
IN
D

IA
N

 S
U

B
C

O
N

T
IN

E
N

T
  
I  

Vo
l  

6 
N

o
 3

  
I  

M
ar

ch
 2

01
4 

 I 
 P

ri
ce

 `
10

0

Cover March 2014.indd   Cover1 06/03/14   3:06 PM



DELHI
Hemant Soni, Project Manager
hemantsoni@imagesgroup.in
Mob: +91 9810178293

Nikhil Kumar, Asst. Manager
nikhilkumar@imagesgroup.in
Mob: +91 9910035927

MUMBAI
Waseem Ahmad, Vice President
& Branch Head
waseemahmad@imagesgroup.in
Mob: +91 9833628852

Ketki Dhote, Asst. Manager
ketkidhote@imagesgroup.in
Mob: +91 9594956043

BENGALURU
Suvir Jaggi, Assoc. Vice President
& Branch Head
suvirjaggi@imagesgroup.in
Mob: +91 9611127470

KOLKATA
Piyali Roy Oberoi, Assoc. Vice President 
& Branch Head
piyalioberoi@imagesgroup.in
Mob: +91 9831171388

Anirban Sarkar, Manager
anirbansarkar@imagesgroup.in
Mob: +91 9830007920

BUSINESS HEAD
Rajeev Chopra, Vice President
rajeevchopra@imagesgroup.in
Mob: +91 9811098430

  Editor-in-Chief Amitabh Taneja
 Editorial Director R S Roy

 Publisher S P Taneja

 Editor Aradhana V Bhatnagar
 Sr. Copy Editor Shipra Sehgal
 Correspondent Roshna Chandran
 Reporter Niharika Verma

 Head, Knowledge & Editorial Alliances Rajan Varma 

 Contributing Editor Zainab Morbiwala

 Creatives
 Art Director Pawan Kumar Verma
 Asst. Art Director Mohd. Shakeel
 Sr. Layout Designer Naresh Kumar
 Sr. Photographer Vipin Kardam

 Marketing & Consumer Connect 
 Director - Mktg. & Consumer Connect Gurpreet Wasi
 General Manager - Consumer Connect Hemant Wadhawan
 Dy. General Manager - Marketing Sharat Mishra
 Asst. General Manager - Marketing Sheela Malladi
 Sr. Manager - Database  Anchal Agarwal
 Sr. Executive - Subscriptions  Kiran Rawat
 Executives - Database Neeraj Kumar Singh
  Sarika Gautam

 Circulation 
 Assoc. VP - Circulation Anil Nagar

 Production
 General Manager Manish Kadam
 Sr. Executive Ramesh Gupta

 Support
 General Manager - Administration Rajeev Mehandru

IMAGES Multimedia Pvt Ltd
Delhi: S-21, Okhla Industrial Area Phase II, New Delhi 110020
Ph: +91 11 40525000, Fax: +91 11 40525001
Mumbai: 1st Floor, Panchal Iron Works, Plot No.: 111/3 Marol Co op Industrial Estate, Marol,
Andheri (East), Mumbai 400 059
Ph: +91 22 28508070/71, Fax: +91 22 28508072
Bengaluru: 523, 7th Cross, 10th Main, (Jeevanbhima Nagar Main Road), HAL 3rd Stage, 
Bengaluru 560 075, Ph: +91 80 41255172/41750595/96, Fax: +91 80 41255182
Kolkata: 30-B, Anil Roy Road, Ground Floor, Kolkata 700 029
Ph: + 91 33 40080480, Fax: +91 33 40080440

All material printed in this publication is the sole property of M.T.E. Edizioni, Srl or Images 
Multimedia Pvt. Ltd. or both and each of them have copyrights on their respective materials. All 
printed matter contained in the magazine is based on the information provided by the writers/ 
authors. The views, ideas, comments and opinions expressed are solely of the writers/ authors 
or those featured in the articles and the Editor and Printer & Publisher do not necessarily 
subscribe to the same.
Printed & published by S P Taneja on behalf of Images Multimedia Pvt. Ltd. Printed at Aarvee 
Printers Pvt. Ltd., B-235, Naraina Industrial Area, Phase – 1, New Delhi 110028
and published by S P Taneja from S- 21 Okhla Industrial Area Phase – 2, New Delhi.110020 
Editor: Amitabh Taneja
In relation to any advertisements appearing in this publication, readers are recommended to 
make appropriate enquiries before entering into any commitments. Images Multimedia Pvt. 
Ltd. does not vouch for any claims made by the advertisers of products and services. The 
Printer, Publisher and Editor-in-Chief of the publication shall not be held for any consequences 
in the event of such claims not being honored by the advertisers.
All rights reserved. Reproduction in any manner is prohibited. All disputes are subject to the 
jurisdiction of competent courts and forums in Delhi/New Delhi only. Salon International does 
not accept responsibility for returning unsolicited manuscripts and photographs.

