


Salon India is back with more excitement, news, views 
and trends on the burgeoning beauty and wellness 
industry! Keeping pace with the trends being followed, 
the fashion of having own-name salons has come up in 
India. A fad that was already popular in the West, ever 
since Vidal Sassoon, the guru of hairstyling opened his 
signature salon way back in 1954. We delve into the 
evolution of this trend, importance and the way the 
own-name brands aspire to take matters forward...
It’s all in the Cover Story. 

Meet renowned international hairstylist Terence Jansen 
Van Vuuren, a L’Oréal Professionnel Colour Judge and 
Performing artist. With two salons and an academy 
to his credit, Vuuren travels all over the world as the 
L’Oréal Professionnel International Ambassador educating 
new and senior hairstylists on current trends and styles. 
A tete-a-tete followed when he was in Bangalore.

Take a look at the hair and beauty trends being predicted 
at Wills Lifestyle India Fashion Week A/W 2013. From 
what’s the latest in make-up and hairstyles,  nd out what 
the experts have to say...

This month’s Success Story is on Sapna Bhavnani, the 
creative celebrity hairstylist and owner of Mad O Wot 
salons in Mumbai. She shares with us her philosophy of 
life, how she started her salons and more...

In Design Wise, we present two popular salons from the 
East – The EyeCatchers and June Tomkyns salons. The 
salon owners, Vinay Rungta and Janice Jones, June 
Tomkyns’ daughter, share their perspective on the design 
layout of the salons. 

In Show Review, we cover The Makeup Show held 
annually in Los Angeles. Larger and better this year, here 
too, the salon and beauty business looked upbeat. 

All this and more in this issue. Look forward to your feedback.
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TRENDS

For the London Premiere of Oz the Great and 
Powerful, glamorous Mila Kunis walked the yellow 
brick road in an Alexander McQueen, paired with 
a shimmering hair look created by celebrity styl-
ist, Mara Roszak for Moroccanoil. Says Roszak, 
“After seeing Mila’s gorgeous dress, I envisioned 
a straight, shiny blowout with a perfect part in the 
middle. Since the dress had dramatic print detail 
and  owing ruf  es, I wanted to keep the hair clean, 
shiny and modern.”

Mara Roszak details the look
Apply Moroccanoil Treatment to 
damp hair starting at the ends and 
work the way up. A smooth, silky 
 nish with a modern-looking shine 
is essential for the look.

Blow dry, using a Moroccanoil 
Round Brush, making sure the 
ends are smooth and straight.
Set the top and crown area with 
velcro rollers for 
a touch of volume and bounce.

Once the hair gets dry, use a 
1”  at iron and run it over the 
mid-length all the way down to 
the ends. Mist Moroccanoil 
Glimmer Shine Spray all over
 the hair for extra shine.

Finish with Moroccanoil Luminous Hairspray 
Medium. Use  ngers to tap down any 
remaining  yways.

The Saco’s latest men’s collection, Homme 
illustrates the key 2013 hair trends – Blonde, Crop 
Curls and Quiff. The styles can be described as a 
statement of intent and belief. Being fashion-
forward for the modern male, the styles are 
uncomplicated and effortlessly cool. 
Says Richard Ashforth, “The essence was to 
capture ‘real’ streetwise hair for the young. 
An editorial take on men’s hair maintaining 
masculinity, avoiding the feminine learnings of 
‘unisex’ or overly androgynous hair.” 

Homme collection

Looks at the yellow carpet!

Hair: Saco Creative Team led by 
Richard Ashforth
Photography: David Oldham
Make-Up: Maxine Leonard
Clothing: Serena Gill
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Powerful hairstyles from    
Salon India presents inspirational yet artistic 
hairstyles designed by Eugene Souleiman, Global 
Creative Director, Wella Professionals. 
For Autumn/ Winter ‘13, artists can take a cue 
from these styles....

Designer: Missoni
The look: Physical Stealth

Eugene Souleiman, built the hairstyle in the 
same way as one would approach solving a 
mathematical dilemma. He says, “I wanted 
to create a look that was completely multi-
dimensional, that appeared different according to 
perspective and where the dynamic was brought 
to life with movement.” He created a series of 
sectioned ponytails that were ‘stacked’ upon each 
other to create a thinner pro  le, which gave an 
aerodynamic appearance. The pro  le from the front 
of the head was small and tight with a degree of 
shine, this transformed towards the back of the 
head to a contrasting textured, raw effect.

Creating the look
Start with freshly washed and conditioned hair, 
using Wella Professionals’ Enrich Shampoo and 
Conditioner.

Spray hair with Wella Professional’s Perfect 
Setting Blow Dry lotion and dry with a  at brush 
keeping the hair  at and smooth.

Add Wella Professional’s Ocean Spritz 
Beach Texture Spray and run through with a 
straightening iron.

To create a stacked ponytail, clip hair on the top 
of the head and take a section of hair nearest to 
the nape (around 15cm). Bring them together with 
a soft bristle brush and tie into a ponytail.
Repeat the process working up through the head 
and tying each ponytail on top of the other. When 
you get to the  rst of the  nal four pony tails, take 
a palm full of Wella Professional’s Extra Volume 
Mousse and apply on the roots, before tying up 
into the ponytail. Don’t brush the mousse section 
as this gives texture.

On the  nal section of hair, do not attach to 
the ponytail, apply the mousse then take the 
straightening iron and run through the end of 
the hair. 

Let it fall on top of the stacked ponytail.
Ensure that there are some wisps on the sides. 
Again run the straightening iron through them to 
give direction towards the back of the head.

