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In this romantic season of February, Salon India presents
a bouquet of enchanting stories. But Ärst things Ärst,
I must thank you all for the undivided support lent
to the twin beauty events, India Salon Pro and Beauty
Market India, which concluded recently in Mumbai. With
the business of beauty and salons eventually seeing a
greener pasture, there is much to celebrate!
While our global pick for the season strikes a chord of
excellence between creation and the hairstylist Änesse
with splash of bold hair colours and style, the main
interview section has Donna Mitchell, Creative Director,
Bonce Salons revealing her passion for the hair industry.
With the ever-growing business and salons mushrooming in almost every part of India, the real estate prices
are indeed a matter of concern. We continue our cover
story, which, this time revolves around the Banjara Hills,
the posh upmarket neighbourhood of Hyderabad, which
has become a hot-spot of the beauty business. There are
several beauty shops, academies and realtors who are
vying for space here.
Rod Anker, in his latest column, screams out to salon
owners to stand up and make the change – Ärst to themselves and essentially lead by example. The Visual Dynamics section is yet another rendezvous with the beautiful and
plush interiors of the Rossano Ferretti salon ensconced in
the plush interiors of The Oberoi Hotel in Gurgaon.
Going in sync with the romanticism is b:blunt’s vibrant
bespoke bridal collection. The Moroccan oil story updates
the salon owners on the need to stock this miracle oil as
it is fast becoming a popular pick.
Having said that, I think the most important issue facing
salon owners is of continulous supply of trained staff, an
issue that each stakeholder needs to address selÅessly.
We wait with baited breath as we head towards the
launch of the biggest of big names in training schools to
arrive in India!
Flip over yet another engaging and informative issue!

Kolkata: 30-B, Anil Roy Road, Ground Floor, Kolkata 700 029
Ph: + 91 33 40080480, Fax: +91 33 40080440 Email: piyalioberoi@imagesgroup.in

Business Development Associates:
Ludhiana: Hemant Gupta, Ph: +91-9814019745
Chennai: S Venkataraaman, Ph: +91-9444021128
All material printed in this publication is the sole property of M.T.E. Edizioni, Srl or Images
Multimedia Pvt. Ltd. or both and each of them have copyrights on their respective
materials. All printed matter contained in the magazine is based on the information from
those featured in it. The views, ideas, comments and opinions expressed are solely of
those featured and the Editor and Publisher do not necessarily subscribe to the same.
Printed & published by S P Taneja on behalf of Images Multimedia Pvt. Ltd. Printed at
Aarvee Printers Pvt. Ltd., B-235, Naraina Industrial Area, Phase – 1, New Delhi 110028
and published by S P Taneja from S- 21 Okhla Industrial Area Phase – 2,
New Delhi.110020 Editor: Amitabh Taneja
In relation to any advertisements appearing in this publication, readers are recommended to make appropriate enquiries before entering into any commitments. Images Multimedia Pvt. Ltd. does not vouch for any claims made by the advertisers of products and
services. The Printer, Publisher and Editor-in-Chief of the publication shall not be held for
any consequences in the event of such claims not being honored by the advertisers.
All rights reserved. Reproduction in any manner is prohibited. All disputes are subject
to the jurisdiction of competent courts and forums in Delhi/New Delhi only. Salon
International does not accept responsibility for returning unsolicited manuscripts and
photographs
Contributions and editorial comments: info@imagesbusinessofbeauty.com
Visit us at www.imagesbusinessofbeauty.com

Amitabh Taneja
Editor-in-Chief, Salon International, India

Hair: The Artistic Team@ Strangeways
Make-up: Maddie Austin and Tracey Ejuetami
Styling: Lisa- Marie Price
Photography: Jack Eames

