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The beauty and wellness industry is driven largely by 
demographics, with the aging population seeking anti-aging 
products, which represent 25 per cent of the overall market, 
cosmetic surgery products also represent a rapidly growing 
business. Laser technology innovation has boosted demand for 
procedures such as laser liposuction. A reasearch company, 
MarketLine, predicts that the world facial care market will 
increase by over 22 per cent to reach more than $61 billion in 
2015. The facial care market has expanded by 5 per cent in 
2010 to exceed a volume of 7,060 million units. It is predicted to 
reach almost 8,730 million units in 2015, representing a 24 per 
cent increase over  ve years.

While this was a global perspective, the India focus is likely to 
differ. According to a PwC report released in February 2013, 
the beauty care industry comprising salons, cosmetic treatment 
centres and beauty products, is already estimated to be 
Rs20,000 crore. The report says cosmetic treatment centres and 
salons are the fastest growing in this segment, fuelled mainly by 
growth in small towns and cities, which are growing faster than 
metros. Leading brands like L’Oréal and VLCC are tapping the 
potentail of Tier II and III cities as that’s where the demand for 
beauty as wellness products is rampant. 

In this month’s cover story, we explore just this angle – the 
growth of mid-segment salons in the country. From the 
opportunities they have, which their uber cool A+ salons don’t 
have, the brands they are happy to work with and vice-versa, 
and the potential for growth they appear to have – it’s all in the 
pages.

There are interviews with professionals, such as, Nick Malenko, 
the Ambassador for L’Oréal Professionnel; Schwarkopf 
Professional’s Murali Sundar who throws light on the recent 
launch of their new Igora Royal and the unveiling of the Essential 
Looks S/S ‘13; Lorraine Lambers from Ailesbury Hair Clinic, 
Berina’s Ashok Jalhan and more!

In the beauty section, we have a look created by Bobbi Brown 
– she is the latest entrant on the make-up scene; Puja Taluja, 
make-up artist based in Mumbai; Ankit Arora, CEO, SSI talks 
about collaborating with Babor, the skin care brand; Elmien 
Sholtz tells us about Bio Sculpture gel nails , which is the rage in 
town; Dr Blosom Kochhar shares her life’s pleasant experiences 
with Salon India in Succes Story. 

There are photoessays by Hedonist Salon for visual relief. Visual 
Dynamics, Spa Focus and other regular sections, too have a lot 
of newness. Do take a look.

Look forward to your feedback!
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Nick Malenko

Nick Malenko is the Partner Artistic Director of 
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L’Oréal Professionnel Ambassador. He shares his 
journey and plans with Salon India
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Haute styling, hot colours

TRENDS

Credit: Christophe Josse Haute Couture 
Autumn/ Winter 2013 Collection Hair by 
Delphine Courteille for Moroccanoil
Photos by Mohamed Khalil for Moroccanoil

C hristophe Josse, a 
French fashion designer 

and an haute couture fashion 
brand, through his collection 
of ivory and alabaster, pays 
tribute to his winter colour 
palette. Says he, “A slender 
silhouette, inspired by pictures 
of farmers in Central Europe, 
stressed the Slavic embroidery 
design. An ‘Haute couture’ 
rooted in the contemporary, 
which combines modernity, 
dynamism and control of 
excellence. I wanted the hair 
to embrace the spirit of the 
collection and emphasize the 
proposed graphic silhouette.”

The look
Delphine Courteille, hair 
designer for Moroccanoil, was 
inspired by the look of young 
girls who were contemporary 
yet austere in their demeanour. 
She created a hairstyle both 
fragile and graphic that 
meets the romanticism of the 
collection.

How to create the look
Shares Courteille, “First, 
I prepared the hair with 
Moroccanoil Treatment 
to condition and improve 
manageability. I then started 
by straightening the hair in 
sections using the Moroccanoil 
Paddle Brush with the 
Moroccanoil Professional 
Series Hair Dryer and a  at 
iron until all of the hair was 
perfectly straight. To maintain 
the straight style, I used the 
Moroccanoil Hydrating Styling 
Cream or the Moroccanoil 

Frizz Control depending on 
the texture of the hair, adding 
hydration to tame  yaways 
and prevent frizz.”

She then elaborates that 
she separated the top section 
drawing a clear part from 
ear to ear hair to create a 
half ponytail and secured 
using Japanese elastic. She 
wrapped a small section of 
hair around the base of this 
ponytail to conceal the elastic 
and pinned the end under 
the ponytail. She pulled the 
hair back very tightly and 
used Moroccanoil Luminous 
Hairspray Medium to the make 
the top of the style sleek, 
smooth and secure.

