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 FASHION 
FOREWARD

Amitabh Taneja

Welcome to summer! It’s time again for the 

lightweight looks, and the easy, breezy fashion. In 

short it’s time for knitwear!

As a tradition, knitting is thousands of years old.

Even in modern times, some form of knitwear 

evolved and spawned  a new fashion category 

in every decade, till about the 80s—when its 

adulation showed slight signs of fading. But after 

that phase, the evolution of traditional knitwear 

really paced up and gained popularity. The market 

was bombarded with unfathomable options, that 

were more detailed, stylish, easier to care for, and 

above all – were pocket friendly as well. More 

recently, knitting has seen continued innovation. 

Developments in knitting, and advanced 

treatments such as digital printing, glossy foil 

prints, inkjet printing, fl ocking, and burn-outs have 

heated up the market. The segment got a further 

boost as the world was swept by the casualization 

trend.

Even in India, which was traditionally always 

strong in wovens, knitwear already is a huge 

`68,932 crores market and is expected to grow at 

a promising growth rate of 9 percent over the next 

decade to reach `1,61,700 crores by 2027.

In this issue of IMAGES BoF, in addition to 

detailed dedicated articles that span defi ning and 

sizing the market, prevailing trends, threats and 

opportunities in the major segments of knitwear 

including t-shirts, innerwear, winter wear, leggings, 

sleep & lounge wear, knitted bottoms, etc.;  we also 

present the perspectives of veteran retailers and 

distributors about this fast growing segment.

Additionally, we also look at some of the most 

prominent brands across all the sub-segments 

within knitwear.  Silvia Tallon from Reebok also 

spells out how the modern fi tness mantra has 

provided a major thrust to the knitwear industry in 

India.

As part of our agenda for FY-18-19, we also debut 

a new section that highlights fashion innovation—

right from showcasing unique start ups, novel VM 

concepts, to interesting technological applications 

in fashion businesses in India. This issue 

showcases Raymond Mini TRS, xPlusDernier Cri 

and Sygnal as the fi rst three brands to grace this 

section. Also to foster the era of superior service 

for customers in India, in this issue, are reports 

on three prominent Consumer Experience Forum 

sessions of IFF 2018. This includes insights from 

global leaders WGSN.

I hope you enjoy reading the issue !!!

Dear friends,
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R
aymond needs no introduction! It is not a just a mere 

brand name; it’s as much a part of every Indian’s life 

as their pre-eminent embodiment of The Complete 

Man. Sure, there are other textile majors, but none comes 

close, let alone compare, to Raymond’s ability to make a name 

that symbolizes trust, and then further to a brand that spans 

the value chain from fabrics to ready-to-wear. The brand has 

indeed embossed marks of unmatched credence amongst 

generations spanning the common man as well as the most 

discerning global nomad.

In its 90 plus years of legacy, Raymond has always stayed 

ahead of the game and the way forward was through 

constant innovation and avant-garde business strategies. 

The latest in the line is Mini TRS (The Raymond Shop), 

another innovative concept that rallies the thought “Har 

Shehar Mein Raymond”. Mini TRS, as the name suggests, 

are asset-lite Raymond Shops that the brand plans to 

launch in tier -II, -III, -IV and -V cities and towns in India 

in its attempt to explore the untapped potential of these 

emerging locations. 

“As per the 2011 census, there are over 1,200 urban towns 

with population above 50,000 that have a potential to 

support an exclusive brand store. Of the 1,200 towns, 

Raymond already has presence in over 400; and now we 

plan to test the waters in the balance 800 emerging tier 

-IV and -V towns. With this in mind, we have development 

an asset-lite business model for franchisees that provides 

a sustainable retail model through which we propose to 

expand into these markets,” says Mohit Dhanjal, Director 

–Retail, Raymond Limited. 

A peek into the new asset-lite, modular, The 

Raymond shops that are taking emerging towns 

and cities by storm. With 106 stores launched in 

a year, Mini TRS is one of the fastest roll out of 

stores in the Indian men’s fashion retail history. 

Mohit Dhanjal, Director – Retail, shares the 

passionate story. 

MINI TRS: 
HAR SHEHAR 
MEIN RAYMOND
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INNERWEAR
A THRIVING 

MARKET IN INDIA
Gone are the days when innerwear was positioned only as a garment 

of requirement. Today, amongst the core apparel categories, innerwear 

is all poised to be a prospectively flourishing segment with a slew of 

comfortable and innovative products that have the modern customer 

spoilt for choice.

By Niyorkona Saikia

B
eautiful women and good looking men: we see them everywhere; 

in ads, in hoardings and in every market place. There is no 

denying the good looks these men and women carry, because 

you see them out there, dressed only in their undergarments. Yes, this 

is the dominance of today’s underwear market in India. And its leap 

from underwear to ‘Innerwear’! 

Today, innerwear has come out of its dark closet. From being just a 

fundamental wear to becoming a fashion quotient, innerwear has 

brilliantly created a niche for itself in this contemporary market. 

With the rising incomes, passion for fashion and need for comfort, this 

segment is sure to evolve even more. 

Initially, the innerwear market belonged to an unorganized platform. 

But with the mounting need for quality and comfort, organized 

innerwear segments came into existence and have been growing ever 

since. According to market analysis by Technopak, the current market 

size of the innerwear market is worth `27,931 crores which is estimated 

to grow at a CAGR of 10 percent over the next decade to become 

`74,258 crores by 2027. 

Between 2000 and 2008, the premium international brands began 

penetrating the Indian market. However, there were Indian brands 

that started exhibiting their new and stylish designs with an aim 

to capture the interest of the Indian women. Gradually, innerwear 

entered the retail world through EBOs, LFS and departmental stores. 

