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In this romantic season of February, Salon India presents 
a bouquet of enchanting stories. But  rst things  rst, 
I must thank you all for the undivided support lent 
to the twin beauty events, India Salon Pro and Beauty 
Market India, which concluded recently in Mumbai. With 
the business of beauty and salons eventually seeing a 
greener pasture, there is much to celebrate! 

While our global pick for the season strikes a chord of 
excellence between creation and the hairstylist  nesse 
with splash of bold hair colours and style, the main 
interview section has Donna Mitchell, Creative Director, 
Bonce Salons revealing her passion for the hair industry.

With the ever-growing business and salons mushroom-
ing in almost every part of India, the real estate prices 
are indeed a matter of concern. We continue our cover 
story, which, this time revolves around the Banjara Hills, 
the posh upmarket neighbourhood of Hyderabad, which 
has become a hot-spot of the beauty business. There are 
several beauty shops, academies and realtors who are 
vying for space here.

Rod Anker, in his latest column, screams out to salon 
owners to stand up and make the change –  rst to them-
selves and essentially lead by example. The Visual Dynam-
ics section is yet another rendezvous with the beautiful and 
plush interiors of the Rossano Ferretti salon ensconced in 
the plush interiors of The Oberoi Hotel in Gurgaon. 

Going in sync with the romanticism is b:blunt’s vibrant 
bespoke bridal collection. The Moroccan oil story updates 
the salon owners on the need to stock this miracle oil as 
it is fast becoming a popular pick. 

 Having said that, I think the most important issue facing 
salon owners is of continulous supply of trained staff, an 
issue that each stakeholder needs to address sel  essly. 
We wait with baited breath as we head towards the 
launch of the biggest of big names in training schools to 
arrive in India!

Flip over yet another engaging and informative issue!  

Amitabh Taneja
Editor-in-Chief, Salon International, India
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Moroccan Oil

The hair care sector is  
estimated to grow at the rate 
of 20 per cent CAGR during 
the year 2011-2014 to the 
tune of `205 billion 
approximately ($3.94  
billion). On this basis, 
a plethora of products 
launched by leading brands 
have been extending their 
product portfolios. Salon 
India does a market recce. 
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1 The fringe cut in a curve 
connects both sides. 
The entire back of the 
head is cut in a concave 
curve following the natural 
fall of the hair. The side 
section are cut in a curve 
up to the fringe, as shown 
on the illustration.

2. As shown on the graphic, 
a lighter colour is applied 
from the fringe down to 
the sides. The rest of the
hair remains darker. 
By this speci  c gradation 
the hair from the top 
section falls over the 
lighter-coloured fringe, thus 
emphasises the eyes.

3. Colour 1, colour 2.

STEP BY STEP

 Hair: Intercoiffure Artistic Team. 
Klaus Peter Ochs President 
Mondial
Photo: Guy Coombes
Make-up: Kiekie Stanners
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Donna Mitchell, Creative Director, 
Bonce Salons

W ith Salon India, 
Donna Mitchell, 

Creative Director at Bonce 
Salons in West Midlands, 
shares secrets of her 
professional success.

When did you discover that 
you wanted a career in the 
hair industry?
I  rst discovered I wanted 
to be a hairdresser on a day 
release to the local hair 
and beauty campus from 
high school.

When did you get your big break?
I feel I’m yet to achieve it!

Are there any celebs that you 
would like to work with?
I would like to work with the 
cast of The Only Way Is Essex 
(a reality television show in UK).

Do you think this is a skill that 
successful hairstylists are born 
with or is it one that can be 
cultivated and perfected?
I really feel hairdressing is a 
form of art that is produced and 

perfected from creativity. I know 
hairdressing is something I was 
born to do. 

How is hair related to art? 
In any piece of artwork or 
sculpture inspiration can be 
taken and adapted to hair 
cutting, styling and sectioning 
patterns with colour to create 
a beautiful look.

