra is an interdisciplinary
interactive platform that enables
its clients to travel the world, the
chief purpose of the travel being
education.
Pg No.98-99

SEMINAR
GOTS Seminar: Sustainability
as Key to Business
Efﬁciency
Reports from the GOTS India
Seminar 2018, organised by Global
Organic Textile Standard (GOTS) in
Tamil Nadu, that was attended by
180 delegates from ﬁve countries.
Pg No.102-106

PROLOGUE
What is Denim?
From the ranches to evolving into a
symbol of youth rebellion, jeans are
easily one of the most ubiquitous pieces
of clothing and has ruled the word since
more than a century.
Pg No.112-114

PIONEER
Decoding India’s First ‘Fairtrade’
Denim Brand: Aizome
India’s ﬁrst-ever ‘Fairtrade’ denim
brand, Aizome encourages responsible
fashion consumption, even as it seeks
to hold a special allure for patrons by
introducing new designs, structures
and colours of denim
Pg No.116-120
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GOTS SEMINAR ON

102

‘SUSTAINABILITY AS KEY
TO BUSINESS EFFICIENCY’

M
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ore than 180 delegates from ﬁve countries attended ‘GOTS India
Seminar 2018’, organised by Global Organic Textile Standard (GOTS).
The seminar was held at Le Meridien Coimbatore, Tamil Nadu, India
on 29th May 2018. The seminar brought together important stakeholders under
one roof to discuss efficiency through sustainability. The attendees included
International brands and retailers, Indian fashion brands, textile manufacturers,
chemical suppliers, testing laboratories, accreditation bodies, academicians,
industry organisations, certiﬁcation bodies, standard bodies, media, service
providers, consultants and other important stakeholders from the ﬁeld of organic
textiles and sustainability.
The theme of the seminar was ‘Sustainability as Key to Business Efficiency’. With
time, focus on sustainable development has signiﬁcantly increased both in India
and the world. Actively implementing guidelines for protection of environment
and people is seen as the instrument to secure the future and reputation of
operations in the long run, India has made immense progress in terms of
processing of organic textiles. As per December 2017 data, out of the 5,024
facilities GOTS certiﬁed worldwide, the highest, more than 1,650 are in India.
In his welcome address, Sumit Gupta, Seminar Coordinator and GOTS
Representative in India and Bangladesh, introduced the theme and the sessions
for the day.

IMAGES Business of Fashion
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THE DENIM STUDY

DENIM AND WOMEN –
EVOLVING RELATIONSHIPS &
KEY TRENDS
From umpteen washes to ﬁts, the
denim market within the country
is working generously to offer
fashionable denim wear to their
women customers.
Pg No. 160-164

Denim Brands

FOCUS: MENS DENIM

The Key Catalysts of the Growth
Men’s Denims in India
A look into how and what has made
denim a popular choice of men’s wear
throughout the country.
Pg No. 136-138

TRENDS: MENS DENIM

THE MEN’S DENIM TRENDS
IN VOGUE
A sneak peek into what’s ruling the
preferences of the style conscious
Indian young generation when it comes
to denims.
Pg No. 140-152

PREMIUM MENS DENIM

Perspectives on Men’s Premium
Denim in India
With increasing disposable income,
Indian men are now starting to look
at the premium ranges to satiate
their denim desires.
Pg No. 154-155
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IMPACT: WOMENS DENIMS

Three to Tango: Jeans, Leggings &
Jeggings
We hear industry experts share their
take on the impact of leggings and
jeggings on the denim category.

FOCUS: WOMENS DENIM

The Rise of the Women’s Denim
Wear Market
Women’s denim wear is expected to
witness an exponential growth in the
coming years. We trace the growth
drivers and the prospects.
Pg No. 156-158

Pg No. 166-167

DENIMS & SPORTSWEAR

Shelved from Shelves?
As the athleisure trend sweeps
consumer preferences world over,
denim brands are compelled to rub
shoulders with these new age fashion
giants.
Pg No. 168-174

COVER RESEARCH

Denim Wear in India:
A Market Research
The Indian denim market promises
unmatched value as well as volume
growth. Experts from Technopak size
the market and delve into its dynamics.
Pg No.126-134

FOCUS: KIDS DENIM

Tales & Stories: Rocking the Kids
Denim Market
Alin Shah, Brand Strategist, Tales &
Stories, opens up about the emerging
kids denim market and the latest
trends and styles.
Pg No.176-177

CAMPAIGN

Shopper Stop’s Denim to Work
Campaign
A unique initiative to introduce
denims to the everyday work wear
wardrobe
Pg No.178-180

CAMPAIGNS

Denim Ad Campaigns
A look at some of the most
memorable denim campaigns over the
years.
Pg No.182-183

DENIM COLLECTIONS

Recent iconic collection
Launches in India
Highlights of the latest denim
collections from some of the most
sought after brands of the country.
Pg No.184-188

PERSPECTIVES ON

MEN’S
PREMIUM
IN INDIA
Men will never fall out of love with denim. They need
it and they want it; which will only augment with
time. Moreover, with increasing amount of disposable
income, men are now starting to look at the premium
ranges to satiate their denim desires.

