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Bright and radiant, year 2013 seems to have dawned 
like this beautiful face scrubbed fresh and clean of all 
the muck gathered over a long, tiring though exciting 
journey of the last year. The trend of beauty and wellness 
in India has been on an upswing for a while, and with the 
ample exposure that the Indian consumer has had over 
the past few years, the beauty industry is set to move to 
the next level. Need substantiation? Be there at the India 
Salon and Wellness Pro and Beauty Market India 2013 in 
Mumbai, this February.                  

The international trade show will see the convergence 
of professional salons, spas and wellness businesses, 
industry experts, brand and business owners. There 
will be interactive podiums to facilitate exchange 
of knowledge and ideas, a mélange of conferences, 
workshops and technical sessions introducing the 
latest trends in the beauty industry. 

The conference is meant to provide timely insight into 
unique challenges of the salon, beauty and wellness 
business. Educational insights and knowledge sharing 
to achieve organisational and marketing goals, attain 
desired sales objectives, customer relation-building, 
marketing research, brand building and channel support 
are the highlights of this well orchestrated symphony. 

Images Beauty & Wellness Awards celebrate the 
outstanding achievements of businesses in the salon, 
spa, fi tness and beauty products retail categories in India. 
The awards recognise outstanding business performance 
and innovation in the retail of beauty and wellness 
products and services across categories. So who all will 
make it to the Images Hall of Fame?

Bottomline? ISWP showcases everything from the latest 
breakthroughs in products, interaction with industry 
stalwarts, informative seminars to brand activation. You 
can’t miss this one. Bring along your dipsticks, or forks 
and knives if you please, as there will be no better place 
and opportunity to sample the slice of the pie, and know 
how delicious it really is going to be in the near future. 

In the same year, Salon India has turned four! We take 
this opportunity to thank all our patrons and well-wishers 
who have supported and appreciated our efforts. 
It has been a wonderful journey and here’s to several 
more years!

Amitabh Taneja
Editor-in-Chief, Salon International, India
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Samantha Kochhar, CEO/
MD, Blossom Kochhar Group 
of Companies presents the 
freshest rends in make-up. 
Here is the guide:

Spring/Summer ‘13 beauty book 
Get the style

Bright lips: Red lips is one the hottest trends for 
spring 2013. One can experiment with velvety 
scarlet, bold coral or vibrant fuchsia. It’s advised 
to wear bright lips in the matte form.

Stark eyes: Dab your make-up brushes in shades 
of turquoise and vibrant aqua. The look is not 
supposed to be too wild or extreme for every day. 
Try a thin streak of a green eyeliner or a smear of 
sapphire or a colour blocking royal blue or teal. To 
add glamour for the evening, add a few sparkles 
around the eyes!

The eyeliner effect: Ever since the cat eye trend, the 
eyeliner has become an essential. The new trend 
is applying a tight outline and then to smudge it 
softly; it can also be retro fl icked for day wear. For 
the evening, swipe a platinum shadow over the 
lids, to create a contrast.

Shimmer and shine: Apply silver teal over the lids 
and up to the brows. Pair it with nude lips.

Bare skin: Fresh, natural skin provides the perfect 
backdrop for the season’s best looks. Good skin 
care goes a long way. Put a light primer under-
neath make-up and put a highlighter on the high 
points of your face. Rim your eyes with a glossy lip 
treatment. Just apply it around the perimeter and 
fi nish with defi ned brows and mascara. Give 
a pink blush on the cheeks.

Lush lashes: Go from twiggy lashes to curled and 
combed lashes with the waterline fi lled in white.

Trend alert!

Pink, in all its permutations
Magenta coated over the lids 
and lashes is one look
Fuchsia pink, pretty rose 
shades and girlish shell 
pink lips
Bubblegum pink cheeks 
and lids

Go for bright colours
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O ne of the most 
creative and artistic 

hairdressers, Tina Farey 
excels in cutting, colour-
ing, dressing hair and 
avant-garde work. A three-
times winner of Southern 
Hairdresser of the Year, 
a member of the British 
Hairdressing Awards Hall 
of Fame, 2010 AIPP Award 
for the best Avant Garde 
Photographic Collection, 
and London Hairdresser of 
the Year 2012, her work is 
innovative and inspirational. 
Editorial Director at the 
Rush Hair salon in London, 
Farey’s energy is infectious 
as her passion for hairdress-
ing shines through. 

The biggest break of your career
After being at RUSH for six 
years, I was chosen to repre-
sent the British Fame team, that 
was a great platform for me to 
gain recognition in the industry 
and also when I won the South-
ern Hairdresser of the Year.

