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The 10th edition of India Shopping Centre 
Forum (ISCF 2017) was held from May 
10–11, 2017 at Hotel Renaissance, 
Mumbai. ISCF is a market intelligence 
and business development destination for 
businesses and professionals engaged in 
any and every stage of the retail real estate 
ideation, design, construction, leading, 
marketing and management value chain. 
The mission of ISCF is to redraw the 
prototype of real estate’s most promising 
asset class in India, thereby building the 
blueprint of success for the future of the 
Shopping Centre industry in India
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