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Hair: Neil Barton
Photo: Stuart Weston 
Make-up: Nora Nona
Styling: Jo Phillips
Products: Goldwell

Inspired by the textured  
hair, she created for the  
runways of New York Fashion 
Week, celebrity stylist,  
Sherri Jessee, presents her  
new collection entitled,  
In Living Color. Hair is coiffed  
into interesting shapes and  
offset by bold, colourful  
make-up. “The looks were  
inspired by exploding curls  
that I created for the F/W 
Badgley Mishka Collection.  
Far from ordinary, these  
looks make a statement of  
playful creativity.”

ANGELO SEMINARA

Living Jewels

by Isha Gakhar

Ritu Kumar

Her immense understanding 
of ancient designs has made 
Ritu Kumar one of the 
most coveted couturiers 
of India today. Renowned 
for her distinctive use of 
colours, quality of fabrics 
and intricate embroidery, 
Kumar, has developed a 
unique style of her own that 
reflects the ancient tradition 
of Indian craftsmanship in a 
contemporary vocabulary. 
Eminent personalities, such 
as Princess Lady Diana 
Sharmila Tagore, Melanie 
Brown, Kareena Kapoor, 
Sushmita Sen, Lara Datta, 
Dia Mirza, to name a few, 
have been spotted in her 
creations. Salon India speaks 
to the couturier on the 
preferred beauty look for her 
shows, her fragrance line and 
the latest in bridal trends

Michael

L’Oréal Professionnel organised an action-packed hair 
show in Delhi (24 Jan) and Mumbai (29 Jan) to unveil 
the Retro Nouveau Color Collection 2013, a contempo-
rary twist to the retro hair designs.
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ANGELO SEMINARA

Living Jewels
Hair: L’Attico Artistic Team headed by 

Angelo Seminara for Davines
Photographer: Andrew O’Toole

Make-up: Clare Read
Products: Davines

Stylist:  Letizia Dare
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What is the relevance of hair and 
make-up in fashion, especially 
on runways? 
Hair and make-up is an 
important component in 
creating a mood and conveying 
the spirit of the collection. I’m 
involved in the look and feel of 
make-up and hair, as it is linked 
with the clothes that are worn 
by models.

Your muse and the stars you are 
comfortable to work with?
All the stars are professional 
and comfortable to work with, 
be it Sushmita Sen, Aishwarya 
Rai Bachchan, Anushka 
Sharma or Priyanka Chopra.

by Isha Gakhar

The cultural edge 
Ritu Kumar

Her immense understanding 
of ancient designs has made 
Ritu Kumar one of the 
most coveted couturiers 
of India today. Renowned 
for her distinctive use of 
colours, quality of fabrics 
and intricate embroidery, 
Kumar, has developed a 
unique style of her own that 
refl ects the ancient tradition 
of Indian craftsmanship in a 
contemporary vocabulary. 
Eminent personalities, such 
as Princess Lady Diana 
Sharmila Tagore, Melanie 
Brown, Kareena Kapoor, 
Sushmita Sen, Lara Datta, 
Dia Mirza, to name a few, 
have been spotted in her 
creations. Salon India speaks 
to the couturier on the 
preferred beauty look for her 
shows, her fragrance line and 
the latest in bridal trends

PAGE 3

What was the make-up look for 
your show at the Wills Lifestyle 
India Fashion Week S/S 2013?
The inspiration came from the 
Bollywood mood of the 60s as 
the theme was vintage.

What inspires you? 
All collections come from an 
update in our repertoire and all 
else follows.

interests beyond designing?
Art and music.

Which feature of the face do you 
prefer to highlight?
Eyes, as they are the most 
expressive.
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Who is your favourite make-up 
artist for the shows?
Ambika Pillai and Mickey 
Contractor.

You have a fragrance line, called 
The Tree of Life, any plans to 
get into cosmetics or a beauty 
brand association?
There could be many options 
open in the future, not really 
de ned yet.

Any trend predictions, when it 
comes to cut, colour or fabric for 
the ongoing bridal season? Any 
advise for brides- to-be on their 
wedding trousseau?
Most brides and their families 

turn to tradition, while looking 
for a bridal ensemble. 
Vintage clothing doesn’t 
have a parallel and hence, is 
considered an heirloom.

A few tips to make this happen:
Stay with styles which can take 
the test of time ( read no  sh 
cuts or any fashion item which 
is in today and out tomorrow).
Stay with rich vegetable 
colours. Choose out ts with 
less bling. Ensure you are 
comfortable in the look as it will 
remain so in the years to come.

Appreciated with many 
prestigious awards: French 
honour ‘chevalier des arts et 
des lettres’.
Indira Gandhi Priyadarshini 
Award for her achievements 
and contribution in the  eld 
of fashion.
Store presence: Pan India

Ritu Kumar became the  rst 
woman to introduce the 
‘boutique’ culture under the 
brand name ‘Ritu’. She is 
known to variate hair and 
make-up looks for her 
shows; MAC Cosmetics 
face charts 
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1. Before. 
2.  Comb the hair in natural fall. 
3.  Cut with machine, thickness 

of 12 mm, starting from 
the side. 

4.  Go on in the roundness.
5. Cut and link the linking 

intermediate zone. 

6.  De ne the whisker and 
the perimetre. 

7.  Cut the top with 
point-scissor technique. 

8.  Personalise the top 
with the gear scissor 
(crocodile shape).

 Hair: X-Men Parrucchieri
Art Director: Fabio Messina 

Photo: Stefano Bidini
Make-up: Cristina Marzo 

per Diadema
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1. The structure shows 
medium-high graduation 
in the exterior. Graduated 
lengths in the crown.

2. Distribute the lengths down 
before moving the comb. 
Work toward the ear, using 
the sculpted lengths as 
a guide. 

3. Work toward the left side. 
Sculpt parallel to the 
comb with the same line 
of inclination. 

4.  Work to the front hairline to 
complete the  rst step of 
the gradation. 

5.  Work to re ne the perimeter 
and line of inclination. 

6. Work through the back 
adjusting the position of the 
comb. Then sculpt toward 
the left side. 

7. Take a vertical parting 
above the right ear, 
distribute and project the 
hair at 90°. Shift the front 
hairline lengths back to the 
previously sculpted parting 
and sculpt. 

8.  Work toward the centre 
back. Distribute and project 
the hair at 90°. Repeat on 
the opposite side. Sculpt 
from the ear to the front 
hairline and then to the 
centre back. 

9. Distribute the fringe lengths 
forward and notch to 
remove the corner. 

10. Use clippers against the 
skin, from the lower neck to 
the lower jawline.

11. Position the trimmers 
against the skin and remove 
the hair on the cheek. 

12. Apply styling pomade and 
create a side part. Direct 
the sides and crown 
down, allow the hair to 
dry naturally.

Michael
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 Hair: Pivot Point
Photo: David Raccuglia
Make-up: Rommy Najor
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