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NEWSMAKERS NATIONAL BRICK-AND-MORTAR RETAILERS REMAIN
BULLISH EVEN IN THE AGE OF AMAZON

Retailers in India are making pragmatic moves ranging from expansion to strategising and
venturing into new domains in order to make their businesses profitable.

NEWSMAKERS INTERNATIONAL RESTRUCTURING RETAIL IN ORDER TO
MEET BOTTOM-LINE CHALLENGES

Retailers have struggled recently as consumers’shopping habits continue to shift toward online
platforms.

LAUNCH RELIANCE RETAIL LAUNCHES PROJECT EVE
In a pioneering effort that redefines the shopping experience of Indian women, PROJECT EVE has
launched its first flagship store in Mumbai.

MY THOUGHTS “THE FASHION MARKET IS CHANGING AND CHANGING VERY
FAST”

Rachna Aggarwal Sirdeshmukh, CEO, Future Lifestyle Fashion, talks about her journey and gives
valuable insights on the retail fashion market.

TECHNOLOGY RETAILERS EYE PERSONALISED IOT TO IMPROVE CUSTOMER
EXPERIENCE

Retailers in the Asia-Pacific region are fast adopting Internet of Things (IoT), artificial intelligence
and automation strategies to boost growth.

IN'CONVERSATION “THERE IS AN OPPORTUNITY FOR ONLINE AND BRICK-
AND-MORTAR SET-UPS TO LEVERAGE EACH OTHER’S STRENGTHS”

Atul Sinha- Senior Vice President, Offline Marketing, CaratLane divulges the brand’s roadmap for
future.

EXPERT TALK RETHINKING RETAIL: SHIFT FROM STATIC TO AGILE
The world around us moves at a relentless pace. Change is constant and while it can sometimes
be scary, it isn’t going away.

INNOVATION LACOSTE MOVES TOWARDS UBER PREMIUMISATION
Lacoste has launched a new store concept where the brand is using in-store furniture which is
more premium in look and feel.

REAL ESTATE THE IMPLEMENTATION OF GST AND ITS IMPACT ON REAL
ESTATE IN INDIA

Since a change of this magnitude takes time for people to fully comprehend and comply with,
GST and RERA may initially create some confusion for the consumers.

INTERNATIONAL RETAILER THE SCIENCE BEHIND THE ART OF DELIGHTING
‘LITTLE’ CUSTOMERS

Founded in 1946 by Sir Pietro Catelli in Italy, Artsana was once a small family concern which
has now become a multinational Group operating all around the world in over 115 different
countries.

REPORT INDIA FASHION FORUM (IFF 2017)
A brief synopsis on enhancing supply chain capabilities for a great customer experience and
about loT &virtualization of retail.
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It’s no hidden fact. Despite

all efforts, the retail industry
constantly struggles to keep
pace with what exactly

is it that their consumers
want. Expectations are
temperamental and becoming
increasingly difficult to live

up to.

LBRETAIL SPOTLIGH

INDIAN HOMEWARE &

FURNISHING SEGMENT GETS
AFACE-LIFT

The consumer is changing.
Urbanisation is on the rise and
individuals are evolving, adapting

to amodern way of living. Arise in
disposable incomes means people
are looking at a smarter way of
living.
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