T

here is no denying that Indian denim wear market is sure
to witness comprehensive growth in the coming years.
Few of the drivers that promoted the market growth are
ever-expanding economy of the populace, booming consumption,
urbanization, and growing middle class purchasing power.
Moreover, there has been a drastic shift of the rural fashion
market from ethnic wear to western wear. Today, consumers look
for style, quality and comfort. And thus, many manufacturers and
brands are focusing on introducing premium denims meant for the
new age consumer.

As mentioned by Jack & Jones, craftsmanship, innovation and
quality of trims play a huge role in deﬁning denim as premium. The
concept of sustainability is increasingly playing a huge role as well.
Attention to detail, whether it is the stitch or the embellishments,
enhances the status of a denim. “In our top of the line denims, we
use premium Italian oil pull up leather back patches for branding
and punch through rivets or buttons to give the ﬁnished product a
premium tag,” they affirmed.

IMAGES Business of Fashion

THREE TO
TANGO !

JEANS, LEGGINGS AND JEGGINGS

When it comes to apparel, the basic rule is - the more the
merrier! No one, especially women, have ever been heard
complaining - “Oh! I have enough clothes!” Earlier it was just
the top-wear that gave one the option to explore different
styles and ﬁt. As for the bottoms, the best option available
would be that of trousers, jeans, skirts, shorts, track pants
and pyjamas. With fashion evolving with each passing day,
we saw the humble denim facing a healthy competition from
jeggings and leggings. Where leggings are mostly opted to be
paired with ethnic wear, jeggings have been standing shoulder to shoulder with jeans in a woman’s wardrobe. We hear
industry experts share their take on the impact of leggings
and jeggings on the women’s denim category.

W

here one may think that the introduction and ready
acceptance of leggings and jeggings may have
hampered the market for denims, the fact remains that
all these three categories seem to be happy in their own space. We
see no clash between either of them. The denim jeans have their
own set of dedicated audience and if anything, the introduction
of denim jeggings have only helped the denim jeans category to
grow. A woman who was earlier sceptical of owning and further
being spotted in a pair of denim jeans, can now be seen exploring
different brands while buying a pair for herself. All thanks to denim
jeggings which acquainted her with the versatility of denims.
Dissecting the term ‘jeggings’, Sameer Patel, Founder and
Chairman, Deal Jeans puts the above in place stating, “Leggings
and jeans, fused into a revolutionary new form of bottoms called
“Jeggings”, offer an exceptional level of comfort due to the softness
and unparalleled stretchability of the material.” No wonder, we
have women who now vouch for the pair of jeggings they own and
after experiencing the comfort of denims, they take the plunge to
go and buy denim jeans for themselves. Reiterating this, Samresh
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BIRLA CELLULOSE
PARTNERS WITH ANKUR
TEXTILES TO LAUNCH A
RANGE OF MULTI FIBER
FABRICS
The partnership aims to to launch a
wide range of LIVA fabrics with 100
percent modal, 100 percent viscose
and viscose blends as an alternate
to traditional fabric for new age
Indian women.

Perspective

INVIYA: THE COMEBACK OF
DENIM
INVIYA® I-400 spandex is a ground
breaking innovation that provides
denim manufacturers an edge and a
marketing tool.
Pg No. 276

Sustainable brands

LESSONS IN
SUSTAINABILITY:
GLOBAL BRANDS

Pg No. 250

An increasing number of denim
brands are taking the road to being
sustainable of late, committing
themselves to both the people and the
planet. A look at the forerunners of
this revolution from around the globe.

DESIGN ICONS

Pg No. 277-286

DENIM DALLIANCES:
INDIA’S ACE FASHION
DESIGNERS
Top designers Ritu Beri, Jatinn
Kochhar and Raghavendra
Rathore’s take on denim and it’s
its standing in the Indian fashion
industry.
Pg No. 252-256

Ethnic Denims
DENIM GOES ETHNIC
Rigorous innovations in denim
coupled with ever evolving styling
solutions has resulted in numerous
denim concepts coming to life.
The latest in trend, in India, is an
ethnic makeover to denim.
Pg No. 258-269

Denim Innovation

SAHIRA: DENIMINZING
ETHNIC WEAR
IMAGES BoF talks to Dilip
Doultani, Chairman, Sahira,
about his take on denims and what
they’re doing to move the needle.
Pg No.270-274

KUYICHI
MONKEEGENES
G-STAR RAW
PATAGONA
Denim Blends

NEW VISTAS IN DENIM:
SILK DENIMS
Development of silk denim by the
Central Silk Board, Bengaluru has
added a new dimension to denim and
the fashion world.
Pg No. 290-292

