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India	Fashion	Forum	2015	was	held	in	Mumbai	from	 
March	18-20,	2015.	

For	15	years	now,	the	India	Fashion	Forum	(IFF)	has	been	the	
focal	point	for	fashion	leaders	to	converge	every	year	with	the	
single	minded	agenda	to	learn,	share	and	evolve	and	catalyse	
the	growth	of	the	fashion	value	chain	–	from	yarn	to	retail.	It	
has	been	called	“easily	one	of	the	most	focused	and	smartest	
fashion	business	conclaves	in	Asia”.	

This	edition	of	the	IFF	’15	was	special.	It	was	designed	as	an	
all	new	quad-core	fashion	experience,	as	immense	evolution	
in	both	the	consumer	and	the	art	and	science	of	fashion	
Brand	Creation,	fashion	product	Creation,	fashion	store/
space	Creation,	and	fashion	Retail	Technology,	have	made	
them	game	changers	and	subjects	deserving	focus	as	never	
before.	

Therefore	IFF	2015	took	on	a	totally	new	feel,	even	as	the	
philosophy	of	the	annual	show	–	to	facilitate	the	convergence	
of	out-of-the-box	ideas	and	innovations	in	fashion	creation	
and	retailing	by	the	IFF	Forecast,	Create	and	Transform	
ideology	remained	center-stage.	

All	four	exciting	cores	had	great	insights	with	their	own	
set	of	marquee	speakers,	workshops,	master	classes	and	
conference	sessions,	besides	each	having	their	parallel	
dedicated	exhibition	zones.

63

80

78 88

90

contents | April 2015



contents | April 2015

WELCOME TO THE 
INFASHION SECTION 
OF IMAGES BUSINESS 
OF FASHION. IN THIS 
SECTION, WE BRING 
TO YOU THE LATEST 
VISTAS AND INSIGHTS 
IN FASHION CREATION 
ACROSS FASHION 
DESIGN, FASHION 
TRENDS AND FASHION 
INGREDIENTS

I N F A S H I O N  A T  I F F ’ 1 5
Team BoF report on fashion creation 
sessions and workshops held at the 
India Fashion Forum

T R A D E  W I N D S
9 THINGS THAT 
MADE AMAZON INDIA 
FASHION WEEK’15 
STAND OUT
Images Business of 
Fashion makes its pick

I N N O V A T I O N
BIRLA CELLULOSE LAUNCHES 
‘LIVA’ TO DELIGHT CUSTOMERS 
WITH ITS FLUIDITY
250 partners on board. Kangana on 
board. LIVA is making big waves in its 
fi rst season of national launch.

E X P E R T  T A L K
MERINO WOOL IS A VIABLE FIBRE 
FOR THE PREMIUM MARKET
Images BoF talks to Roy Kettlewell, 
Global Innovations Manager, 
Australian Wool Innovation, The Wool 
Mark Company on the prospects of 
wool globally and in India in particular.

120

126
130

128

Contents_Infashion .indd   118 4/14/2015   6:50:13 PM



contents | April 2015

DENIM AND FASHION TRENDS – CAPSULE FOR INDIA

Editor-in-Chief: Sabine Kühnl
Creative Director: Gian Luca Fracassi
Senior Editors: Maria Cristina Pavarini/Christopher Blomquist
Fashion Editor: Juliette Nguyen
Managing Editor: Wolfgang Lutterbach

Credits for India Capsule

 FOCUS | TALK SHOW
138  ‘The Customer is our Employer’
 Berit Petersdorf, owner of Hamburg based Angelo 

multibrand stores, speaks on poor delivery scheduing 
and a lack of courage.

 FASHION | DENIM
139  ‘Stretch is incredible and people just want to be 

comfortable’
 A talk with Jonathan Cheung who leads the global Levis 

 FOCUS | TECHNOLOGY
140  Smart Clothes
 Wearing technology is no longer the stuff of science 

fi ction design team

 FACTS | BRANDS
142  REELL! 
 Reell has made men’s stretch jeans socially acceptable. 

Now jeggings for the guys are getting their chance, too

 FOCUS | FEATURE
145  How social media changes the fashion industry 
 Social media and its narcissistic platforms are here to 

stay. So you better learn how to play by the rules of 
self-staging.

 FOCUS | DIGITAL
154  Native advertising and bloggers: status quo
 A look at the ins and outs of brand-blogger 

collaborations, and a peep into the future

 FACTS | RETAIL
158  Ladies with an attitude
 Individualism and realism are in. We are talking about 

mannequins.

 FACTS | STORE
165  Simplicity wins
 No distractions. Stores that concentrate 

on essentials 

138

140

142

139

145

154

158
165

Contents_SWI .indd   136 4/14/2015   6:53:38 PM




