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Editor’s Note

What can you expect at a gathering that attracts the most
eclectic bunch of cognoscenti from the Food Retail industry?
As is customary at the annual India Food Forum (organised
by IMAGES Group and publisher of Progressive Grocer), the
Conclave this year rippled with energy and its usual share of heat
and light that the conferences, workshops, exhibitions, live shows
and networking sessions radiated. Industry mavens who spoke
on different themes and topics at the numerous panel discussions
threw up interesting insights on the F&G industry. Discussions
also led to information on trends, emerging product categories,
understanding consumer behaviour, and on marketing and instore promotion strategies – all of which, as everyone agreed,
require joint efforts of both manufacturers and retailers.
Pages 10 to 50 of this issue of the magazine offers a
conspectus of the action at the India Food Forum. For those
who were not there, we bring you interesting bytes and loads of
information exchanged at the Forum. Turn to pages 36 to 45 to
fi nd out the achievers who won the Coca-Cola Golden Spoon
Awards for excellence in foodservice and food and grocery retail
across multiple categories.
My congratulations to the winners and my heartfelt thanks
to all the participants at the Forum for making the show a great
success and also for making India Food Forum a stellar platform
for articulating the vision of the food retail industry in the
country and for forging deeper ties and understanding with all
industry stakeholders.

Amitabh Taneja
Editor-in-Chief
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he 10th edition of India’s largest food intelligence event – India
Food Forum – concluded on a successful note after a whirlwind and
power-packed three-day convention marked by a glittering array of
conferences, workshops, round-tables, exhibition and awards. The
annual mega congregation and power summit of India’s Food Retail
industry wrapped up at the BKC in Mumbai on 2nd of February after showcasing
a rich bouquet of takeaways that promise to keep the participants connected with
the next big consumption trends and innovations in food retailing, HoReCa and
food technology, and ensuring that they are empowered with the products and
insights to maximise the opportunities offered by India’s vast consumer universe.
Over the past decade, India Food Forum has gathered key decision makers from
every part of the food supply chain to push for best-practices in food and grocery
retail and foodservice sectors in India. Every year, thousands of exhibitors, delegates
and visitors from India and around the world have collaborated to create new
business opportunities for not just domestic food brands, but also scores of foreign
food and FMCG businesses.
The Forum this year was powered by Sri Sri Products and inaugurated by Krish
Iyer, Chairman, India Food Forum and President & CEO, Walmart India. “As
an economy with a strong agricultural base, India is blessed with immense natural
resources, which if harnessed in a responsible and far-reaching manner, have the
potential to propel us to sustainable economic growth for next few decades. Our
honourable Prime Minister Shri Narendra Modi has already spelt out his dream
of a strong, self-reliant nation through his visionary ‘Make in India’ campaign. As
businesses, directly or indirectly connected to the food business, we should now take
it upon ourselves to imbibe global best practices, innovation and bold initiatives to
become a world-class food retail economy,” said Iyer.
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India Food Forum Event

SPONSORS, PARTNERS AND SUPPORTERS
OF INDIA FOOD FORUM 2017

A panel of industry experts, including
Krish Iyer, Arvind Varchasvi (Trustee, Sri
Sri Ayurveda Trust and Group Advisor –
International Affairs, AYUSH Advisory Group),
Devendra Chawla (Group President, Food
& FMCG Brands, Future Group), Henrik
Osterstrom (Country Food Manager, Ikea India),
Saugata Gupta (MD & CEO, Marico), Jamshed
Daboo, CEO, Trent Hypermarkets and Nandan
Reddy, Co-founder, Swiggy.com spoke at the
Inaugural Session on ‘how innovation is leading
to growth and potential for food market and how
the current trends are shaping the 10 growth
areas of tomorrow’.
As in the past, the Forum this year hosted
international pavilions of various foreign trade
bodies and countries, including those from
the USA, UK, UAE among others, besides
being the arena for the involvement of leading
food brands and enagaing retail concepts. For
instance, the UK’s Department for International
Trade brought in a strong delegation of UK food
and drink companies – 17 iconic and high-