Secret for success
I just love what I do and am 
passionate about hair. I have a 
strong belief in my style, and so 
far, it has not let me down.

Evolution of the industry
I have been in the business for 
25 years. When I started in 
the 80s, it was experimental 
and a lot of things were based 
on trial and error! Hairdressing 
is a fast growing industry and 

techniques in cutting, colour-
ing and styling are now so 
advanced these days. Expert 
advice too is easily available. 

Role and responsibilities
To oversee photographic and 
editorial work for the RUSH 
brand. My experience in show 
work also requires my creative 
input with regard to concepts 
and the production of all 
hair innovations.

Opportunities and more
Hairdressing has given me 
the opportunities to travel 
and teach the RUSH philosophy 
all over the world. It has also 
given me the chance to work 
creatively with some of the best 
hairdressers, photographers 

An expert educator
Tina Farey

Tina Farey, Founder 
Member, RUSH 
Artistic Team 

and be part of one of the most 
inspiring industries I know.

Trendy hairstyles right now
Popular trends are long grungy 
hair, an eclectic mix of 50s, 60s 
and 70s like micro fringes, red 
hair and graphic bobs.

Styles in London and India
The women in London are 
not afraid to cut their hair.

Favourite hairstylist
I don’t have a favourite 
hairdresser, but Angelo 
Seminara and Guido Palau 
are people I see inspiring the 
industry with their vision. 

The enjoyable part of your job
I love making people feel and 

INTERVIEW
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Brilliance ahead
Ishika Taneja

Ishika Taneja was drawn to the in-
dustry by the sheer love for
make-up that grew stronger as she 
watched her mother, the renowned 
beauty expert, Bharti Taneja, 
change lives of women with her magic 
touch. She aced her skills by training 
under some of the well-known inter-
national make-up artists. Actively 
involved in the craft for the last two 
years, Ishika has received acolades 
for her work from around the world

stepping into the industry
I am a make-up artist specialising in 
airbrush techniques. The best part 
about this profession is how we artists 
are able to touch so many lives. Certain 
instances are etched in my mind and 
heart of how women look up to my 
mom with utmost respect and gratitude. 
Seeing this, I defi nitely knew I had to do 
just the same.

inspiration
I have always been a lover of this art 
form. Seeing my mother transform so 
many lives and expanding the chain of 

Alps Beauty Clinics and Academies to a 
total of 16 branches in Delhi-NCR really 
motivated me.

journey so far
The experience has been incredible. 
As they say ‘choose a job you love and 
you will never have to work a day in 
your life’ defi nes my journey aptly. I am 
passionate about what I do and enjoy 
it thoroughly. Also since this industry is 
ever changing, I learn every single day 
of my life.

mom’s the world
My mom is defi nitely a storehouse of 
beauty knowledge and having access 
to her experiences has taught me a lot. 
Her personal anecdotes and expert 
advice became my springboard for 
further development. When I was young 
and accompanied my mother to meet-
ings and appointments and saw her not 
only work, but also receiving love and  
appreciation, did the trick for me.  

formal training
I did a course from Alps Beauty 

By Utpala Ghosh
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A mbika Pillai, a celebrated 
hair and make-up artist, 

has always been humble about 
her achievements and appre-
ciations. She owns a chain 
of seven salons in Delhi and 
aims to expand further. A 
favourite of the fash frat, she 
is an inherent part of fashion 
shows and beauty events.
Pillai has won awards such as 
the IAAFA Award for the best 
make-up artist in 1996 and the 
Kingfi sher Fashion Award for 
the best hair designer in 2000, 
to name a few. Salon India pens 
down her success path and 
meteoric rise to fame.

The beginning
In 1987, Pillai came to Delhi to 
pursue a course in beauty and 
hair, but with a vision of starting 
a salon in Kollam. But destiny 
had other plans for her. Be-
ing addicted to the city and its 
people, she decided to 
take a job offer in Delhi itself. 
After a brief stint at various 
salons as a hairdresser, she 
decided to open one in partner-
ship with Sylvie. After seven 
years, she moved on to launch 
Visions by Ambika, a salon with 
yet another partner. 

After fi ve years, she decided to 
change the name of the salon 
to ambikapillai, which soon 
become a household name. 
However, after 14 years the 
partnership came to an end. 
Says she, “I lost two of my three 
salons, but I was determined 
to make it work. We opened 
in a new location and started 
from scratch. It has been six 
years since then and with seven 
salons in Delhi, we have every 
intention of growing to our fullest 
strength.” Driven more by need 

than inspiration, Pillai reveals, 
“I have to admit I’m not one of 
those who got into this indus-
try because someone inspired 
me, it was a necessity. I come 
from an orthodox family. It was 
unheard of for a girl to work or 
get divorced. Married at 17, di-
vorced at 24, without a degree 
behind me, I chose to leave 
home with my two-year old 
daughter anåd come to Delhi 
to train myself in the world of 
beauty and hair. There has been 
no looking back since.”

