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Moroccan Oil

The hair care sector is  
estimated to grow at the rate 
of 20 per cent CAGR during 
the year 2011-2014 to the 
tune of `205 billion 
approximately ($3.94  
billion). On this basis, 
a plethora of products 
launched by leading brands 
have been extending their 
product portfolios. Salon 
India does a market recce. 
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1 The fringe cut in a curve 
connects both sides. 
The entire back of the 
head is cut in a concave 
curve following the natural 
fall of the hair. The side 
section are cut in a curve 
up to the fringe, as shown 
on the illustration.

2. As shown on the graphic, 
a lighter colour is applied 
from the fringe down to 
the sides. The rest of the
hair remains darker. 
By this speci  c gradation 
the hair from the top 
section falls over the 
lighter-coloured fringe, thus 
emphasises the eyes.

3. Colour 1, colour 2.
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