How can aspiring young men and 
women begin their journey?
The best way to start a career in 

Creative perfection
Donna Mitchell

by Randeep Singh Pundir

INTERVIEW

Left page: Hair: Donna Mitchell, 
Creative Director at Bonce Salons
Photography: Barry Jeffery
Clothes styling: Bernard Connelly
Make-up: Janine Bird 

Right page: Hair: Donna Mitchell 
at Bonce Salons
Photography: John Rawson
Make-up: James O’Riley
Clothes styling: Bernard Connelly

Main interview feb.indd   24 08/02/12   7:46 PM



56  I  SALON INTERNATIONAL  I  FEBRUARY 2012

SPECIAL FOCUS

Salon chain owners
Perspectives

Salon owners across the country grapple with issues of business building, 
staff retention, product choices and much more, combining business with the 
creative art of understanding trends and what customers want. Salon India 
profi les some of their hopes and aspirations from across the country

Trendz Unisex Salon n Spa

Name: Rishi Gupta
Designation: Owner 
Business model: Sole proprietorship 
First salon opened: 2003
Growth plans: “Planning to open more chain of salons.”
Business mantra: “To deliver best services to our 
customers.”
Challenges faced: “After opening my  rst salon, I realised 
that it is important to have education otherwise its dif  cult 
to survive in this industry.”
Products: Schwarzkopf Professional, Wella Professionals 
and L’Oréal Professionnel
Furniture and equipment: Marc and customised
Outlook for 2012: “To give better services to our clients 
than what we are giving right now.”

Location
One salon each in Delhi 
and Noida
Email
rishirocks1975@gmail.com

Orchid Family Salon

Name: Ravi Aggarwal 
Designation: Owner
Business model: Sole proprietorship
First salon opened: 1997
Growth plans: “To open two more salons in Kolkata”
Business mantra: “Loyalty to profession and client’s 
satisfaction is most important.”
Challenges faced: “Our salon is targeted at middle 
segment of society so as such there is no challenge 
faced till now.” 
Products: L’Oréal Professionnel, O3+, Ozone and 
Shahnaz Husain
Furniture and equipment: Customised
Outlook for 2012: “To maintain our salon services 
best and planning to introduce new treatments.”

Location
Four salons in Kolkata
Email
orchidsalon@in.com
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BEAUTY

Beauty rendezvous 
Indulge this Valentine!

To celebrate the season of love, salons and spas across the 
country are offering the most irresistible beauty services, 
such as couple massages, pedicures and nail art. Salon India 
recommends you a few of the most-promising treatments 
and therapies to pamper and awaken your senses.

Elemis Deep Tissue Body Therapy at SAKS Salon & Spa, Mumbai
From nail art to deep tissue body therapy, SAKS Salon has 
it all special for this V-day. Revive and stimulate your senses 
with Elemis Deep Tissue Body Therapy, which offers dynamic 
blends of frangipani monoi body oil. Besides, also on offer are 
foot re  exology, spa pedicure and the special Valentine theme 
nail art with different designs and patterns.
Price: `100 per nail; `11,999 for couple massages; 
`1,200 for spa pedicure; `1,000 for foot re  exology.

Couple Massage at Radisson Blu Hotel, Paschim Vihar, Delhi 
Enjoy the massage in the couple treatment suite in a 
soothing atmosphere and relaxing background music. 
Followed by the complimentary access to steam, sauna 
and chill shower. The spa is offering 100 per cent discount for a 
partner on availing any spa or salon treatment, which 
is valid on all body scrubs and wraps, hand and feet 
treatments, facial treatments, body massages, spa 
packages and salon services. 
Price: `5, 500 for 1 hour; `75,00 for 1 hour 30 minutes. 

Blissful Love Package at 
The Crown Plaza, Gurgaon 
It starts with a soothing chocolate scrub 
followed by a chocolate body massage, 
which leaves you calm and peaceful. 
Then comes a chocolate facial to restore 
suppleness to your skin that will leave you 
feeling completely refreshed. It also has 
a complimentary day spa package that 
includes sauna, steam, jacuzzi, chill 
shower and the swimming pool 
accompanied by a glass of mocktail 
on the house.
Price: `14, 999 for couples; `7,999 
per person for three hours.

