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 FASHION 
FOREWARD

Amitabh Taneja

Winter is hands down the most fashionable season. 

It is so much easier to be fashionable during the 

winters – outer-up, mix and match, layer it up or 

creatively improvise! Winters nowadays are also 

full of color - the brighter they are, the warmer they 

look. Best of all, winters can also help one shapeup. 

Skinny people can size up and overweight 

people can hide their bulges so much better with 

winter clothing.

Personally, I love winters and I look forward to this 

time of the year when I get to work on my favourite 

brands of suits, jackets, sweatshirts, et all. And 

like every time, the entire Images BoF team, had a 

splendid time giving shape to the dedicated stories 

on the various winter wear sub-categories in India—

jackets, suits, sweatshirts, sweaters, thermals, and 

shawls. It was quite educative to say the least. I was 

especially surprised to see the growth of the suits 

in India. Suits were either an entitlement of the 

business babus, or a strict wedding occasion wear, 

back in the day. But it seems, things have drastically 

changed now, as evinced by most of the brand which 

are a part of the issue, even tuxedos are highly in 

demand now in India. Overall, the winterwear wear 

market is evolving and growing at an exponential 

rate as a result of lifestyle shifts in our people. What 

was just a necessity based market till a few years has 

now morphed into a very lucrative segment.

In the lead research, Technopak refl ects on 

the growth factors, sub-categories and recent 

innovations in this segment brimming with retail 

opportunities.

I am also very grateful to Ingene Insights, who 

have collaborated with us to share insights on how 

fashion in this upcoming autumn-winter season will 

be quite experimental, personal and outrageous. 

This is followed by an exclusive feature by Meher 

Castelino on the innovative new adoption of leather 

and wool in Indian fashion, and a candid chat with 

veteran designer Ashish Soni, who reminisces on 

his 25-year journey in the fashion industry. Plus, we 

turn the spotlight on some of the biggest winterwear 

brands of our times including Jack & Jones, Monte 

Carlo, Shingora, Woodland, Celio, Park Avenue, 

Corneliani, Gap, and many more. Also rising is the 

trend of bespoke suits. We have been successful in 

talking to some of the most prestigious brands to 

delve into its fi ner nuances of this sphere, and will be 

sharing that story with you in the next issue.

And fi nally, we have a special feature on the 

Raymond Group, without which, in my opinion, no 

Indian winter fashion issue could be complete. In an 

exclusive story, we outline the iconic brand’s history, 

achievements and competence in worsted wool and 

highlight what it takes to be a global leader.

Wish you a great cheer and a chilling time. Until 

next month

Dear friends,
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W
hen it comes to nuptials, nothing quite rivals the opulence of an Indian 

wedding. The Big Fat Indian Weddings, as they are righteously referred 

to as, are epitome of pompous grandiose. Since weddings are a round the 

year event, the need for opulent and designer outfi ts are always in demand. By and 

by, the stability and rapid growth in the business of weddings has prompted more 

and more designers to enter the bridal couture market of late. Brides are even more 

conscious now and prefer opting for designer wear pieces than fi rst copies. So the 

sales for bridal couture do add to a signifi cant business to any brand or designer. An 

estimated 10 million plus weddings take place in India each year, leading experts to 

call the industry “recession-proof”.

“With the ongoing ‘wedding season’, one can’t help but notice that the Indian 

wedding fashion industry is an enormous one. Every manufacturer and designer 

with Indian Bridal enterprises awaits the “wedding” season to push business. With 

each passing decade Indian weddings are getting grandeur and larger, they no 

longer stick to the traditional wedding trends; they have become more elaborate and 

contemporary, from destination weddings to theme weddings. Hence, weddings are 

an integral part of the Indian bridal designer segment,” shares Archana Kochhar. 

Today it is not just the bride and groom who prefer designer wear, but the family 

and guests too want to look their best. Also, weddings in India are no longer limited 

to traditional one-day events but are a collection of beautiful rituals and colourful 

events. “The number of events associated with weddings have increased so have the 

EMBOSSING 
MEMORIES WITH 
DESIGNER 

BRIDAL 
WEAR
Bridal couture is a big part of most 
designers’ repertoire and since weddings 
are a once in a life-time experience, a recent 
trend of people opting more and more 
for designer wear has been registered. 
We talk to a few designers to dig into the 
phenomenon. 

By Shivam Gautom
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H
aving clothes for each and every occasion, 

be it brunches and hi-teas, cocktail evenings 

or a formal dinner is practically not possible 

and one always desires for that perfect dress to look 

good and feel great. And ofcourse, Cher Horowitz’s 

computerised closet from the movie Clueless is not 

everyone’s privilege. So, the millennials have moved 

towards a new style of wardrobe — one of the endless, 

no strings attached type. The rental clothing industry 

has emerged tremendously in the fashion market. 

Renting designer or high-end brand clothes has become 

common for those special occasions where one requires 

a luxury dressing and at the same time does not want to 

spend a fortune in buying them. 

The Clothing Rental is one such company, bringing the 

best of luxury fashion to all the discerning fashionistas. 