INTERNATIONAL

31

stylists

Contents
Snippets An almanac of news and updates on beauty and hair

16

New launches Beauty salons and spas across the country

20

Cover story The ever-growing business viability of Banjara hills in relation

Kai Uwe Steeg
Jean Vallon
Mahogany
Errol Douglas
Johnny Othona

Hair: Christine Margossian
Photo: Ralph Wenig
at L’Oréal Professionnel

International Stylists.indd 31

08/02/12 7:03 PM

48

7OV[V!:O\[[LYZ[VJR

12

Christine Margossian

Moroccan Oil
;OLSPX\PKNVSK
by Vandana Thakur

24

26

VYVJJHUVPSHSZVRUV^UHZ(YNHUVPSOHZJH\NO[[OL
MHUJ`VMZHSVUZPU0UKPH[OHURZ[VP[ZJSHPTLKWYVWLY
[PLZVMPUZ[HU[S`YLWHPYPUNKHTHNLKOHPYHUKP[Z\ZHNLPUJVSV\Y
HUKJOLTPJHSZLY]PJLZ4VYLV]LY[OLPUNYLKPLU[Z\ZLKPU[OL
VPSHYLVML_[YLTLS`OPNOX\HSP[`^OPJOTHRLZP[HSS[OLTVYL
L_WLUZP]LMVYTVZ[VM[OLJ\Z[VTLYZ/H]PUNYLHSPZLK[OL
ZHTLZHSVUZHJYVZZ0UKPHHYLUV^YLHKPS`VMMLYPUN4VYVJJHU
VPS[YLH[TLU[Z
4HKLMYVT[OLLKPISLWHY[ZVMU\[ZMV\UKPU[OL(YNHUMY\P[
PU:V\[O^LZ[LYU4VYVJJV[OL^VTLUPUUVY[OLYU(MYPJHOH]L
ILLU\ZPUN[OPZVPSZPUJLHNLZ[VRLLW[OLPYOHPYOLHS[O`JVUKP
[PVULKHUKZOPU`6M[LUJHSSLKwSPX\PKNVSKx I`ILH\[`L_WLY[Z
(YNHUVPSHJ[ZHZHULMMLJ[P]LJSLHUZLY^OPJOYLQ\]LUH[LZ[OL
ZJHSWHUKWYL]LU[ZMVYTH[PVUVM\UOLHS[O`ZLI\T^OPJO
HMMLJ[Z[OLV]LYHSSOLHS[OVM[OLOHPY*SHPTZ4HUPZO+PHSHUP
4HUHNPUN+PYLJ[VY3L^HUUH.YV\WPU4\TIHPHUKTHZ[LY
KPZ[YPI\[VYVM4VYVJJHUVPSPU0UKPHy 4VYVJJHUVPSOHZ[OL
JHWHJP[`[VPUZ[HU[S`YLWHPYKHTHNLKOHPY;OLILZ[WHY[VM[OL
VPSPZP[Z\ZHNLPUJVSV\YHUKJOLTPJHSZLY]PJLZHZP[WYL]LU[Z
OHPYKHTHNLz 
4VYVJJHUVPSPZX\P[LL_WLUZP]LHZJVTWHYLK[VV[OLYVPSZHZ
[OLWYVJLZZVMJ\S[P]H[PUNHYNHUPZSHIV\YPU[LUZP]L(SZV[OL
HYLH^OLYL[OLHYNHU[YLLZHYLSVJH[LK[OL(YNHULYHPL-VYLZ[Z
PU4VYVJJVOHZILLUKLJSHYLKHWYV[LJ[LKZP[LI`<5,:*6
*\YYLU[S`[OLVPSPZWYPJLKIL[^LLU `[V `MVYTS
[VTSKLWLUKPUNVU[OLSL]LSVMW\YP[`)YHUKZSPRL4VYVJJHU
6PSI`3L^HUUH:\WLYIS`9LZ[VYH[P]L(YNHU+Y`6PSI`2PLOSxZ
)*6PS4PYHJSLI`:JO^HYaRVWM7YVMLZZPVUHS(U[PMYPaa(YNHU
6PS:LY\TI`3x6YÏHS7HYPZ4VYVJJV(YNHU6PS4PYHJSL6PSI`
2LYH[LR7YVMLZZPVUHSZHUK1VZPL4HYHU6YNHUPJ(YNHU6PSHYL
H]HPSHISLPU[OLTHYRL[

M

to beauty shops, academies and realtors.

Interview Donna Mitchell, Creative Director, Bonce Salons shares her secret
of her professional success

The hair care sector is
estimated to grow at the rate
of 20 per cent CAGR during
the year 2011-2014 to the
tune of `205 billion
approximately ($3.94
billion). On this basis,
a plethora of products
launched by leading brands
have been extending their
product portfolios. Salon
India does a market recce.
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Out of the box Rod Anker talks about staff management in salons
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The fringe cut in a curve
connects both sides.
The entire back of the
head is cut in a concave
curve following the natural
fall of the hair. The side
section are cut in a curve
up to the fringe, as shown
on the illustration.
As shown on the graphic,
a lighter colour is applied
from the fringe down to
the sides. The rest of the
hair remains darker.
By this speciÄc gradation
the hair from the top
section falls over the
lighter-coloured fringe, thus
emphasises the eyes.
Colour 1, colour 2.
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INTERVIEW

Donna Mitchell
Creative perfection
by Randeep Singh Pundir

ith Salon India,
Donna Mitchell,
Creative Director at Bonce
Salons in West Midlands,
shares secrets of her
professional success.

