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Looking across the globe, the average millennial (aged 16-30)
with internet access spends 3.2 hours a day on their mobile
devices - the equivalent of 22.4 hours - almost a whole day every week. That’s 1,168 hours or 49 days over the course of
a year.
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we observed a fundamental change not only in consumer
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SOUTH INDIA’S LEADING FASHION RETAILERS
The South Indian market has taken longer than other markets to
absorb new inﬂ uences. While this preference for traditional retail
is fast changing, the southern market still remains quite distinct
from the other three markets.

COVER STORY

The cover story of IMAGES
Retail’s December issue focus on
Southern region of India, which
comprises of ﬁve states including
Andhra Pradesh, Telangana,
Karnataka, Kerala and Tamil
Nadu and three Union Territories
of Puducherry, Andaman &
Nicobar and Lakshadweep islands
with combined population of
252 million persons. The feature
throws light upon the exhaustive
description on state proﬁles and
a cursory view of the retail market
along with a thorough glance on
retail real estate scenario of
this region.
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the world. The yellow metal has a high emotional value and it appeals
to all generations equally.
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cent of India’s GDP. India is the largest consumer of gold in the
world. It is also the largest exporter for diamonds. According to
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The last two years have been challenging for the ` 6500 crore
Indian watch industry due to the weak consumer sentiment and
sluggish Indian economy.Watch category has lacked consumer
appeal as compared to apparel, mobile phones and other
accessories. The industry has been ﬁghting for wallet share with
these categories. Despite the sluggishness, the industry has grown
albeit modestly at the rate of 7 per cent to 8 per cent. On the
brighter side, the fashion and luxury segments have registered
a faster growth rate as compared to the mass segment. Anil
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