The Indian Innerwear Market 

The evolution of innerwear market in India is majorly rooted 

in urban India. With attention towards western outfi ts and an 

increasing demand for occasion and outfi t-based innerwear, the 

market has seen a holistic boom. Today, people look for innerwear 

with optimum functionality and comfort. Manufacturers and 
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 Leggings  
THE BIG BANG OF A NEW 
COMFORT WEAR MARKET 
Women today are working, playing, partying and relaxing all within the 24 

hours of a day. So, what could be better than apparel that enables them to 

do it freely and comfortably? This is where leggings play a major role. One can 

have style and freedom, both perfectly blended together.

T
he craze of athleisure is only growing with time. Major brands and 

manufacturers are emphasizing upon activewear garments, which 

includes yoga pants and leggings. Women have always been fashion 

conscious, but today they look for trends that help them keep in pace with the 

fast moving age. 

Preference for leggings has gone up the scale gradually with time. There was 

a time when the who’s who of the fashion industry could not understand the 

potential of leggings. But, with the introduction of diff erent fabrics, designs and 

detailing, leggings today have found a distinctive position in every woman’s 

wardrobe.

The Evolving Market

Leggings were fi rst fashioned as a more comfortable wear. Over time women 

started combining it with latest trends, and today it has become one of the 

By Niyorkona Saikia
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 GOTS INDIA SEMINAR 2018  

G
lobal Organic Textile Standard 

(GOTS) is organising the ‘GOTS 

India Seminar 2018’ in Hotel Le 

Méridien Coimbatore, Tamil Nadu, on 

May 29, 2018. The theme for this seminar 

is ‘Sustainability as Key to Business 

Effi  ciency’. Stakeholders and actors 

from organic textile supply chains shall 

come together and contemplate positive 

initiatives to achieve business effi  ciency 

through sustainable practices.

As consumers become increasingly 

aware of the environmental cost of fast 

fashion, 2018 is predicted be the year 

that sustainability goes mainstream. 

Advances in textile process 

innovations can lead to sustainable 

development, while at the same time, 

improving effi  ciencies and enhancing 

profi ts.

Through focused and challenging 

discussions, this one-day seminar shall 

address pressing issues relevant to 

the organic textiles industry. It shall 

equip delegates with best practices 

and know how relating to the biggest 

opportunities and challenges, help 

transforming their supply chains 

to achieve effi  ciency through 

sustainability.

The seminar shall look at key issues 

such as:

• Sustainability in Fashion Industry: 

What are the current trends in 

eco-fashion domain? What are 

the priorities and experiences of 

conscious buyers? How are Indian 

and international brands integrating 

organic textiles in their product 

off erings?

• Chemical and Environmental 

Compliance: What are the latest 

requirements in GOTS? How does 

it keep pace with technical research 

and market requirements? What are 

the current trends in environmental 

compliances? What needs to be 

tested? Where should it be tested?

• Future of Compliances and 

Standards: What are the latest 

challenges? How are other 

stakeholders in the market setting 

their requirements? How can 

organisations collaborate to reduce 

double working?

GOTS has been organising 

international and regional events since 

2015. ‘GOTS India Seminar 2018’ is 

the third event in India organized by 

GOTS. Earlier, events in Mumbai and 

New Delhi were highly appreciated by 

participants and the industry.

GOTS is the stringent voluntary 

global standard for the entire 

postharvest processing (including 

spinning, knitting, weaving, dyeing 

and manufacturing) of apparel and 

home textiles made with certifi ed 

organic fi bres (such as organic cotton 

and organic wool), and includes both 

environmental and social criteria. 

Key provisions include a ban on 

the use of genetically modifi ed 

organisms (GMOs), highly hazardous 

chemicals (such as azo dyes and 

formaldehyde), and child labour, while 

requiring strong social compliance 

management systems and strict waste 

water treatment practices. GOTS was 

developed by leading international 

standard setters – Organic Trade 

Association (U.S.), Japan Organic 

Cotton Association, International 

Association Natural Textile Industry 

(Germany), and Soil Association 

(UK) to defi ne globally-recognised 

requirements that ensure the organic 

status of textiles, from fi eld to fi nished 

product. GOTS is a non-profi t 

organisation which is self-fi nanced.

BUSINESS EFFICIENCY WITH SUSTAINABILITY
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A
rvind Limited, India’s leading textile to retail and brands conglomerate, 

along with Invista, one of the world’s largest integrated producers of 

fi bres, showcased an exclusive denim collection at its annual event called 

Arvind Festive 2018. 

Taking inspiration from the most powerful force on our planet, Arvind launched 

its latest collection called ‘Gravity’, a range of new denims that embody power, 

stability, and comfort. The collection was introduced through engaging displays 

and an enthralling runway show that highlighted the most desired features of 

modern day expression of energy.

Commenting on the Festive 2018 event, Aamir Akhtar, CEO - Denims, Arvind 

Limited said, “Arvind Limited is taking steps for leveraging innovative 

technologies to create the best fabrics across performance, fashion and 

functionality. We are constantly pushing our limits to redefi ne denims every 

season. It is our endeavour to bring customers the best products that are 

aesthetically elevated, technologically innovative, and most importantly 

sustainable. We will continue to work towards creating disproportionate value 

for our customers by providing them with end-to-end solutions from design to 

delivery.”

During the event, Arvind and Invista hosted an expert panel to brainstorm for 

new ideas, in a thought provoking session titled “Looking beyond woven knit 

 Arvind presents the future of denims at Arvind Festive 2018 

INTRODUCING NEW IDEAS FOR DENIM
ARVIND 
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