 Salon International, Italy: Publisher: Giuseppe Tirabasso, Editor-in-chief: Claudia Stagno 
Redazione, Amministrazione, Pubblicità, M.T.E. Edizioni S.r.l.-Via Romolo Gessi, 28 – 20146 
Milano, www.salon-international.net

For subscriptions: subscription@imagesgroup.in
For feedback/editorial queries: letter2editor@imagesgroup.in
Visit us at www.imagesgroup.in

 INDIAN SUBCONTINENT I Vol 6 No 3 I March 2014

SALON INTERNATIONAL ADVISORY BOARD MEMBERS

ADVERTISING

Claudia Stagno, Editorial Director, Salon International-Italy; Sanjay Dutta, Owner,
Looks Salon; Renu Kant, Director, Envi Salon & Spa; Miriam Mathew, Sr President, Svastti, 
Landmarc Leisure Corporation; Nitin Passi, Director, Lotus Herbals; Raman Bhardwaj, Director, 
AN John Salons; Sukirti Patnaik, Owner, Indulge Salons; Vishal Sharma, Owner, Af  nity 
Salons; Rekha Chaudhari, Co-owner, JCKRC Spa Destination; CK Kumarvel, Founder and 
MD, Naturals Salons; JC Kapoor, Co-owner, JCKRC Spa Destination; Murali Sundar, General 
Manager, Henkel Beauty Care-Professional; Samir Srivastav, Business Head- Education & 
Training Division & Beauty Retail Division at VLCC Health Care Limited; Vikram Bhatt, Director, 
Enrich Salons; Vikram Mohan, Owner, Bounce Salons; Vipul Chudasama, Artistic Development 
Consultant, Hair, Education and Shows; Dhruv Abichandani, Artistic Director, Drama Salons; 
Ojas Rajani, Celebrity Make-up Artist

The wellness industry in India is poised to touch `1,00,000 
crore by 2015, with a CAGR of 15 to 17 per cent, from about 
`70,000 crore in 2012. These  gures have been revealed 
by a study jointly conducted by industry body Federation of 
Indian Chambers of Commerce and Industry (FICCI) and global 
consulting  rm PricewaterhouseCoopers (PwC).

Of the entire wellness industry, beauty care would continue to 
dominate with almost 50 per cent, about `49,000 crore, followed 
by alternate therapy about `21,000 crore and health and 
wellness food and beverages at about `27,000 crore, according 
to the study.

The size of the beauty care industry was estimated at `29,000 
crore in the 2012 estimate, while  tness and slimming market 
was estimated at `60,000 crore. About 60 per cent of the market 
is dominated by products.

This surely augers well for the members of the beauty and 
wellness industry. However, to know if they are on top of 
the  nancial matters or not, in the month of March in India, 
businesses get busy sorting out the  nances and putting in place 
a budget for further expansion and innovation. In this month’s 
cover story we take a look at ‘budgeting’ in the beauty and 
wellness space, especially with real estate and trained manpower 
costs scaling northwards.

There are interviews of talented international hairstylists like 
Emma Ekman who at a young age of 23, has etched her name 
in stone in the professional space; Carlos Saavedra, a Spanish 
hairstylist who is delighting in working with the Italian guru of the 
hair styling, Rossano Ferretti in Bangalore; and Philip Bell, who 
has transcended boundaries of time and space to come up with 
the Ishoka Collection.

Kohinoor Mandal, master franchisee of Jawed Habib Salons in 
West Bengal and Jharkhand and Rekha Chaudhari, spa expert 
and consultant, are veterans of the industry who have graced 
our pages and shared words of wisdom for the aspirant, new to 
this line.

