
10 . IMAGES RETAIL . SEPTEMBER 2015

SEPTEMBER 2015 CONTENTS
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Global apparel majors are resorting to new methods to 
gain market share.
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Apparel retailers in the country are going through a major 
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At the store level, driving decentralized CRM can be a big one. 
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India’s e-retail revolution is radically transforming the way 
consumers interact with brands. 
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MPOS is a smartphone or a tablet with a similar system as a POS 
register used for customer assistance to complete the transaction 
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The Future Group-owned Indus League is known as the new 
generation fashion brands marketing company, operating 
multiple brands..  
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Founded in 1978 by Dilip Kapur, Hidesign is a lifestyle group, 
which re-defi ned the vision of luxury in India. 
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Pondicherry based furniture design store, Home Trotters is 
expanding its reach to a national level by going online. 
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Moving from organised to online, 
the need for the hour today is 
to have an omni-channel retail 
strategy. We take a closer look 
on what retailers across India are 
doing in this respect and how IRF 
(India Retail Forum) 2015 is going to 
spearhead the knowledge exchange 
of the strategy that needs to be 
adopted and changes needed.
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IT’S GOT TO BE 
OMNI-CHANNEL
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Promotion Council for Handicrafts, at the plush well-appointed 
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           As incomes rise, aspirations change and brand awareness 

increases among non-metro consumers, an increasing number of 
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