Pampering at Anoo’s Salon
Herbal Body and Face Rejuvenation: An 
Ayurvedic treatment with wheat dough 
that is proven to have multiple therapeutic 
powers to disinfect, cleanse, heal, 
moisturise, reduce stress and work 
positively on the body, mind and soul.
Rejuvenating Organic Fruit Manicure and 
Pedicure: A relaxing and cleansing 
treatment with organic fruits. 
Indian Organic Facial:  A facial with 
bene  cial herbs and organic ingredients 
including fruits and vegetables. 
Price: On request

(IG)
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I n a glittering ceremony which saw the swish set of Chandigarh 
come out, India’s largest spalon, Headmasters Salon & Spa 

launched Rusk, a US-based premium hair colour brand at their 
own salon. Distributed and marketed by Headstart International Pvt 
Ltd, the brand has a wide range of colour and haircare products. 
The company claims that it uses nano technology and marine 
ingredients, which allow the products to be uniformly distributed on 
the hair and post application, leave it soft and silky. Rusk 
has an expansive range of shampoos and conditioners which suit 
different hair types and being an iconic global brand, it is exclusive-
ly available at only premium salons around the world. The company 
believes in selective distribution of its products in order to ensure 
customer satisfaction and its application is done only by Rusk certi-
 ed stylists.  Speaking on the occasion, Pammy Kaul, Head of Train-
ing & Education, Headstart International Pvt Ltd, said, “Headstart 
International’s Creative and Education team will support the brand 
in a manner unheard of in the Indian hair colour market. They have 
drawn a very detailed plan to train salon technicians on the correct 
recommendation and application of hair colour, new hair cuts and 
educating the clients on the correct usage of styling products.” 
Present at the launch were Naresh Garg, Chairperson, Headstart 
International Pvt Ltd, Pramod Diwan, Co-owner, Headmasters Salon 
& Spa, Veer Kaul, Co-owner, Headmasters Salon & Spa and the 
Rusk Creative team represented by celebrity hairstylist, Sherrie Jessi 
and Maggie O’Rouke. 
“Rusk has taken care to launch those products in India which have 
adapted themselves to the Indian hair texture. The adaptation 
process has been going on for the last one year in the test labs 
of Rusk in USA. The results of the tests are quite visible on the 
models, especially prepared for the launch,” said Sherrie.

Headmasters launch Rusk hair colour
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CELEB STYLE

Hassle-free styles 
Roshni Chopra

What do you like the most about your hair?
It is manageable and doesn’t need to be looked 
after too much. I can just wash them and walk 
out of the house without having a blow-dry.

Do you always like to keep them this length?
Yes, because I believe that women look beautiful 
with long hair and then you can do so much more 
in terms of styling.

How important is hair care to you?
Hair can actually transform your face. Like a lion’s 
pride is his mane, in the same way humans love 
their hair and we should make sure that they are 
well kept and maintained.

Are you into hair accessories?
Yes, I love wearing them. They give a different 
personality and immediately enhance the out  t.

How do you handle bad hair days?
By tying them into a high pony or a bun.

Do you use hair extensions? Do you think they effect 
the quality of hair?
I use them but only during shoots as per the 
demand of the look. I don’t think they effect the 
hair quality, as they are separate attachments 
which has to be clipped on to your hair to give 
your hair volume and length.

Are you into hair colouring? If yes, then how often 
you get them coloured? 
I don’t colour my hair too much. If I do, it is 
mostly global hair colour in the shades of 
dark browns.

Favourite and regular hairstylist?
My personal stylist is Sangeeta, whereas for 
blow-dry, I visit The Asif’s Salon in Mumbai.

Which look have you liked the most? And who was 
the hairstylist?
In my movie, Phirr where my hairstylist Sangeeta 
gave me a chic and contemporary look.

An evening look you like?
It depends on the occasion. If it’s Indian, then 
I would prefer to tie a plait or a bun and if it’s 
Western, then either a side pony or a blow-dry 
works best for me.  

by Isha Gakhar
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1 The fringe cut in a curve 
connects both sides. 
The entire back of the 
head is cut in a concave 
curve following the natural 
fall of the hair. The side 
section are cut in a curve 
up to the fringe, as shown 
on the illustration.

2. As shown on the graphic, 
a lighter colour is applied 
from the fringe down to 
the sides. The rest of the
hair remains darker. 
By this speci  c gradation 
the hair from the top 
section falls over the 
lighter-coloured fringe, thus 
emphasises the eyes.

3. Colour 1, colour 2.

STEP BY STEP

 Hair: Intercoiffure Artistic Team. 
Klaus Peter Ochs President 
Mondial
Photo: Guy Coombes
Make-up: Kiekie Stanners
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