


Atlas, a strong character in Greek mythology, is shown to hold the 
earth and the sky on his able shoulders. His strength was such 
that it was said that even the Gods were weary of him and did not 
mock him. This analogy holds true for our hair and beauty industry 
as well. Atlas, for us, are all the hair dressers and make-up artists, 
who ably carry the weight of the industry on their shoulders and 
keep moving forward to only herald a bright and prosperous future 
for the industry. 

With this as a backgrounder, our cover story is on the top 
recommendations made by stalwarts in hair dressing and make-
up, who share with us the innovative hair and make-up looks to 
sport for year-end festivities. Be it wedding or parties, the unique 
offerings made are eye-openers and pearls of wisdom for others 
to emulate. Asha Hariharan, Agnes Chen, Sidney Ho, Taniyaa 
Khanna, amongst others, are experts to reckon with and with the 
information they have shared, you just cannot go wrong.   

There are interviews of famous hair stylists, such as Lynndy Rolfe, 
who is an educator and hair stylist with FHA. Nikki Porter, celebrity 
hair stylist with a penchant for creating amazing looks, shares an 
awe-inspiring photo essay. We bring to you her collection. Menaka 
Ramkumar, Owner of Frizz Da Salon & Academy in Chennai 
shares with us her journey and the contribution she has made to 
the growth of the brand. Sanchita Arora, member of the MATRIX 
Design Team and owner of the Beauty Hub Salon & Academy in 
Ludhiana talks about Hair Strobing and more. 

In Beauty, we meet up with Rebecca Restrepo, who is inspired 
by the vivid colours of her family’s Colombian heritage and her 
favourite painters. In 2012 was named Elizabeth Arden’s Global 
Makeup Artist. With us, she shares her skills and learnings.

In the Spa Focus section, we bring you the design dynamics 
of Rejuve, The Spa located at The Lalit in Chandigarh. High on 
luxury, the spa has been planned around a contemporary and 
modern theme. We also meet up with Dolly Taldar, Spa Head at 
Sohum Spa in Ramada Resorts & Spa Udaipur. She shares her 
plans with us.

There is so much more - from brand-related stories to technical – 
there is plenty of interesting articles for you to browse through!

The last issue of the year, hope springs eternal and for every 
member of the industry, I wish 2016 to end on a positive note. 

Do remember to hit ‘like’ and ‘share’ on Facebook...
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SN IPPETS

Seminar by Lisa Allen, hair and make-up guru

At Salonex, renowned British 
hair designer and make-up 
artist, Lisa Allen, conducted 
a bridal hair and make-up 
seminar. It covered bridal hair 
styles, which included curlers, 
techniques of curling with a 
cloud 9 and a wand, useful 
hair padding and braiding 
techniques, secret tips for 
pinning up hair jewels and 
 owers, and dressing the hair. 
Bridal make-up techniques 
included skin preparation 
before beginning the make-up, 
foundation techniques for a long-lasting look, contouring, long-wearing lipstick application and 
use of airbrush make-up, eyelash extension and its importance in enhancing the look, and last 
but not the least, creation of three full bridal looks.

Limelite Salon & Spa’s 19th 
outlet

Limelite Salon & Spa, the new order in 
indulgence has opened yet another door. 
Dressed in resplendent red and white, the 
brand’s colours, the salon is at its swankiest 
best replete with a premium interiors, 
equipment and complete range of salon 
services. Spread over 1,350 square feet, the 
interiors are spacious and house eight hair 
design stations, three pedicure stations and 
four facial rooms. The most exclusive part of 
the salon is the dedicated VIP studio and a 
bridal studio.

new launches. products. people. events. 
shows. reviews. celebrations...

/// NATIONAL ///

BBLUNT’s ‘styling for kids’ 
initiative

This Children’s Day, BBLUNT Style Bar, which 
is an extension of India’s premier hair dressing 
salon BBLUNT, celebrated Happier Hair Days 
with their ‘Styling for Kids’ initiative. Adhuna 
Bhabani, Celebrity Hair Stylist and Founder 
of the brand, along with a team of experts 
from their Thane branch, gave young champs 
of Smile Foundation fun hair makeovers, 
spreading happiness.