quality British brands – to network with Indian
businesses and explore partnership opportunities.
In all, the Forum this year welcomed 200
exhibitors, 700 brands, 9000 visitors, 200
speakers and 150-plus international visitors.
“India Food Forum is the strongest interaction
platform amongst Supermarket walas and
their brand partners. It is a great platform for
exchanging strategy notes and points of view
with the industry leaders and interacting with
them,” said Damodar Mall, CEO, Grocery
Retail, Reliance Retail.
Thanking the delegates and the participants
for the resounding success of the 10th edition of
the Forum, Amitabh Taneja, Convenor of India
Food Forum and CMD, IMAGES Group,
which also publishes Progressive Grocer and a
clutch of other retail-centric magazines, said:
“India Food Forum 2017 endorses India’s status
as possibly the world’s most exciting marketplace,
and it continues to empower the industry with
rich insights, innovation and market-ahead ideas
that can enable sustainable and profitable growth.”
February 2017 | Ahead of What’s Next | Progressive Grocer |
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Sri Sri Ayurveda to launch
c
ch
d to
new products and expand
e
ear
2500 retail outlets this year
After garnering a very positive market response to its recently
launched herbal health drink Ojasvita, the company is gearing
up for the launch of its cooking masalas and many new organic
food products.
By Charu Lamba
Arvind Varchaswi
Trustee on the Board
Sri Sri Ayurveda Trust

ri Sri Ayurveda (SSA), the FMCG arm that supports
the social initiatives under the Art Of Living founded
by the Spiritual leader Sri Sri Ravi Shankar, is all
set to take the food and grocery industry by storm with the
introduction of spices and organic staples in the Indian
market. Sri Sri Ayurveda, which entered the FMCG space
in 2003, focuses on ayurvedic consumables across categories
such as health drinks, ghee, oil, spices, personal care, oral care,
cookies, ready-to-cook items and staples. Currently, SSA has
360 SKUs on offer in the market, ranging from shampoos,
creams, toothpaste, soaps to honey and ghee, among others.
“Our product range is going to increase, especially in the
FMCG sector and also the commodity sector,” Trustee on
the Board, Sri Sri Ayurveda Trust, Arvind Varchaswi told
Progressive Grocer, in an exclusive interview at India Food
Forum 2017.
Elaborating on this, Chief Marketing Officer, Sri
Sri Ayurveda, Tej Katpitia said, “Th is year, we will be
majorly focusing on Ojasvita - our health drink with seven
power herbs.” He added that malt and chocolate fl avours

S
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Awards

India’s brightest shine at food
retail’s most exciting honours’ night
Sofitel Hotel, Bandra Kurla Complex, Mumbai played host to
the 10th Annual Coca-Cola Golden Spoon Awards powered by
India Gate Basmati Rice on the evening of February 1, 2017.
With awards being presented across multiple categories, the
ceremony honoured outstanding achievers in food and grocery
retail and foodservice retail formats in India. The annual Awards
are conferred on India’s most progressive and innovative food
and grocery retailers as well as food service formats and food
retail professionals for outstanding achievements in business
performance, category leadership and retail innovation.
Awardees were selected by an eminent jury that comprised
Krish Iyer (President & CEO, Walmart India), Debashish
Mukherjee (Partner, Co-Head, Consumer & Retail Industries,
India & SEA, AT Kearney), Saugata Gupta (Managing Director
& CEO, Marico Limited), Siraj Chaudhary (Chairman, Cargill
Foods India at Cargill India Pvt. Ltd), Anuj Puri (Chairman &
Country Head, JLL India), Amit Lohani (MD, MAX Foods
& Convenor, Forum of Indian Food Importers) and
Amitabh Taneja (CMD, IMAGES Group).

36
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Food Trends

Foodaholics, rejoice!
Exciting platter on tap
Komal Anand, head of Retail Sales and Marketing and Supply Chain at McCain Foods,
lists out seven food trends that will dominate the Indian food industry in 2017.

F

rom fashion trends to travel hotspots
to varied cuisines, what is there
not to watch out for this year as
we move ahead? The past year was
all about functional foods, new
spice trends, innovative food products and fancy
restaurants decors. We saw molecular gastronomy
breaking free from the stereotype of fine dining
restaurants and kitchens of professional chefs and
making its way into our home kitchens. Who
would have thought that turmeric – our very
own haldi – would steal the thunder of its more
exotic counterparts such as cinnamon and plum
cake spice and be used as a surprise ingredient
in meals, beverages, and even desserts. Turmeric
latte anyone?