Finally, she collected all the 
hair behind the neck, between 
the shoulder blades and tied 
together at the base using 
a Japanese thread an inch 
above the ends of the hair.

She  nished the look with 
a small drop of Moroccanoil 
Treatment applied to the ends 
of the hair and a spray of 
Moroccanoil Glimmer Shine 
to create beautiful shine and 
a lustrous, healthy  nish from 
root to tip.

Products used
For a perfect hair look, 
Courteille used Moroccanoil 
Treatment; Moroccanoil 
Hydrating Styling Cream; 
Moroccanoil Frizz Control; 
Moroccanoil XLPRO Paddle 
Brush; Moroccanoil Luminous 
Hairspray Medium and 
Moroccanoil Glimmer Shine 
Spray.  
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A decade ago, Anthony Mascolo, International Artistic Director, TIGI, took a major and 
brave decision, undoubtedly to focus completely on global expansion. Mascolo then set 
about building the TIGI International Creative Team, opened the Bed Head Studio and 
the famous TIGI Academy, which has eventually turned out to be a brand to reckon with 
in the salon industry

TIGI World Release
The success saga

ADVERTORIAL
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Master of the game
Essential Looks S/S ‘13

by Nivedita Jayaram Pawar

The hair dressing world is united in its desire to make people look and feel 
beautiful. Schwarzkoph Professional’s Essential Looks was launched 10 years ago 
with an objective to support them in achieving this goal. This year the looks spelt 
high fashion as they are straight off the catwalks of Milan, London and Paris

E ssential Looks, the 
biannual hair trend show 

by Schwarzkopf Professional, 
is an attempt to bring the 
latest and the hottest hair 
trends to the hair dressing 
fraternity. Each season the 
brand creates four new looks 
that has three styles each. 
This gives the hairstylist 12 
different options and as it’s 
done twice a year, 24 amazing 
and awe-inspiring looks are 
created each year. Explains 
K A Murali Sundar, General 
Manger, Henkel Beauty 
Care Professional, “The  rst 
questions that a customer 
asks a hairdresser is – ‘Naya 
kya hain, what’s new?’ The 
Essential Looks Colour 
Buzz collection answers this 
question.”

The inspiration
The Essential Looks Colour 
Buzz collection, with its high-
fashion catwalk connect, 
is divided into four major 
looks – White Angles, Electric 
Youth, Glam Chic and Mono 
Mods. These looks take 
their aesthetic cue from 
celebrated designers like 
Pierre Cardin, Mary Quant 
and Rei Kawakubo. With 
three variations under each 
look, all that the hairdresser 
has to do is choose the end 
length depending on how big 
a change the client wants and 
then select the colours from 
the new Igora Royal range.

The looks
White Angles: Inspired by the 
restrained elegance of the 

Japanese, White Angles takes 
its cue from the masters of 
sculptural shapes – Issey 
Miyake, Yohji Yamamoto and 
Rei Kawakubo. The hairstyle 
focuses on minimalism with 
rigourously simple lines. 
Reveals Najeeb Ur Rehman 
National Technical Head, 
Schwarzkoph Professional, 
“It’s futuristic with clean 
geometrical lines.” Rehman 
has been instrumental in 
conceptualising new looks, 
colours, trends and techniques 
for Schwarzkoph Professional.
Electric Youth: Inspired by 
our hyperkinetic, interactive 
and blogosphere world 
which shuns all rule books, it 
embraces the non-conformist. 
Created for those who refuse 
to ‘  t in’ it presents a fresh 
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Techniques and products
Monsoon make-up

by Shubhra Saini

Salon India talks to various honchos in the fi eld 
of make-up artistry to know the best techniques 
in business

I n the monsoon season, 
make-up runs the risk of 

smudging or being washed 
away. For the make-up to look 
radiant, it is critical for a make-
up artist to give a fresh and 
sheer look to the client.

