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MENSWEAR ON THE RISE
The menswear market in India is pegged at US$17 billion. From
being a fragmented market, dominated by local brands, it has
evolved post liberalisation in 1991. Today global brands are
looking foward to it as a high consumption potential market.
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One of the most talked about bi-annual events of Indian fashion industry,
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The style divas in Delhi ﬂaunt their palazzo pants by teaming it with tees,
tops, shrugs and stilletoes. Images Business of Fashion captures the girls in
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Everyone can win
Chandrachur Datta, Consultant, Vector Consulting Group, writes about how
apparel and home textile retail brands have meagre proﬁts that affect yarn
suppliers and what is going wrong with the chain of entities that deliver the
ﬁnal value-added product to the consumers.
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Authentic and vintage denim are back for S/S 2015. Technology,
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