
8 > Shopping Centre News > APRIL-MAY 2013

 contents APRIL-MAY, 2013

The views expressed in the guest articles are those of the respective authors. The editor and publisher may not necessarily subscribe to the same.

PERSPECTIVE 52
MALLS: ACRES OF GOLD
How can mall developers maximise the returns on their investment? 

INSIGHT 54
IS YOUR MALL VALUATION READY?
The correct valuation will not only help them raise the funds 
easily but also save the mall slip deeper into malaise and 
disinterest of the stakeholders

TRENDS 56
GROWING MALL CULTURE IN EAST INDIA’S TIER II & III CITIES
Mall developers in the East have come up with their retail real 
estate projects in tier II and III markets of the region

PERSPECTIVE 62
THE LUXURY WAVE
To meet the growing demand for luxury retail space, shopping 
centre developers should be more creative in differentiating their 
luxury malls from the ordinary ones

MANAGEMENT & MARKETING 64
DETERMINANTS OF MALL MANAGEMENT
It is critical to have a well thought-out mall management strategy 
and the fi rst step to address this urgent need is to understand the 
factors that determine mall management 

CENTREPOINT 68
CHANGING RETAIL REAL ESTATE TRENDS
Retail real estate trends in India during third quarter of previous 
year and how it will affect the overall sector

DESIGN 70
DESIGNING IT RIGHT
Excellent mall designing is one of the most crucial elements in 
the success of a mall. Let’s have a look at what actually goes in 
designing a good shopping mall

CONCEPT 76
MAKING THE FIRST IMPRESSION RIGHT
Infi niti Mall in Mumbai has pioneered the concept of terrace 
parking since the property was launched to relieve the visitors 
from parking challenges they face in the city

OPINION 78
BUDGET 2013: RETAIL REAL ESTATE EXPERTS’ REACTION 

AWARDS 80
IMAGES BEAUTY & WELLNESS AWARDS 2013
The award ceremony recognised the top performers in the 
salon, spa, fi tness and beauty products retail categories 

HOT SPOT 82

EDITORIAL  6

UPDATES
INDIA  12
WORLD   24

STORE LAUNCH 30
Newly set up stores in malls

SPOTLIGHT 32
A look at the newly launched malls in India

DEVELOPER 34
“MALL DEVELOPERS SHOULD FOLLOW A SCATTERED APPROACH 
RATHER THAN CLUSTERED”
Paresh Mishra, CEO-Malls, Runwal Group, talks about the 
recipe of a successful mall management business and the 
future of retail real estate industry

CENTREPOINT 48
THE RECIPE FOR A SUCCESSFUL MALL
Managing a complex entity such as malls is not easy. Mall owners 
should take into consideration the needs of all the stakeholders 
including customers, retailers, employees and statutory bodies

Go Local,   
In today’s competitive world where most of the malls house similar tenants, 
what would differentiate one from the other? The answer lies in localising 
the mall in tune with the local needs and preferences of the catchment. This 
becomes all the more important as today’s consumer owes no loyalty for a 
shopping centre unless it meets her high expectations and has something 
unique to offer

Not Identical

COVER STORY 38