W

Donna Mitchell, Creative Director,
Bonce Salons

When did you discover that
you wanted a career in the
hair industry?
I Ärst discovered I wanted
to be a hairdresser on a day
release to the local hair
and beauty campus from
high school.

When did you get your big break?
I feel I’m yet to achieve it!
Are there any celebs that you
would like to work with?
I would like to work with the
cast of The Only Way Is Essex
(a reality television show in UK).
Do you think this is a skill that
successful hairstylists are born
with or is it one that can be
cultivated and perfected?
I really feel hairdressing is a
form of art that is produced and

perfected from creativity. I know
hairdressing is something I was
born to do.
How is hair related to art?
In any piece of artwork or
sculpture inspiration can be
taken and adapted to hair
cutting, styling and sectioning
patterns with colour to create
a beautiful look.
How can aspiring young men and
women begin their journey?
The best way to start a career in

Left page: Hair: Donna Mitchell,
Creative Director at Bonce Salons
Photography: Barry Jeffery
Clothes styling: Bernard Connelly
Make-up: Janine Bird
Right page: Hair: Donna Mitchell
at Bonce Salons
Photography: John Rawson
Make-up: James O’Riley
Clothes styling: Bernard Connelly
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SPECIAL FOCUS

Perspectives
Salon chain owners
Salon owners across the country grapple with issues of business building,
staff retention, product choices and much more, combining business with the
creative art of understanding trends and what customers want. Salon India
proﬁles some of their hopes and aspirations from across the country

Orchid Family Salon
Name: Ravi Aggarwal
Designation: Owner
Business model: Sole proprietorship
First salon opened: 1997
Growth plans: “To open two more salons in Kolkata”
Business mantra: “Loyalty to profession and client’s
satisfaction is most important.”
Challenges faced: “Our salon is targeted at middle
segment of society so as such there is no challenge
faced till now.”
Products: L’Oréal Professionnel, O3+, Ozone and
Shahnaz Husain
Furniture and equipment: Customised
Outlook for 2012: “To maintain our salon services
best and planning to introduce new treatments.”

Location
One salon each in Delhi
and Noida
Email
rishirocks1975@gmail.com

Location
Four salons in Kolkata
Email
orchidsalon@in.com

Trendz Unisex Salon n Spa
Name: Rishi Gupta
Designation: Owner
Business model: Sole proprietorship
First salon opened: 2003
Growth plans: “Planning to open more chain of salons.”
Business mantra: “To deliver best services to our
customers.”
Challenges faced: “After opening my Ärst salon, I realised
that it is important to have education otherwise its difÄcult
to survive in this industry.”
Products: Schwarzkopf Professional, Wella Professionals
and L’Oréal Professionnel
Furniture and equipment: Marc and customised
Outlook for 2012: “To give better services to our clients
than what we are giving right now.”
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BEAUTY

Indulge this Valentine!
Beauty rendezvous
To celebrate the season of love, salons and spas across the
country are offering the most irresistible beauty services,
such as couple massages, pedicures and nail art. Salon India
recommends you a few of the most-promising treatments
and therapies to pamper and awaken your senses.

Elemis Deep Tissue Body Therapy at SAKS Salon & Spa, Mumbai
From nail art to deep tissue body therapy, SAKS Salon has
it all special for this V-day. Revive and stimulate your senses
with Elemis Deep Tissue Body Therapy, which offers dynamic
blends of frangipani monoi body oil. Besides, also on offer are
foot reÅexology, spa pedicure and the special Valentine theme
nail art with different designs and patterns.
Price: `100 per nail; `11,999 for couple massages;
`1,200 for spa pedicure; `1,000 for foot reÅexology.

Couple Massage at Radisson Blu Hotel, Paschim Vihar, Delhi
Enjoy the massage in the couple treatment suite in a
soothing atmosphere and relaxing background music.
Followed by the complimentary access to steam, sauna
and chill shower. The spa is offering 100 per cent discount for a
partner on availing any spa or salon treatment, which
is valid on all body scrubs and wraps, hand and feet
treatments, facial treatments, body massages, spa
packages and salon services.
Price: `5, 500 for 1 hour; `75,00 for 1 hour 30 minutes.

Blissful Love Package at
The Crown Plaza, Gurgaon
It starts with a soothing chocolate scrub
followed by a chocolate body massage,
which leaves you calm and peaceful.
Then comes a chocolate facial to restore
suppleness to your skin that will leave you
feeling completely refreshed. It also has
a complimentary day spa package that
includes sauna, steam, jacuzzi, chill
shower and the swimming pool
accompanied by a glass of mocktail
on the house.
Price: `14, 999 for couples; `7,999
per person for three hours.