Dr Blossom Kochhar 
launches a book on 
Aromatherapy

With over 35 years of experience in 
Aromatherapy and a double doctorate 
in the  eld, Dr Blossom Kochhar 
has come up with Aromatherapy- A 
Way Of Life. The book is available 
at all leading book stores, Blossom 
Kochhar Aromamagic kiosks, and at 
the Earth to Bottle store. It can also be 
bought online from Amazon.

www.esskaybeauty.in – India’s first online store for salons, spas

Esskay provide high-quality solutions, services and 
products to leading beauty and hair dressing salons, 
pharmacies, spas and  tness centres in over 1,000 
cities in India. Their selection of brands includes 
some of the best names in hair and beauty care. They 
also provide training support on all the products and 
assistance in commissioning and installation of salon 
and body treatment equipment, as well as after-sales 
service. Their e-commerce store offers a wide range 
of professional products ranging from false eyelashes, depilatory waxes, facial products, nail art 
products, hair spa products, and more. They provide doorstep delivery, free shipping on orders 
above `2,000 and multiple payment options.
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P R O  AWA R D S

Wella TrendVision Awards ‘16 
Celebrating Professional 
Hair Trends

W
ella’s 2016 International TrendVision Awards in 
Barcelona revealed visionary hair trends in a 
spectacular explosion of colour, craft and inspiration. 
The event, which took place at the impressive Fira 

Montjuic, attracted almost 1,400 hair dressers and media from across 
the world to witness 80 competitors from 45 countries showcase 
their craft, creativity and their nerves of steel in a quest to become 
international champions. 

Michelle Mason, Senior Vice President Education, Wella and Coty 
Professional Beauty, said, “Wella TrendVision is a spectacular platform 
for true creativity where up-and-coming stylists, as well as the most 
masterful colorists in the industry are fully recognised. It is always so 
inspiring to see hair dressers from around the globe showcasing their 
skills after months of hard work. It is when we celebrate the passion 
and artistry that is the lifeblood of our wonderful industry.”

The process
Finalists were chosen from a  eld of 8,000 applicants, and won their 
local National TrendVision Awards, to secure their coveted place in 
Barcelona. Each one prepared a creative masterpiece to showcase 
their skills in their speci  c  eld, be it Color Vision or Creative Vision. 
Each category included four awards, namely, Platinum, Gold, Silver 
and Bronze, and also recognised the ‘People’s Choice’ for the  nalist 
receiving the most votes through digital and social channels, with an 
incredible 45,000 votes received in the People’s Choice awards. The 
Color Vision category, led by head judge and Wella Professionals 
Global Creative Director for Color, Josh Wood, entrants were evaluated 
on their colour technique and overall look and vision.

International TrendVision Awards: full judging panels
Color Vision: Josh Wood, Global Creative Director of Colour; Petra 
Brockmann, Global Creative Artist, Germany; Renato Fuzz, Top Artist, 
Brazil; Alexandra Matiz, Top Artist, USA and Mike Vincent, owner of 
Tribu-te magazine.
Creative Vision: Eugene Souleiman, Global Creative Director of Care 
& Styling; Christophe Nicolas Biot, Global Creative Artist, France; Renya 
Xydis, Global Creative Artist, Australia and New Zealand; Chie Yamada, 
Creative Director, Japan and Olga Tarin, Beauty Editor of Woman 
Madame Figaro.

The winners
Color Vision: Darren Lacken, Crow Street Collective, Ireland won the 
Color Vision Platinum; Jenni Kujansuu, SÄVY, Finland won the Color 
Vision Gold; Mana Dave, Blaze, New Zealand won the Color Vision 
Silver; Hayley Austin, Toni&Guy, UK won the Color Vision Bronze; Stefan 
Sultanoiu, Artist Salon & Academy, Romania won the Color Vision 
People’s Choice.
Creative Vision: Manuel Sunda, La Bottega Dello Stile S.R.L.S., Italy 
won the Creative Vision Platinum; Laura Harju, Prof Tampere, Finland 
won the Creative Vision Gold; Hiroaki Matsuo, Screen, Japan won the 
Creative Vision Silver; Nadine Röver-Eilmes, Kaschke Die Friseure, 
Germany won the Creative Vision Bronze; Reina Quinones Vila, 
Estrellisima Salon, Puerto Rico won the Creative Vision People’s Choice.

Wella Lifetime Achievement Award went to Robert Lobetta. 
Hairdresser, photographer, rebel and artist, he is one of the elite talents, 
who has shaped the world of international hair dressing in the 20th and 
21st centuries.  
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I N  F O C U S

It is that season of the year when year-end parties and glamorous weddings are 
dotting the city scape. It is also a time, when fashion-conscious men and women, 
both, are looking out for hair styles and make-up tricks that will take their oomph 
appeal a notch above. Not to ever disappoint, Salon India, spoke to some of the 
finest artists in the country to learn from them the go-to looks for the season

by Aradhana V Bhatnagar
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TANIYAA KHANNA
Senior Technical Educator Professional Makeup Artistry | Enrich Salons & Academy | Mumbai

 LIPS  Metallic in shades of rust, chocolate brown, burgundy; nudes with sheer gloss.