Denim Textiles

LNJ DENIMS
IMAGES BoF speakes to Prabir
Bandyopadhyay, CEO, LNJ Denims
to know about the company’s
initiatives and top innovations made
in the denim ﬁbre industry in India.
Pg No. 296-297

Incubation

ARCHROMA: PIONEERING
SUSTAINABLE DENIM
INNOVATIONS
IMAGES BoF talks to Navneet
Krishnan, Brand Solutions – South
Asia, about the company’s current
developments and its strategic
vision for more sustainable denim
production.
Pg No. 298-299

Fibers

RELAN: THE NEXT GEN
FIBER
A look into RIL’s portfolio of
specialty fabrics R|Elan™ and how
it can be integrated into denims
for enhanced aesthetics and
performance attributes.
Pg No. 300-302

Trims & Accessories

YKK
Pg No. 304
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BIR CELLULOSE
PARTNERS WITH ANKUR
TEXTILES
TO UNCH A RANGE OF
MULTI FIBER FABRICS
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irla Cellulose, has collaborated
with Ankur Textiles, (a part of
the US$ 1.7 billion textile-totechnology conglomerate), a lifestyle
division of Arvind limited to launch
a wide range of LIVA fabrics with
100 percent modal, 100 percent
viscose and viscose blends as an
alternate to traditional fabric for new
age Indian women. These include

fabrics like Zoya, Glam and Glory,
Blossom, Charm-me and Lilac which
can be tailor-made into western and
ethnic womenswear such as dresses,
blouses, kurtis and tunics. Available in
a wide range of colours, textures, and
prints, these fabrics will be available
at women’s wear MBOs (Multi Brand
Outlets) in the price range of `180 to
`300 per meter.
Speaking at the launch, Brijesh Bhati,
CEO, Ankur Textiles, said, “The launch
of this collection marks our expansion
into multi-ﬁbre fabrics as a fashionable
alternative to cotton. Our expertise
in textile fabrics, combined with the
IMAGES Business of Fashion

use of technology, has enabled us to
develop fabrics that offer both styles
with comfort for consumers. Our
in-house design team will continue to
introduce more such trendy collections
in the future to delight our customers.”
He further added, “For more than ﬁve
decades, Ankur has been designing
high-quality voiles ranging from 100
percent cotton to all fancy blends
that are available throughout India
and exported to Switzerland, Middle
East, China, Thailand and Africa. A
heritage brand, Ankur develops highquality fabrics for womenswear and
menswear.”
Speaking on the collaboration, Manohar
Samuel, President – Marketing, Birla
Cellulose, expressed, “Collaborating
with like minded brands is part of our
business strategy and we are happy
to partner with Ankur Textiles. This
association allows us to reach millions
of women through their wide range of
distribution with an assurance of high
quality fabrics which are nature based
and ﬂuid. This is just the beginning;
we are looking forward to a long term
collaboration with Ankur Textile.”
These fabrics will be available across
retail points throughout the country
in a range of colors, textures and
prints. This will enable not just the
retail consumers but boutique owners,
designers and small retailers to access
LIVA’s ﬂuid fabric to create their own
ﬂuid designs.

DALLIANCES
INDIA’S ACE
FASHION DESIGNERS
Denim was initially used by workers in and around Europe
during the 1800s. Gradually, during the 1930s, Hollywood
stars adopted the style in most of the western movies, where almost all of them were seen wearing jeans.
With time, Denim started changing the tides of fashion
and brands like Wrangler and Lee started manufacturing designer jeans. The demand only kept increasing, and
then there was no looking back. IMAGES BoF takes a look
at what top designers like Ritu Beri, Jatinn Kochhar and
Raghavendra Rathore have to say about this piece of fabric
and its standing in the Indian fashion industry.
By Niyorkona Saikia & Bharti Sood

IMAGES Business of Fashion
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T

he denim market is already witnessing brilliant growth
and is expected to grow even more. Explaining the
evolution of the market, Ritu Beri explained that denim
has always been an important item of clothing, since many
decades. Denim garments came into existence during the 18th
century, a time when there was abundant production of cotton.
During that period, it gained importance due to its aspects
of durability, which beneﬁted physical labourers. During the
19th century the garment was popularized by Levi Strauss,
a well known name in the jeans world. Denim clothing was
manufactured by them for miners. The 20th century saw jeans
as a top fad of pop culture. Western cowboy movies portrayed
people wearing blue jeans. The 50s witnessed the cloth
becoming a craze of the teen age population. Manufacturers
utilized the situation by coming up with innovative designs,
new colors, embroidery and patch work. During the 60s and 70s,
bell bottoms and hip hugger patterns became popular. It was
during the 80s, that denims started drawing attention of fashion
designers. New and glamorous patterns were created and were
brought to limelight by popular models in commercials. Puffy
pants, puff y shoulder pads, and puff y hair became a style. In
the 90s, it became one of the most sought-after garments. To

