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The 10-point agenda

Progressive Grocer India outlines the top 10 talking points at the
fourth edition of Food Forum India, where commonalities and
differences between food brands, grocery retailers and foodservice
giants were front and centre.

FEATURES

Wake-up Call: Channel surfing
Retailers should learn to define themselves by whom they sell to, not
the vendors they buy from.

68 Event Report: For the love of drink
Over 3,600 exhibitors from 46 countries, including India, flaunted
some unique innovations in the acoholic beverages segment at

ProWein 2011.

SUPERMARKET FRESH FOOD BUSINESS =~
Foreign tableau

A rising appetite for foreign food is enriching the out-of-home
plateer.

51 Showtime!
In a PG exclusive, research and insights from The NPD Group
shed new light on the key consumer drivers of lunch and dinner
consumption of deli-related foods.
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56 Smart snacking
Health-and-wellness issues are guiding development of new
refrigerated dip products.

SUPERMARKET GROCERY BUSINESS

Green day

Driven by business as well as environmental concerns, more CPG
and packaging companies are introducing sustainable containers
across all grocery categories.

64 Winy issues
Wine retailers in India need to invest in infrastructure and product

knowledge sooner rather than later.

SUPERMARKET NONFOOD BUSINESS

65 Colon health

Grocers can play a big part in colon cancer awareness.

DEPARTMENTS

8 Private Label Penetration: Dals

10 Front End: Indian confectionery market set to
bring in sweet rewards

18 Independents Report: Shopkeeper or celebrity?

22 Datamonitor’s Market Insight: Expanding cookie
jar

73 Technology: M-power the consumer

77 What’s Next: Editor’s picks for innovative products
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