 EYES  Shimmer shades of aqua green, matte shades of purple and plum.

 FACE  Radiant and hydrated; powder contour technique.

 PRODUCTS TO USE  Moisturiser; primer; HD face foundation, compact and 
mineral face powder; baked or cake eyeshadows; moisture or pure matte lip 
shades; from Maybelline New York, MAC, The Body Shop, L’Oreal and NYX.

 MAJOR TREND GLOBALLY  Smudgy eyes with subtle or bold 
matte lips.

 TRENDING ACCESSORIES  Eye glitters, eyebrow tattoo and 
tinted eye lashes.

Step by step
  Start with primer application post cleanser and toner 
on skin.

  Under eye concealing is the utmost important step. 
You can apply Liquid face illuminator or bronzer to 
add wow factor.

  Apply one shade lighter of HD Foundation on 
face and neck to enhance skin tone.

  Contour with crème base or dark brown 
powder. Face compact or loose powder is an 
ideal choice. Strong eye brows are a good to 
be trendy.

  Create smokey eye makeup starting from 
light shade eye shadow and black in the 
corner or light sheer eye makeup with 
loads of mascara.

  Add Blusher in peach and warm pink tone 
to the vanity. Put lip shades that make you 
look brighter and add an element to the look.

  Finally brush out what is extra has fallen on 
the face.

MAKE-UP
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I N N O VAT I O N

Lotion X

 Traditional 
treatments 
have proved to 
be ineffective 
in tackling the 
menace of 
blackheads. Our 
global R&D team 
developed Lotion 
X after extensive 
research. The 
product has 
unique ingredient 
composition. 
What’s noteworthy 
is that it is 
paraben and 
sulphate-free. 

– Kapil Sharma,
Kapil’s Salon & 

Academy, Mumbai

Christine 
Valmy

About us
Christine Valmy began developing her own skin care products in 1944. After 
immigrating to America in 1965, she launched the  rst aesthetics school in the US. 
The company grew and opened schools in New York City and India (Mumbai) in 2004. 
In 2007, the brand was introduced to professional salons in India by the ‘Vanity Case 
Group of Companies’.

USP
Christine Valmy products are designed to work inside out, creating the balance that 
the skin needs to work at its best. The products are formulated with only the  nest 
ingredients and are free of paraben, glycol and sulfate. They do not have arti  cial 
perfumes, no animal ingredients and do not test on animals.

About Lotion X
Lotion X helps soften and melt the sebaceous oils and dirt that cause blackheads. 
This unique formula based on the fermented botanical ingredients Soapwort, Sage 
and Mistletoe, works by liquefying the sebaceous oils and dirt-clogging pores, making 
extraction easier.

Key ingredients
Water, Hamamelis, Mentha Piperita (Peppermint) Leaf Extract, Arctium Lappa 
(Burdock) Extract, Saponaria Of  cinalis (Soapwort) Extract, Salvia Of  cinalis (Sage) 
Leaf Extract, Melissa Of  cinalis (Balm Mint) Leaf Extract, Salvia Sclarea (Clary Sage) 
Extract, Algae Extract, Viscum Album (Mistletoe) Fruit Extract, Hypericum Perforatum 
(St. John’s Wort) Extract, Juniperus Communis (Juniper) Extract, Achillea Millefolium 
(Yarrow) Extract, Phenoxyethanol, Mentha Piperita (Peppermint) Oil, amongst others.

Benefits
Excellent accelerator for emulsi  cation of clogged pores, Lotion X softens debris and 
oils inside the pores hence, naturally unclogging the pores and allowing the skin to 
breathe. This is a non-irritating and non-drying product.

Price and availability
Lotion X is priced at `1,250 for 500ml. It is available at Christine Valmy of  ce. 
For order contact 022-26837511 or 022-26837716 or 
email info@christinevalmyindia.com.  

 Lotion X is a 
magical product, 
which is easy to 
use and promises 
results. Now one 
can easily get 
rid of stubborn 
blackheads 
without pain! 

– Nalini Kalra,
General Manager, 

Christine Valmy India
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C E L E B  S T Y L EC E L E B  S T Y L E

Shraddha Kapoor
From Wallflower 
to Sunflower

by Aarti Kapur Singh

“Everyday beauty rituals are practical”
“I make sure I have a lot of water, stay optimistic and enjoy every 
moment, as negative moments re  ect on the face instantly. I wash my 
face at least twice a day, and moisturise it, as per the weather conditions. 
Long working hours have impacted my skin and to counter the effect, I 
follow a diet of strawberries and peaches to revive the natural glow. Using 
a daily cleanser rich in strawberry extract gives an instant radiance, while 
the peach-enhanced face wash adds an immediate moisture boost. 
At night, after removing my  make-up with baby oil, I wash my face with 
Cetaphil and follow it up with a moisturising cream from Thalgo.”