52
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As we march ahead and deeper into the new year,
here are some trends that will mark themselves out.
Avant Garde Condiments: As fancy as the name
suggests, avocado and creative condiments like black
sesame tahini, habanero jam and black garlic purée
will scintillate the menus in 2017. Indians have had
a soft corner for exotic herbs and spices ever since
pastas and pizzas dominated the food industry.
Herbs have even made their way to the grocery
baskets. From avocado oil and desserts to topping all
food with exotic herbs, this trend is sure to woo the
taste buds.
Root-to-Stem Style, Waste-Based Cooking: The
amount of food lost and wasted every year is equal to

Industry
Indu
In
dust
du
stMAKE
ryy S
Speak
pe
peak
eak
akIN INDIA
SERVICE TAX
GST

BUDGET
BOOSTER
for
Retail Industry
Progressive Grocer speaks to
two retail industry stalwarts
on what Budget 2017-18 has
for the retail sector.

The abolition of FIPB, introduction of a model law o
on
n
contract farming and the simplification of labour laws
augur very well for the the retail industry.
Krishh Iyer
President and CEO, Walmart India
overnment’s continued focus on the ease of doing
business is very evident from the various measures it has
taken in the Union Budget. Some of these initiatives are the
abolition of FIPB, introduction of a model law on contract
farming and the simplification of labour laws under four areas:
wages, industrial relation, social security and welfare and
safety. All these initiatives augur very well for the economy
and the retail industry.
Another highlight of the Budget – which will be a big
positive for the retail industry – is the income tax relief to
the lowest income bracket. It is a laudable step and will go a
long way in bringing back consumer confidence and boosting
domestic consumption. I would also like to point to the
measures announced for boosting the manufacturing sector.
Rewarding MSMEs by reducing the rate of income tax will
further boost the ‘Make in India’ initiative. The proposal
to set up a dairy processing fund will give a leg-up to food
processing. The rural sector also gets a boost with increased
allocation for MNREGA.

G
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Food, Beverage & Non-food Products

what s next
Sri Sri Ayurveda launches spices
Leading FMCG brand Sri Sri Ayurveda has recently
launched a plethora of spices: Garam Masala, Chilly
Powder, Chaat Masala,
Biryani Masala, Kitchen
King, among others.
These spices are extracted
in their purest form and
are packed in such a way
that the aroma and taste
remains intact. Enriched
with the goodness of
nature, the spices are
available in small box
packs of 100 gm. The
prices start at Rs. 35 and
go up to Rs. 70.

Cornitos launches Chunky Salsa Dips
Nacho chips brand Cornitos has introduced a new range
of Chunky Salsa dips. These dips come in three variants:
Hot Chunky Salsa, Mild Chunky Salsa and Pineapple
Chunky Salsa. These products are gluten-free, 100 per
cent vegetarian and has no added preservatives. The salsa
dips come in a 330 gm jar pack and are available at all
leading retail outlets and online grocery stores.

Cremica introduces Mustard sauces
Sauces and condiments
player, Cremica has come up
with two variants of mustard
condiments: the English
mustard and the Kasundi
mustard sauce to suit various
palate preferences. These
dipping sauces come in easy
to squeeze packs of 300gm,
priced at Rs. 77 for English
mustard sauce and Rs. 70 for
Kasundi sauce. These sauces
are available at all leading
retail stores and online e-grocery portals.

60

IFB Agro brings out Minute Meals
IFB Agro has introduced a whole new range of readyto-eat ‘Minute Meals’. These meals come in three exotic
variants: Thai Red Curry with Jasmine Rice, Fried Rice
with Chestnuts and Asian Fried Noodles. The Minute
Meals are 100 per cent vegan, low-cholestrol and contain
no MSG and no preservatives. These meals are packed in
microwave safe trays and are available in 310 gm, 280gm
and 330 gm packs respectively. Priced at Rs. 110, these
meals are available at selected retail outlets.

Mother’s Recipe launches new chutneys
Mother’s Recipe from the
House of Desai Brothers
Ltd. has recently
introduced a new range
of traditional Indian
chutneys. These chutneys
come in five variants:
Bhelpuri chutney, Delhi
Chat chutney, Red Chilli
Garlic chutney, Samosa
chutney & Tamarind
& Date chutney. These
chutneys come in quirky bottle packaging of 330 gm, 370
gm and 380 gm. The prices start at Rs. 59 and go up to
Rs. 79.

Typhoo rolls out Lemon & Honey Green Tea
British tea brand Typhoo has
added lemon and honey green
tea to its existing repertoire of
products. Enriched with the
goodness of green tea, lemon and
honey, this variant is a rich source
of vitamins, minerals, copper,
magnesium and antioxidants.
This blend helps in reducing
weight and prevents from seasonal
cold and cough. It is available
at all leading retail outlets and
gourmet stores. The product is
priced at Rs. 210 for 25 tea bags.
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