Clint Fernandes, Celebrity make-
up artist, Lakmé
Base: Keep the base light. A 
concealer and compact is 
suf  cient.
Eyes: Clean and natural with 
a liquid or gel liner in electric 
blue, olive green, copper or jet 
black are fun.
Lips: Shades of coral, pink and 
bright crimson.
Cheeks: Zero blush, however, 
if the skin is too pale, then a 
cream blush.
Recommended products: Lakmé 
Ablsolute range, 9 to 5 range 
and the Lakmé pop tint 
collection.
Trend: The look needs to 
be minimal with maximum 
impact. Use only long-stay 
and waterproof products. Care 

should be taken to ensure 
that the client needs minimum 
touch ups. 
Tips for make-up artists: Don’t 
use too much foundation or 
base; don’t use dull colours 
as it will make the face look 
pale and sickly in this weather; 
don’t opt for shine or gloss. 
Do use bright pop colours and 
a compact.

Tom Pecheux, Creative Make-up 
Director, Estée Lauder
Base: Available in a range of 
true-to-life shades that provide 
the skin with a  awless, 
luminous and naturally 
perfected look.
Eyes: Use creamy textured 
products in long lasting 
hues that can be worn alone 
or mixed to create in  nite 
seductive and sophisticated 
looks. Meant for 12-hour 
wear, the hybrid texture is 
comfortable, non-creasing and 
non-fading.
Cheeks: To illuminate the look, 
apply soft gels and water-light 

Clockwise: Nidhi Khurana, 
Clint Fernandes, Aakriti Kochar 
and Tom Pecheux
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Tell us about yourself and your 
journey. How did you start your 
training?
I started out my professional 
career in advertising in the 
client servicing department. 
However, after a certain point, 
I felt this was not something I 
could see myself doing for too 
long. Alongside, when I would 
go for shoots and see people 
doing make-up, the whole 
idea would fascinate me. So 
I quit advertising and went 
to Mumbai where I assisted 
Bollywood make-up artist 
Jaywant Thakre for movies 
like Devdas and Kabhi Khushi 
Kabhi Gham. This was a great 
exposure as I got to work with 
the best in the business.

What, according to you, has 
changed in the industry in the last 
10 years?
A lot has changed! There is a 
lot more professionalism, a lot 
more variety in products and 
more awareness. There are 
even online YouTube classes, 
which familiarise you with all 
kinds of make-up.

Topaz Chameleon from Estée 
Lauder, which is a bronzer 
for the cheeks. My favourite 
hairstyling product is Paul 
Mitchell’s Styling Pomade, 
L’Oréal hair spray and Label M 
dry shampoo.

What are the pros and cons of 
being a hairstylist?
The plus point is de  nitely the 
creativity attached to it. The 
drawback is that there are 
no  xed hours. However, the 
satisfaction I get compensates 
for all the hard work I put into it.

What have been your career 
highs?
My experience and exposure 
in Bollywood! It was amazing. 
Also, my training in London 
from the most prestigious 
school in Europe, was a great 
high. There, I learned all about 
advanced fashion make-up.

Who inspires you the most?
My parents are a source 
inspiration. They have taught 
me to be passionate about 
whatever I do. We must also 
ensure that we excel in it. 
And that’s the reason why I 
took up my passion as my 
profession.  

What are the upcoming trends?
The entire look and make-up 
trend has changed. Less is 
more now. I believe well done 
make-up is not when the client 
looks painted, but when the 
client looks naturally beautiful.

What do you do to keep yourself 
abreast with changing styles and 
trends?
To keep myself updated, 
there’s no better medium than 
the Internet. There is so much 
knowledge available online 
that you can be in touch with 
even the latest international 
trends.

Which is your favourite hairstyle 
and make-up style? What 
products do you swear by?
Natural chignons for the hair 
and subtle make-up for the 
face works well for me. I 
personally feel that you should 
highlight only one feature on 
the face and keep the rest 
natural.

In make-up, my favourite 
product would de  nitely be the 
Studio Fix from MAC, which 
makes the skin look  awless 
within seconds. Also, I can’t 
do without Haute & Naughty 
Lash from MAC and the 

Making up Bollywood!
Puja Taluja

INTERVIEW

Puja Taluja
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SHOW PREVIEW

Talking business
Cosmoprof Asia

Cosmoprof Asia, the ultimate crossroad for the business in the entire 
Asia Pacifi c region, is gearing up to celebrate its 18th edition  

C osmoprof Asia 2013  
is expecting to attract 

around 2,000 exhibitors and 
in excess of 55,000 visitors, 
numbers that are much higher 
than the last edition. The show 
will bene  t from a number of 
new features and innovations, 
together with an extended 
seminar programme.