Challenges then and now
Being dedicated and honest to 
her work, Pillai feels her mother-
tongue, Malayali, held her back 
the most. “Being a South Indian 
from Kerala, I struggled with 
Hindi right through school and 
language had never been my 

Ambika Pillai 

STAR ACHIEVER

Ambika Pillai has reached 
the status of being a mentor  

by Isha Gakhar

Fact fi le

Salon: ambikapillai
Branches: Seven in Delhi & NCR
Staff strength: 200
Products used: L’Oréal 
Professionnel, ambikapillai line 
of cosmetics and brushes, 
Kryolan and MAC
Milestone: South Ex- Part 1
Punjabi Bagh
Rajouri Garden
Chhatarpur
Malviya Nagar 
Gurgaon 
Model Town
Hobbies: Watching movies, 
reading books, listening to 
music and going out with family 
and close friends
Another business interests: To 
open a restaurant in Delhi that 
serves authentic Kerala food.
Advice to the youngsters: Have 
a dream and work hard to 
achieve it. Always be humble 
about your achievements and 
success will follow.

Here comes the brand
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Regenerate your skin
S kin stem cells’ ability to 

regenerate lessens with age. 
The apple stem cells gained from 
special plant extracts found in all 
KLAPP Stri-Pexan Phyto Stem Cell 
Technology products helps prevent 
premature skin ageing by acting 
against wrinkles. Combined with 
‘Regestril’, it supports the skin’s 
natural regeneration capacity.

Procedure
Step 1 Cleansing: Apply Clean & 
Active Cleansing Lotion. Emulsify 
and massage into skin. Remove 
with warm compress.

Step 2 Peeling: Apply the Malic Acid 
Peeling with a brush and leave for 
10 to 15 minutes. 

Step 3 Neutralise: Apply the 
Neutralizer with a brush and 
leave for three minutes. Use cold 
compresses to cool down and 
cleanse the skin.

Step 4 Mask: Mix and shake the 
powder of the Shaker Mask with 
100ml of water in the shaker cup 
and apply with spatula or brush. 
Leave for 15 minutes and remove 
with warm compress. 

Step 5 Toning: Apply Clean & Active 
Tonic without alcohol. 

Step 6 Skin wake-up: Apply Skin 
Wake-Up. Massage for about 10 to 
15 minutes or use the GK4 device 
to activate tired cells and increase 
cell metabolism. 

Step 7 Hydra Zone: Massage Stri-
PeXan Phyto Stem Cell Technology 
Hydra Zone as fi nishing care.

y
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Resort and beach beauty
Candy lips, smokey eyes with a 
combination of satin fi nish and 
braids in different variations were 
the happening trend at the India 
Resort Fashion Week in Goa. 
Focus was on creating resort, 
relaxed yet glamorous looks, so 
the offi cial hair and make-up artist, 
Marvie Beck, experimented with a 
variety of colours. Says she, “It was 
a resort theme, so we gave a little 
sunburn effect to the skin, using a 
tad of russet and tan colours. The 
idea was to make models look like 
that they have spent a lot of time 
in the sun. We also used rasp-
berry pink on the cheeks. For eyes, 
smokey was a prominent trend for 
designers like Rocky S, Narendra 
Kumar, Falguni & Shane Peacock, 
Ridhi Siddhi and Pria Kataria 
Puri. Aqua blue was also used by 
designers Rachna Sansad and 
Sounia Gohil.”

by Isha Gakhar
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You have been a part of the 
fashion industry for two decades. 
How have things changed?
I may have been here for a long 
time and done a lot of shows, 
but I feel every show is like my 
fi rst one. One has the same 
nervousness, enthusiasm and 
excitement to work on the look 
or create the clothes, put make 
up, the hair, the music together. 

What is the relevance of make-up 
and hairstyle in fashion?
They are absolutely relevant. 
Make-up and hair, shoes and 
accessories are as important as 
the clothes because each factor 
counts. They are critical to any 
fashion show or even to the look 
of a garment. The same girls 
look different without make-

by Aparna Mudi

The urbane chic
Anita Dongre

Anita Dongre is one of the few 
designers in India who can 
truly be called a global 
designer. She is one of the 
fi rst to launch a line of 
casual chic western wear at 
a time when embroidered 
traditional wear was the only 
option available in designer 
clothing. Salon India spoke 
to her about hair and beauty 

FASHION

Anita Dongre’s 
collection for different 
fashion weeks
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