Milan Fashion Week
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Designer: Mary Katrantzou
The look: New Geo

The hair look was based on two contradicting 
styles, a technically brilliant geometric short fringe 
in the front and an organic, raw textured pony-
tail at the back, creating tension within the look. 
“There’s something medieval about the short, 
boyish fringes, the girls almost look like choir boys, 
yet when they turn around you get this beautiful, 
feminine high ponytail that stands away from the 
head and swings as the girls walk on the catwalk,” 
shares Souleiman. He created 32 custom cutting 
fringes backstage, which sat just above the ear 
then arched up on the forehead.

Creating the look
Shampoo and condition the hair.
Rough dry the hair and brush back into a high 

ponytail – bind the ponytail with layers of elastic 
so that it stands away from the head.
Create separation and texture, then comb through 
and shake to encourage natural movement. 
Apply a small amount of Wella Professional’s 
Create Character to the mid-ends of the ponytail 
and lightly scrunch with your hands and allow to 
dry naturally for a sporty or beachy texture.
Using Wella Professional’s Stay Styled Hair Spray, 
spray across the front section, spraying close to 
the head to create a gel-like texture.
Take a colour matching hair piece (or clip-in fringe) 
and attach to the roots of the pulled back hair.
Using a large barrel curling tong, tong the roots 
of the fringe, so that it falls naturally away from 
the head.

London Fashion Week

Compiled by Isha Gakhar
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W orld renowned L’Oréal 
Professionnel Colour 

Judge and Performing artist, 
Terence Jansen Van Vuuren, 
runs his own salon in West 
Africa, called Terenzo 
Hairdressing International. 
He has two branches each in 
Cape Town in Johannesburg, 
including a professional Terenzo 
Hairdressing Academy. Vuuren 
travels all over the world as the 
L’Oréal Professionnel Interna-
tional Ambassador to educate 
new and senior hairstylists on 
current trends and styles. 
Salon India meets him in 
Bangalore during L’Oréal’s 
Master Class programme.

India story
One of the biggest challenges 
for hairdressers in India, is that 
client’s do not want the length to 
be cut. I try not to push hair-
dressers to learn short hairstyles. 
This time I did looks, styles and 
designs, where the hairdressers 
were able to maintain every bit 
of the length. So it was not even 
trimmed, but cut into a brand 
new style and combined with 
different layering techniques, 
fringes, to suit the client’s face 
shape. Hairstylists must play a 
psychology game with the client 

and cut as little as possible or 
nothing. I bring current trends 
from across the world, also 
done in South Africa and then 
take that to different parts of the 
world. A rage right now on the 
fashion runways of South Africa, 
Paris and London are sweeping 
fringes, including the blunt fringe 
and popped crown, that gives 
that extra feminity and can make 
a woman appear taller. 
 
Favourite look
It is not about the favourite look, 
but about the favourite feeling. 
I like to play with textures. 
People immediately think that 
texture means a lot of pieces, 
but even a smooth look is a 
texture. A bob with a smooth 
surface is texture, so I quite 
enjoy working with textures.

Inspiration
I come from a family of hair-
dressers, but unfortunately, no 
one today is really involved in it 
anymore. I have a cousin who 
works with me, but coming from 
a family, does in  uence your 
thoughts unconsciously. 

Challenges faced 
I have de  nitely faced challenges 
with the staff. We always try to 

Never Stop Learning
Terence Jansen Van Vuuren

INTERVIEW

Terence Jansen 
Van Vuuren

by Roshna Chandran
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Beauty lookbook 

EXCLUSIVE

The India Salon & Wellness 
Pro and Beauty Market 
India 2013 showcased some 
of the best looks and styles 
that can be adopted by the 
hairstytists. Hairdressers 
and make-up artists across 
the country participated 
and displayed their exper-
tise. Salon India captures 
the trends presented by 
experts  – Shailesh Moolya 
and Sangeeta Mahimtura 
from Juice Salon, Raman 
Bhardwaj from AN John, 
Dhruv Abichandani from 
Drama Salon and Vipul 
Chudasama.

Styling: Shane Lonen
Clothes: Clockwise from top: 
Dress and shrug by LC Style 
Studio; White gown, Shane 
Lonen; Green top with 
Golden sequined skirt by LC 
Style Studio; Red top and 
crocodile printed pants, The 
Source; Black tube dress, 
The source
Jewellery: Memore (IG)
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SHOW REVIEW

Character make-up, body painting 
and hands on workshops at The 
MakeUp Show, LA

Inspiring artistry
The Makeup Show, LA

T he Makeup Show in LA 
has grown into being 

one of the most sought after 
show for big brands as well as 
budding makeup artist. In the 
 fth year of the show in Los 
Angeles. This year it has had a 
footfall of over 4,500 people, 
75 exhibiting brands and 30 
keynote speakers. Every year, 
the show brings together 
brands across the globe to 
a common platform, giving 
the opportunity to develop 
artistry, networking, commu-
nity development, inspiration 
and education to makeup and 
beauty professionals. 
The show has the top industry 
artists and pro-driven compa-
nies present their latest prod-
ucts, seminars, forums as well 
as hands-on workshops and 
seminars for the ones who are 
starting out in the industry. 

The brands
Several established brands 
such as Smashbox, Anastasia, 
Stila, Inglot, Make Up For Ever, 
Japanese makeup brushes 
manufacturers - Hakuhodo 
and Australian brand - Gor-
gous Cosmetics showcased 

 Show: The Makeup 
Show, LA
Date: March 2 to 3, 2013 
Venue: California Market 
Center, Los Angeles, 
California

by Aparna Mudi
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Fashion arbiter
Sonam Kapoor

CELEB STYLE

Salon India puts together the top recent looks 
of the trend setter Sonam Kapoor who is not 
only known for her versatile fashion sense, 
but also for experimenting hair and make-up. 
From being feminine to being androgynous, 
she goes out-of-the box with her style and  ts 
well in it with panache.
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