Pampering at Anoo’s Salon
Herbal Body and Face Rejuvenation: An
Ayurvedic treatment with wheat dough
that is proven to have multiple therapeutic
powers to disinfect, cleanse, heal,
moisturise, reduce stress and work
positively on the body, mind and soul.
Rejuvenating Organic Fruit Manicure and
Pedicure: A relaxing and cleansing
treatment with organic fruits.
Indian Organic Facial: A facial with
beneÄcial herbs and organic ingredients
including fruits and vegetables.
Price: On request
(IG)
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EDUCATION

Headmasters launch Rusk hair colour
n a glittering ceremony which saw the swish set of Chandigarh
come out, India’s largest spalon, Headmasters Salon & Spa
launched Rusk, a US-based premium hair colour brand at their
own salon. Distributed and marketed by Headstart International Pvt
Ltd, the brand has a wide range of colour and haircare products.
The company claims that it uses nano technology and marine
ingredients, which allow the products to be uniformly distributed on
the hair and post application, leave it soft and silky. Rusk
has an expansive range of shampoos and conditioners which suit
different hair types and being an iconic global brand, it is exclusively available at only premium salons around the world. The company
believes in selective distribution of its products in order to ensure
customer satisfaction and its application is done only by Rusk certiÄed stylists. Speaking on the occasion, Pammy Kaul, Head of Training & Education, Headstart International Pvt Ltd, said, “Headstart
International’s Creative and Education team will support the brand
in a manner unheard of in the Indian hair colour market. They have
drawn a very detailed plan to train salon technicians on the correct
recommendation and application of hair colour, new hair cuts and
educating the clients on the correct usage of styling products.”
Present at the launch were Naresh Garg, Chairperson, Headstart
International Pvt Ltd, Pramod Diwan, Co-owner, Headmasters Salon
& Spa, Veer Kaul, Co-owner, Headmasters Salon & Spa and the
Rusk Creative team represented by celebrity hairstylist, Sherrie Jessi
and Maggie O’Rouke.
“Rusk has taken care to launch those products in India which have
adapted themselves to the Indian hair texture. The adaptation
process has been going on for the last one year in the test labs
of Rusk in USA. The results of the tests are quite visible on the
models, especially prepared for the launch,” said Sherrie.

Photos: Randeep Singh Pundir
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CELEB STYLE

Roshni Chopra
Hassle-free styles
by Isha Gakhar

What do you like the most about your hair?
It is manageable and doesn’t need to be looked
after too much. I can just wash them and walk
out of the house without having a blow-dry.
Do you always like to keep them this length?
Yes, because I believe that women look beautiful
with long hair and then you can do so much more
in terms of styling.
How important is hair care to you?
Hair can actually transform your face. Like a lion’s
pride is his mane, in the same way humans love
their hair and we should make sure that they are
well kept and maintained.
Are you into hair accessories?
Yes, I love wearing them. They give a different
personality and immediately enhance the outÄt.
How do you handle bad hair days?
By tying them into a high pony or a bun.
Do you use hair extensions? Do you think they effect
the quality of hair?
I use them but only during shoots as per the
demand of the look. I don’t think they effect the
hair quality, as they are separate attachments
which has to be clipped on to your hair to give
your hair volume and length.
Are you into hair colouring? If yes, then how often
you get them coloured?
I don’t colour my hair too much. If I do, it is
mostly global hair colour in the shades of
dark browns.
Favourite and regular hairstylist?
My personal stylist is Sangeeta, whereas for
blow-dry, I visit The Asif’s Salon in Mumbai.
Which look have you liked the most? And who was
the hairstylist?
In my movie, Phirr where my hairstylist Sangeeta
gave me a chic and contemporary look.
An evening look you like?
It depends on the occasion. If it’s Indian, then
I would prefer to tie a plait or a bun and if it’s
Western, then either a side pony or a blow-dry
works best for me.
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The fringe cut in a curve
connects both sides.
The entire back of the
head is cut in a concave
curve following the natural
fall of the hair. The side
section are cut in a curve
up to the fringe, as shown
on the illustration.
As shown on the graphic,
a lighter colour is applied
from the fringe down to
the sides. The rest of the
hair remains darker.
By this speciÄc gradation
the hair from the top
section falls over the
lighter-coloured fringe, thus
emphasises the eyes.
Colour 1, colour 2.
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Hair: Intercoiffure Artistic Team.
Klaus Peter Ochs President
Mondial
Photo: Guy Coombes
Make-up: Kiekie Stanners
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