Started in 2005 by Shilpa Bhatia, The Clothing Rental 

has been a secret destination for the fi lm and media 

industry professionals. Images BoF talks to Shilpa 

Bhatia, Founder & Director, The Clothing Rental, about 

the company’s functioning mechanism, its product 

range and its clientele among other things.

INDULGE, DON’T INDULGE, DON’T 
SPLURGE ON LUXURY SPLURGE ON LUXURY 
FASHION WITHFASHION WITH
‘THE CLOTHING 
RENTAL’ 
The rental clothing industry has emerged 
tremendously in the fashion market. Renting 
designer or high-end brand clothes has become a 
trend during occasions. An overview on how such 
companies function and about their clientele.  

By Tanya Krishna
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T
hermal wear was the sunshine category with both 

the traditional woolen hosiery and innerwear majors 

holding a lot of expectations from it. But, due to short 

winters in the past two years, thermal wear sales slipped, 

and stocks had to be carried forward. “Like all other hosiery 

products competition hampers it most but last few years 

rising temperature during peak winter season has played 

the major role in declining sale,” points out Bhanupriya 

Prahladka, Manager - Operations, Hillman. “Global 

warming and strong economic reforms like demonetising 

have impacted the movement of thermals and blocked its 

(category) growth though temporality,” agrees Niti Jain, 

Director, Neva Garments. 

However, despite this dip, the thermal industry has managed 

to grow slowly as customers have evolved into becoming 

more brand savvy and style conscious. Brands are exercising 

innovation by investing in new technologies and keeping 

abreast with global standards.  In fact, some brands have 

experienced tremendous growth as Mithun Gupta, Director, 

Bodycare International shares, “The segment has grown by 

30 percent Y-O-Y as it has been able to penetrate into tier 

-IIand -III cities but growth has been hampered because of 

short in winter season in the last three years.”

SEEKING A 
THERMALS 
CONDUCIVE 
WINTER
Despite being hampered by brief winters over the 
past few years, the thermal wear industry has seen 
substantial growth. IMAGES BoF speaks to some of 
the biggest thermal wear players in India to unravel this 
dichotomy and for their fi ne insights into the category.

By Roshna Chandran with inputs from Gurbir Singh Gulati

T
T

 L
T

D

Winter focus_Thermal.indd   92 11/18/2017   6:04:57 PM



IMAGES Business of Fashion

Tracing back to the 19th century when members of the British 
military used to wear thick knitted sweater coats, sweaters 
have jumped back in fashion and are being reinvented as a 
3-season piece of clothing. Images BoF takes a look.

By Manisha Bapna with inputs from Gurbir Singh Gulati

THE OLD SCHOOL 
FEEL REVITALISED

W
hereas on one side, in the early fall and 

spring, the sweater functions as cosy 

outerwear, in deep winters it becomes an 

essential inner and more often an insulating layer 

that can be worn over long-sleeved shirts or under 

sports coats and jackets. The thickest variety is 

worn as a coat on cooler nights as well. India’s love 

for sweaters is deeply embedded. And why only we 

humans, even our elephants living in the Wildlife 

SOS Elephant Conservation and care centre in the 

city of Mathura keep themselves warm and safe 

from the freezing temperatures with beautifully 

embroidered sweaters made by locals. 

Sweaters or cardigans no longer have an old 

school feel, it’s perfectly possible to wear them 

in a way that’s sharp and up-to-date, conveying 

both style and stability. Fleece jackets, pea coats, 

and heavy-duty winter coats are great outerwear 

pieces, but the most important part to layering for 

fall and winter begins with the sweater. “Sweaters 

have their own identity and profi le in the market. 

We, as a brand, have been doing great business 

and haven’t felt any competition from other 

categories in the winter wear segment,” says 

Ritesh Punyani, Managing Partner, Calbary. The 
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R
aymond is not a just a mere brand name in India; 

it’s as much a part of every Indian’s life as their 

pre-eminent embodiment of The Complete 

Man. Sure, there are others textile majors, but none 

come close, let alone compare, to Raymond’s ability 

to make a name symbolize a trust, and then further 

to a brand that spans the value chain from fabrics to 

ready-to-wear. The brand has indeed embossed marks 

of unmatched credence amongst generations 

spanning the common man as well as the most 

discerning global nomad.

 

Raymond’s legacy dates back almost 92 years to the 

year 1925, when it was as a small woolen mill, by the 

name of Raymond Woollen Mills in Thane, that used 

to manufacture coarse woolen blankets and modest 

quantities of low-priced woolen fabrics.

 

In 1944, Lala Kailashpat Singhania took over the 

mill. He set up a new manufacturing unit called JK 

Files in 1950 for making indigenous engineering 

fi les. Convinced that the new set up had a potential 

to snowball into something infi nitely promising, the 

Over the last century, change has been a constant 
parameter in India; the entire nation and its people 
have grown from strength to strength on all 
frontiers. And, in Indian fashion, is there is a major 
that best exemplifi es this essence? It is indeed the 
Raymond Group.

RAYMOND 
THE SAGA OF 
AN INDIAN 
WORLD LEADER
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