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At a time of unfavourable marketing constrains, online
onslaught, brick and mortal apparel and food service
retailers are resorting to newer product offerings and
marketing strategies to keep them going.
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presence across retailing, designing, manufacturing, and
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That seamless experience which allows you to buy your favourite
product, either from a brick and mortar store or an online store,
from your store on a Road to a Mall to a High Street, from a
mobile app to a website... You must be OMNI-PRESENT.
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even tracking that metric.
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It is imperative to understand the similarities and differences
between the B2C and B2B worlds.
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AWARDS
The Images Retail Technology Awards (IRTA) celebrated some
of India’s most outstanding achievements for implementing
technologies.
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AWARDS
The 12th edition of Images Retail Awards(IRA) 2015 is an
annual awards event, designed to recognise and felicitate the
best in class players in the Indian Retail Industry through a
scientiﬁc and industry recognised process.
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