As we believe change is the only way forward, we are paving the 
way with several new initiatives and movements. For starters, 
we have changed the look and feel of our pages. Do let us know 
your views and thoughts on the matter.
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— Dmitry Vinukurov, 
Hairstylist, 

Wella Professionals, Russia

— Petra Brockmann-Knoedler Hairstylist, 
Wella Professionals, Germany

“  We tried to think of 
people of the future who 
live in the present: they 
feel comfortable both 
with nature and today’s 
technologies 

“

“  I think Urban Native is about 
finding the happy medium 
because this trend means on 
the one hand that you want 
extremely good hair quality, but 
on the other hand, the absolute 
casualness of the undone 

“

 Contents

Collection: Urbanize
Hair: Dylan Brittain, Rainbow Room International
Styling: Marc E’lrick
Photography: Anette Schive
Make Up: Sara Hill of The Academy of Make Up
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International

Stylists
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T R E N D S

Aislinn Trodden, Global Expert, 
TIGI, is of the view that spring 
and summer trends are bringing 

back controlled textures, simple and 
elegant looks, with a strong in  uence 
on low slung side partings – the texture 
being ‘Old Hollywood meets Grunge’ ... 
glamorous with a cool edge. Also there 
will be buns at different heights – ballet 
buns, topknots and low set on the 
nape. Braiding is always huge this time 
of year, long  shtail braids to the side 
and halo plaits with voluminous curls 
will always be a hit. Then of course all 
of these looks will be draped in jewel 
encrusted head pieces of different 
shapes and sizes.

Milkmaid braided bun
One of the classiest hairdos – the 
milkmaid braid, is an epitome in 
itself. It oozes innocence and an 
underlying sensual awareness 

that not many hairstyles in themselves can 
muster. Such a style has been spotted, both 
on the street and on the runway.
Get the look: Prep the hair with Masterpiece. 
Starting from your parting, place in your braid 
working the three strands under each other 
instead of over to create a 3D effect. Start on 
the other side and place in a second braid 
wrapping them over each other at the back 
and pinning into place. Spritz with Head Rush 
to give shine.

Textured soft waves
Soft yet undone, this variation of the 
soft waves hairstyle incorporates 
some of that tousled and beachy 
texture. This hairstyle is relaxed, yet 

 irty, making it look natural for spring.
Get the look: Apply Superstar Queen 
For a Day to dry hair then blow dry with 
a round brush. Spritz Maxed Out on two 
inch sections and wrap them around your 
 ngers horizontally and clip to the head, like 
a rollers set, but without the rollers! Let them 
cool for a while and then take all the clips 
out and shake your head upside down to 
encourage body and movement. Finish with 
After Party to give separation and sheen.

Top 5 spring/Summer 2014 
trends by TIGI

1
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Wella Professionals unveil the Spring/Summer 2014 collection for those 
who desire for comfort, yet be with-it in style

Wella Professionals
Spring/Summer 2014 Collection

TRENDS

Inspired by Urban Native lifestyle movement, the Spring/Summer 
2014 collection of Wella Professionals showcases the ‘Undone’ 
look. Aimed at satisfying the needs of consumers who are in 

need of comfort with technology and are seeking a balance between 
urban living and nature in response to a complex daily life.

The undone looks have been created by the two stylist teams 
of Wella professionals: Dmitry Vinokurov and Alexey Ladnov, 
from Russia and Petra and Thomas Brockmann-Knoedler, from 
Germany have created the looks, based on the relaxed energy 
and openness that portrays the Urban Native movement and 
translates the core aim of the undone looks well.

Dmitry Vinukurov and Alexey Ladnov
The duo have experimented with different shades of blonde to create grungy, undone style.

Alina: A textured cut is supported by a multi-
level stonewashed strawberry blonde shade 
that has a  exible cut. It allows multiple styles 
and enhances the dimensions of colour.

Paul: Experimenting with a combination of 
easy-going, deliberately grown-out looking 
cut with a colour of synthetic feel bleach-
blonde, it has natural looking roots.

Asia: A daring look, worn with natural 
grace and attitude, the look has been 
created using unexpected colour 
combinations, link up with an asymmetric 
shape, creating liquid movement to reveal 
surprising accents.

Wella_March 2014.indd   22 04/03/14   7:31 PM
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Wella Professionals’ hair care and styling brand, 
System Professional presents three looks for men. 
A detailed step by step guide makes it easy to follow  

System Professional’s looks for men

S T E P  B Y  S T E P

Daily sophistication
The hair has been spiked with 
the sides being short and clean. 
The product used is a good 
and mild hold product excellent 
for use on a daily basis. Apply 
a small potion of the Everyday 
Hold gel on your  ngertips. 
Massage it gently and work 
through the top of the hair in 
a ruf  ing manner to give the 
spiked look. Sleek down the hair 
on the sides to give a classic 
narrow shape. 

