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CENTRES WITH A DASH OF 
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for families. However, retail by itself appears 
to no longer su   ce as a draw for leisure 
experiences. Yes, families s  ll come to 
tradi  onal shopping centers to buy what they 
need, but new entertainment des  na  ons 
such as urban entertainment centers and 
loca  on-based entertainment centers are 
appearing, many with retail as a signi  cant 
part of their mix. These new retail/restaurant/
entertainment hybrids are capturing an 
increasing share of families’ limited disposable 
out-of-home leisure  me and their retail 
spending. Malls have re-invented the wheel 
and embraced entertainment as an important 
driver to churn the fate of their centres.
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