
contents | March 2014

EVERY MONTH

17 Editorial

24 Letters To The Editor

36 February In Brief

46 Outlets

130 Season’s Offerings

MY THOUGHTS 
34 Trends Adopted From West

 Varsha Bhawnani, Owner and MD of Vinegar pens down her views on trends 

from the West that were eagerly adopted by Indian women

BRAND DEBUT
48 Pull Your Socks Coz Its 'Happy'

 Rakesh Pant, Country Head, Happy Socks shares his expansion strategy for the 

Indian market

EXPERT SPEAK
52 Kidswear The Next Big Thing In Indian Apparel

 Arvind Singhal, Chairman, Technopak shares his views on the kidswear market, 

its discerning consumers and its standing in the apparel segment

STRATEGY
72 The Art Of Licensing

 The licensing industry in kidswear is evolving and is all set to scale new 

heights

RETAIL EXCELLENCE
76 Big Luxury In Small Sizes

 Swati Saraf, Director, Prive Luxury shares her opinion on luxury retail in 

kidswear

FOCUS FEATURE
78 Organic Is The New Green

 Deepak Agarwal, CEO, Gron Stockholm, shares his opinion on the benefi ts and 

opportunities of organic kids clothing market in India

SPOTLIGHT
83 Pintoo Garments-Selling Kidswear Is No Kid's Play 

 A reputed retailer from Ahmedabad, Pintoo Garments sells branded and 

exclusive kids stuff 

 WEB WATCH
87 Hop To The Site For Flash Deals

 Rahul Anand, Co-Founder, Hopscotch.in, talks about the latest fl ash boutique 

model and his future plans

36

130

34

52

76

78

83

Contents_BoF_March.indd   21 3/11/2014   7:35:48 PM



56

62

THE KIDSWEAR MARKET IN 
INDIA
Amit Gugnani and Prerna Kaushal 

of Technopak presents an Industry 

research and share their insights on 

the kidswear market in India

WOOING LITTLE 'BIG' 
SHOPPERS
Kids today have become increasingly 
brand conscious and are becoming 
more involved in buying decisions 

C O V E R   S T O R Y 

90

TRENDS
90 Trend Byte: Kidswear 2014

 Latest trends for kidswear by Ingene

96 Conscientious Chic

 Sustainable fashion as a design ethos is growing, fashion designers are 

creating social change through their designs 

ORGANIC
102 Organic Cotton: The Next Happening Thing

 Bob Pasi, MD, First Steps Babywear shares insights on organic cotton in India

DESIGNER WEAVES
108  Fusion At Its Best

 Highlights from the ramp of Bangalore Fashion Week 2014

EXHIBITION
112  The Fashion Fiesta

 Highlights of the colossal exhibition from the IFF and InFashion - 2014 events

DESIGN CONCEPT
118  IFA Awards

 Catch the kidswear nominees of the IFA design concepts of the year awards

ENTREPRENEUR
124  Adding Up To Existing Stores

 Mannoj Mehrra, CMD, Study by Janak, tells us how the brand offers premium 

fashion for men with plenty of comfort

BRAND WATCH 
126  The Growing Demand For Linen

 The aspirations of Indian buyers are ever-growing shares Rajesh Singh, CEO, 

Laven

PERSONALITY OF THE MONTH
132  Follow Your Bliss

 Renowned designer, Malini Ramani delves into herself to unveil her personal 

and professional side

108 124

132

Contents_BoF_March.indd   23 3/11/2014   7:36:03 PM



contents

DENIM AND FASHION TRENDS – CAPSULE FOR INDIA

Editor-in-Chief: Sabine Kühnl

Creative Director: Gian Luca Fracassi

Senior Editors: Maria Cristina Pavarini/Christopher Blomquist

Fashion Editor: Juliette Nguyen

Managing Editor: Wolfgang Lutterbach

Credits for India Capsule

138
142

146

FACTS | ROUNDTABLE
138  China’s Generation Y
 Fashion experts Flora Wang, Richard Hobbs and 

Guilherme Faria speak on what makes up China’s young, 

consumption loving generation  

FACTS | RETAIL
142  In with the new
 The women’s fashion lab is the latest addition to Harrods’s 

consumer focused department roll out

FASHION | SERIES

145  Norman conquest
 American luxury denim brand Norman Russell offers 

beautiful handmade products that are locally produced in 

small batches

FOCUS | CORRESPONDENCE 

146  Glorious bastard 
 Seattle was on the fashion map as the capital of grunge 

two decades ago, what is its status when it comes to style 

today

FACT | FEATURE

148  Strong suit
 Global retail chain suit supply continues to grow in size 

and wants to remind you that it does not just make and 

sell businesswear

FACTS | BRAND

150  Step by step
 EVISU group, CEO David Pun shares what developments 

lie ahead for the brand

FASHION| DESIGN
154  DJ’s at work
 Liam Maher, design director of Denham, believes in the 

importance of mixing elements from different decades, 

countries and segments just like a DJ with his own mix

SHOOTS

158  Let’s All Party Like It’s 1993
 Rave style lives again through wild prints & bold colours 

146
148

150

154

158

Contents_SWI.indd   139 3/11/2014   6:48:15 PM


