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“We are a community-focused store
and expanding within this segment”

Eby Mathews of Foodworld Supermarkets speaks about how Foodworld
has established itself as a strong community store chain, and is looking
to strengthen its positioning by operating from smaller spaces within
communities such as clubs, offices, campuses, apartment complexes, etc, to
better serve these segments.
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Non-food Products

The 14th edition of IMAGES Retail
Awards marked a befitting climax
to this year’s edition of India Retail
Forum (IRF) 2017, India’s largest
retail intelligence business conclave.
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can encash profitably
G-cards is a regular source of
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About 65% Delhi-ites prefer
online shopping over regular
shopping this year.

