Contents
J U N E

2 0 1 2

•

V O L U M E

COVER STORY
32

52

Are You Mall Ready?

Traditional retailers are gearing up to modernise, and gain an
edge over their competitors – with many even looking mallwards. But how ready are they to make the big leap ahead?

16
20
24
26
28

Progressive Views

Consumers age 50-plus represent a significant growth
opportunity for food manufacturers and grocers

64

Tracing the initial years and growth of the Monginis brand

65

Interface

Industry Insights

The advent of modern retail has changed the way Indian
consumers shop

Industry Insights

The biggest challenge facing retailers is to ensure that their
private labels meet regulatory requirements

The Deli Shopper

presents the “Future of Food Retail”
Pricing and promotion in supermarket deli operations

Industry Report

Enforcing standards in pack sizes is set to become a norm

FOOD & GROCERY BUSINESS
40
44
48

66

6

10
56

The company has progressed naturally from seed production
to vegetable cultivation to retailing fresh produce

69

JK Spices has successfully leveraged their retail stores to
promote their in-house brands

72

JK Lifestore

Bristol Farms

A major change in Bristol Farms’ product selection coincides
with an overhaul of the store

4 • PROGRESSIVE GROCER • JUNE 2012

N U M B E R

6

Newton Farms

A peek inside Newton Farm’s concept store

Standard Market

This fresh-focussed market delivers a celebration of food

Scratching the Surface

Proven strategies can help grocers take a bigger bite of antiitch product sales

Soapy Sales

Bar soaps struggle to stay afloat, while body washes gain
power in the shower

Cutting it Close

Shaving segment relies on fancier systems to hone product
demand

Counting on the Calendar

The feminine care category is adjusting to an aging female
population to capture and hold market share

DEPARTMENTS

68

Namdhari’s Fresh

•

SUPERMARKET NON-FOOD BUSINESS
61

FEATURES
14

54

6

73

AHEAD OF WHAT’S NEXT

Market Update

What’s new in the F&G market

Round Up

National and International company updates

Category Watch

Dairy products

PMA Perspective

When there’s values, consumers won’t compare price alone

Equipment & Design

Supermarket floors and ceilings are becoming more
sophisticated and environmentally viable

Sales Training

Benefits of instructing store associates on the art of selling

What’s Next

New products in the market
www.imagesfood.com

