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Avni Biyani is the driving force behind Future 

Retail’s premium lifestyle food superstore 

Foodhall. Since coming on board as Concept 

Head of the premium superstore chain, Avni 

has been successfully breaking new ground in 

gourmet food retailing in India.  

In a chat, Avni talks of her chain’s customer 

proposition and its market positioning and 

the various initiatives that Foodhall has been 

taking to make gourmet retailing in India a truly 

international experience for its customers.
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