“Good hair needs pampering”
“I believe in the power of a regular oil massage and get it done twice 
a week. A deep tissue head massage is a must, as it strengthens the 
roots that eventually lead to healthy and beautiful hair. As I have curly 
hair that tends to become dry very fast, I use homemade hair masks of 
egg white and olive oil, and hair packs made from Aloe Vera, Hibiscus 
leaves or  owers and curd. You need to mix these ingredients and coat 
your hair with it. Keep it on for 20 minutes and rinse it off with water. The 
cooling and nourishing pack leaves your hair incredibly soft and shiny. 
My favourite hair care products are L’Oréal hair serum to control frizz, oils 
from Khadi and shampoos from The Body Shop and L’Oréal.”

“‘Less is more’ is my mantra for make-up”
“It is best to leave your face alone. Constant use of masks, scrubs, and 
more, can irritate it more than helping it. I am fond of concealers, tinted 
lip balms and kohls, and a big fan of MAC and Chanel cosmetics. Facial 

wipes, a good hair spray, kohl and a lip balm are the essentials in my 
handbag. I like to keep my make-up subtle and soft and wear light 
and neutral colours. But I make sure to prep my skin with a good 
moisturiser before applying any make-up.”

“How you feel reflects on your skin”
“I believe in staying happy and positive. I must thank my mother for 
the naturally radiant and glowing texture of my skin. I do not need a 
lot of make-up to cover any blemishes, spots or early ageing of the 
skin.” 

“My fitness routine”
“I have never been to a gym, but am a  tness freak and love to exercise 
and dance. I exercise at 7 am and do push-ups, pull ups, crunches and 
stretches. They warm me up for my favourite workout, which is dancing. 
Zumba, belly and hip hop are one of the best dance forms and I practice 
them daily. I do yoga and meditation on off days from work, and enjoy hill 
climbing and scuba diving.”  

The star with a peaches-and-cream complexion, Shraddha Kapoor, rightly 
believes in watching her diet, which includes plenty of fruits and juices. 
Hence, it is no surprise that it is also the reason for her glowing skin! She 
shares with Salon India her beauty and fitness secrets
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Star Makeup and Hair Academy
Adds an outlet

What:  Launch of Academy       When:  23 November       Where:  Star Makeup and Hair Academy, Preet Vihar, Delhi

What: Stall at India International Trade Fair       When:  14 to 27 November    Where:  Pragati Maidan, Delhi

O
n a recent promotional tour 
of the  lm Dear Zindagi, 
Bollwyood star Shahrukh 
Khan and Alia Bhatt were 

in the city. On the occasion, Aashmeen 
Munjaal’s Star Makeup and Hair Academy 
Team announced the opening of their new 
Star Academy in Preet Vihar. 

The students and team met the stars, 
who congratulated and encouraged them 
to step forward in the glamour industry 
as make-up and hair experts. The event 
was celebrated with extreme enthusiasm 
by the students of the academy, who 
are already pursuing various advanced 
courses from Star Salons and moulded 
this experience into an interesting 
interactive short session. 

S
hahnaz Husain showcased her 
globally renowned formulations for 
beauty and health care at the India 
International Trade Fair, 2016. The 

formulations, containing herb,  ower and fruit 
extracts, essential oils, precious minerals and 
gems, have received prestigious international 
awards for quality excellence.

On display were the newly launched 
Shahnaz Husain Luxury Organic Range, 
comprising of a selected blend of chemical-
free organic ingredients; the Shahnaz Husain 
Yogic Veda Range of formulations for a holistic 
beauty care routine, and the Starlight Range, 
re-launched in a totally new packaging. 
Especially formulated for  lm and television 
stars, it helps counter the damaging effects 
of harsh arc lights, sun, pollution, dust, and 
heavy make-up.

Every year the India International Trade Fair 
opens a wide window of opportunities for the 
Shahnaz Husain Group in terms of franchising, 
business development and trade.

E V E N T S

Faculty and students with Shahrukh Khan, Alia Bhatt and Aashmeen Munjaal 

Shahnaz Husain at India 
International Trade Fair 2016

Shahnaz Husain, pioneer and leader of Ayurvedic Beauty Care, gives Free Consultation for skin and hair problems at 
India International Trade Fair 2016
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