Products used
Care: To cool the scalp:
System Professional Refresh 
Shampoo: `895
System Professional Refresh 
Tonic: `995 
Style: For a de  ned look
System Professional Everyday 
Hold Gel: `725

The look is apt for daily 
sophistication and a 
modern night life
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M A K E  U P

Girls with glasses: Eye make-up tips by Ishika Taneja, make-up expert

For all those who wear spectacles, here are expert tips to highlight 
your eyes. Ishika Taneja, the Hollywood-returned beauty and make-
up pro and Executive Director of Alps Cosmetic Clinics, gives tips to 
highlight eyes even more.
Eyeliner: For the ‘awake’ look, use a gel eye liner. Create a cat eye 
or winged eye look to draw attention to them. Match the thickness 
of the line with the frame of the glasses. If you wear a thin frame, opt 
for a thin liner; if the frame is thick, then a bold line will do.
Bronzers: Bronzing your face will really make your specs stand 
out, while giving you a sun-kissed look. You may also highlight your 
cheek bone, brow bone and bridge of the nose with colours like 
vanilla and soft gold to perk up the look.
Eyeshadows: To make your eyes pop, apply a glitter liner, shades 
like electric blue, emerald green and bright amethyst are in vogue. 
You can use a white eye pencil to enhance the eyes. Smudge kohl 

on the outer corner of the eye and conceal the dark circles.
Eyebrows: Eyebrows plays an important part in framing our eyes, 
so shape them as per the shape of your eyes. Fix the cut in the 
brow with the help of permanent make-up. It is a technique in which 
make-up stays for 15 years or more. De  ne them with the help of an 
eyebrow pencil. Keep the length of your brows short and natural. A 
nice arch without being too sharp is perfect.
Glasses: Make your eyes smolder by creating a smokey effect. You 
can also apply two contrasting shades to make your eyes stand out. 
For a mesmerising effect, apply bronze or metallic shades on the 
lower rim of the eyes. Apply a lengthening mascara; a double coat if 
you have thin lashes and use an eyelash curler for bigger eyes.
Lips: Colour your lips in shades like fuchsia, tangerine and cranberry 
red to get an oomph effect. For those with thin or  at lips, a lip 
plumper is an instant hit.

Step by step
Tips and techniques

Beauty_March 2014.indd   66 04/03/14   5:03 PM
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E V E N T S

At a glittering ceremony in Delhi, CK Kumaravel, 
Co-founder, Groom India Salon & Spa, and his wife, 
K Veena, Founder & Chairman, Groom India Salon 

& Spa, announced actor and fashion diva, Kareen Kapoor 
Khan, as their brand ambassador. 

As the brand touches yet another milestone, CKK, laid 
out plans for rapid expansion by doubling the number of 
outlets to 650 by the end of 2014 and also enter international 
markets, like Dubai, Singapore and Malaysia. Introducing the 
ambassador, CKK said, “Genelia helped us to move business 
from 80 salons to 340 salons. Now Kareena will take it 
forward from 341 to 3,000. She will be the face of Naturals 
and we have a two-year contract with her. We are delighted 
about our association with this very natural actor and beauty.”

Naturals signs up Kareena Kapoor Khan as 
Brand Ambassador

Event_March 2014.indd   84 04/03/14   9:15 PM
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Spas on the rise
The spa culture in eastern India is evolving as the consumer has 
become aware of the benefits of therapies and doesn’t mind 
spending on ‘wellness’ 

The spa segment, which is a new entrant to the 
beauty and wellness industry, has integrated a 
niche domain for itself in the beauty market. In 

fact, it is the general movement toward wellness that has 
opened new doors for the skin care and spa industry. 
India has an age-old tradition of yoga, meditation, 
Ayurveda, and other spiritual and healing practices – all 
of which have been integrated in the modern-day spa 
therapy that offers holistic healing to the client.

According to the Spas and the Global Wellness 
Market: Synergies and Opportunities report, spas 
are already providing wellness, even if they don’t 
recognise it or claim it. The tradition of the spa 
industry as a place for healing, renewal, relaxation and 
‘feeling well’, positions the spa industry as one of the 
most logical sectors to take advantage of and help 
lead the wellness movement.

Like in other parts of the country, the spa culture 
has also caught up in the eastern sector where 
now, despite being a cost-conscious market, the 
consumers are ready to pay a premium to pamper 
themselves with the spa services. Rising af  uence 
of middle class has further buoyed the demand for 
spa services, as an increasing number of customers, 
especially the younger pro  le, are now willing to 
buy beauty products and services. Reveals Nitasha 
Das, Marekting Manager, EyeCtachers and The 
Thai Spa,“Customers are a discerning lott oday and 
demand the best of services. As one of the premium 
spas in Kolkata, we match that - our services are 
the best and the technicians are upgraded and most 
importantly, no chemical treatments are used. We 
hire only skilled people from Thailand as it’s an 
authetic spa!” 
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