International Buyer Programme
This year’s International Buyer 
Programme will facilitate direct 
contact between exhibitors 
and select distributors and 
importers from Australia, 
China, India, Japan and 
New Zealand through pre-
scheduled meetings, while 
UAE will be the new Focus 
Country for 2013.

The international theme 
will continue throughout the 
exhibition, with country and 
group pavilions representing 
Australia, Belgium, Brazil, 
Canada, China, France, 
Germany, Hong Kong, Israel, 
Italy, Japan, Korea, Pakistan, 
Poland, Singapore, Spain, 
Switzerland, Taiwan, Thailand, 
Turkey, UK and the United 
States.

Nail up
One of the major highlights 
is the new area dedicated to 
nails and accessories, that will 
cover each and every aspect 
of this fast-growing sector in 
detail.

The kick-off seminar will 
feature Silvia Fossati, the 

editor in chief of Love Nails 
magazine from Italy, who will 
report on global nail art in 
terms of colour, texture and 
trends, as the exhibitors go 
about demonstrating their 
innovative products and skills 
at the main stage within the 
hall.

Hair rendezvous
Intercoiffure China and 
Shiseido Professional will be 
organising two hair shows, 
which will mark the attendance 
of over 2,000 hairdressers 
and salon owners from across 
the world. The sponsors 
are L’Oréal Professional, 
P&G Salon Professional, 
Takara Belmont, Shiseido 
Professional, Milbon, Hoyo 

Professional, Arimino and 
Pivot Point.

Educational track
There will be also be a 
comprehensive conference 
that will cover a spectrum 
of topical issues for beauty 
industry professionals. Kline 
& Company, analysts, will 
discuss the market potential 
for beauty device in the East 
and West. The “Focus on 
China” seminar will provide 
hints on how to seize the 
opportunities of cosmetic 
channel sales in China, whilst 
the “Focus on Japan” seminar 
will provide an overview of 
consumer trends in Japan 
through an analysis of social 
media.  

Show: Cosmoprof Asia 2013

When: 13 to 15 November, 2013

Where: Hong Kong Convention & Exhibition 
Centre, Hong Kong
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Hair and make-up artists
There is a great synergy 
between hair, make-up artists 
and designers that goes hand-
in-hand with the glamour and 
ramp industry.

Favourite make-up, hair products
Bobbi Brown and MAC.

Trends that you have witnessed in 
the past few years
I have noticed that the world 
is in  uenced greatly by social 
networks like Twitter and 
Facebook. Another reason 
behind the growing awareness 
among people is that they are 
travelling more often. South 
India has a strong culture, so 
we see a lot of saris. Trends 
in fabric for the summer were 
cottons and linens but for 
August, deeper colours are in 
fashion and fabrics like raw silk.

Your biggest break
In 1995 when I designed for 
the  m Rangeela. I did the 
styling part in the movie, and I 
think, I pioneered this concept 
of designing for movies in 
India. Designing for the movies 
involves very meticulous 
planning, keeping in mind the 
role of the actor. I have also 
come out with Indian Cinema 
T-shirts, under my own label.

Left to right: JJ Valaya 
ensembles at the numerous 
fashion weeks; The Valaya 
Vintage Tour at Kimaya 
showcased anarkalis, tunics 
and saris; face chart and 
make-up look created by 
MAC Cosmetics

Creative genius
Manish Malhotra

INFLUENCER

by Roshna Chandran

There’s hardly any celebrity who hasn’t donned a Manish 
Malhotra’s creation. His expertise in conceptualising costumes 
has revolutionised the way fashion is viewed. Salon India has 
a tête-à-tête with the creative genius who elaborated on his 
latest collection themed ‘100 Years of Indian Cinema’ and his 
views on the changing trends in India

Theme at Styletag
The concept for Styletag, 
involved black and whites. 
I have covered the classic 
looks of the 60s to the polka 
dots of the 70s, blings of 
the 80s to the contemporary 
Indian style of today. The 
collections showcased the 
change in accessories and 
from season to clothes: a 
journey of Styletag. I had 
put together all the collections 
that I had created throughout 
these years for the show, 
especially the long  owing 
Kashmiri and chikankari 
work.

Future plans.
I plan to expand my own 
exclusive outlets in three more 
cities within one year.

Challenges faced
There are always challenges 
since I do bride and 
bridegroom collections. Just 
like any other profession, it is 
full of hardships.

Favourite fashion muse
Kareena Kapoor, since I 
have had a long association 
with her. Sridevi looks great as 
well, since the time she came 
back into the  lm industry.  
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