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MARKET RESEARCH REPORT : Amit Gugnani and Kanti Prakash Brahma, 
Technopak study and size the innerwear category, its segments, key drivers 
and trends, and showcase opportunity areas for brands and retailers.
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domestic innerwear market trends highlighting the gaps and possibilities in 
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WELCOME TO THE INFASHION SECTION OF 
IMAGES BUSINESS OF FASHION. IN THIS 
SECTION, WE BRING TO YOU THE LATEST 
VISTAS AND INSIGHTS IN FASHION CREATION 
ACROSS FASHION DESIGN, FASHION 
TRENDS AND FASHION INGREDIENTS
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Innerwear as Outerwear
Innerwear is not hush hush anymore. In fact lingerie 
is back to having its major moment in the sun once 
again. And it really isn’t a take on Superman!  
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